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Dear readers,

We are pleased to present a special annual issue of World
Monitor magazine dedicated to the social projects of
companies operating in Kazakhstan.

The fact that this issue is being published for the second
time speaks to the development of a positive tradition -
celebrating and disseminating the best practices of corporate
social responsibility. We see how businesses consistently
implement significant initiatives: from community support
and environmental protection to educational programs and
assistance to socially vulnerable groups.

These projects demonstrate that business in Kazakhstan is
not just about economic indicators. It is about contributing
to sustainable development and positive changes in people's
lives.

We sincerely thank all the companies that shared their stories.
Thanks to you, this issue is filled with examples that inspire
action and collaboration.

We are confident that next year even more participants
sharing the values of social responsibility will join us.

Sincerely yours

»
EDITOR'S ADDRESS /

Aoporye YitaTeAmn,

Mbl paabl MPEACTaBUTb CreLMaAbHbIM eKErOAHbBIN BbIMYCK
>KypHana World  Monitor, NOCBALEHHbLIN  COLUMAAbHBIM
nNpoeKTaM KoMnaHuM, paboTatolmMx B KazaxctaHe.

To, UTO 2TOT HOMEP BbIXOAMT YXKe BTOPOW pa3, roBopuT
o dopMMpoBaHUM  XOpoLUen TpaAMUMKM — oOoTMedaTb U
PacMpOCTPaHATbL  AyYlUMe  MPaKTUKK  KOPMOPaTUBHOM
COLMAABHOM OTBETCTBEHHOCTU. Mbl BUAMM, Kak 6K3HeC
MOCAEAOBATEABHO pPeaAM3yeT 3HadMMble UHWUMATWBbLLE OT
MOAAEPXKKM  COODLLECTB U OXpaHbl OKPY>Katoller cpeabl
AO 00pasoBaTeAbHbIX MPOrpaMM 1 MOMOLUM  COLMAABHO
YA3BUMBIM FpYMNaM.

STW NPOEKTbI MOKasbIBatloT: bu3Hec B KaszaxcTaHe — 3TO He
TOABKO MPO 3KOHOMUYECKME MoKasaTeAn. ITO MNPo BKAAA B
YCTONYMBOE PA3BUTVE W MO3UTUBHbIE U3MEHEHUS B >XN3HU
AtOAEI.

Mbl MCKpeHHe 6/\aI'OAapl/IM BCe KOMMaHWK, KOTOPble
MOAEAUAUCH CBOUMW MCTOPUSAMU. BAaroaaps Bam aToT BbIMyCK
HamoOAHEH MNpUMepamMu, BAOXHOBASHOLLIMMU Ha AeNCTBME U
COTPYAHNYECTBO.

YBepeHbl, YTO B CACAYIOLLIEM TOAY K HaM MPUCOEAUHUTCA eLlé
OOAbLLE YUYACTHMKOB, PA3AEASHIOLIMX LIEHHOCTM COLMAAbHOM
OTBETCTBEHHOCTM.

VIckpeHHe Balla
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CCl

KAZAKHSTAN

For Coca-Cola, sustainability is not just a concept - it’s
a guiding principle behind every decision we make.
Today, society faces pressing challenges: climate change,
resource scarcity, and social inequalities.



CREATING TOMORROW:

the role of business in driving
environmental and social change

Veli Dincel, CEO of Coca-Cola icecek Kazakhstan
(CClI Kazakhstan)

These issues cannot be ignored. We firmly believe that
business must play an active role in addressing them.
Profit alone is no longer a sufficient goal - companies
must contribute to the well-being of society and the
protection of the environment, making sustainability a
core part of their responsibility.

At CCl Kazakhstan, we integrate sustainable practices
into our daily operations - from responsible water
use and waste reduction to empowering women and
youth and fostering an inclusive corporate culture.
These initiatives are backed by systematic efforts that
are already delivering tangible results.

We continue to move forward, striving to do more and
do better. Below, we share our environmental, social,
and corporate initiatives - real examples of how we
turn our commitment to sustainability into meaningful
action.

B Preserving and Replenishing
Water Resources

Currently, 76% of CCl's plants are located in water-
stressed regions. That’'s why the company actively
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recycling technologies, strictly

implements water
adheres to local wastewater treatment and discharge

regulations, and follows the principle of “zero

wastewater generation and regeneration.”

Since 2010, water conservation projects have been
underway in Kazakhstan. One of the key initiatives
is watershed management in the Ishim River basin,
covering Akmola and North Kazakhstan regions.
The area faces severe water stress due to outdated
infrastructure, rising consumption, and climate change.
In 2020-2021, water shortages reached critical levels,
requiring urgent solutions.

Between 2023 and 2025, with financial support from
The Coca-Cola Foundation and CClI Kazakhstan,
the Regional Environmental Centre for Central Asia
introduced modern irrigation technologies - drip
and sprinkler systems - on pilot plots covering 12
hectares. These innovations increased water use
efficiency by 35% and reduced evaporation losses by
20%. Additional methods such as mulching and cover
cropping were used to retain soil moisture.

To preserve groundwater reserves, special structures
were built to collect excess rain and meltwater. This
allows water to gradually seep into the ground and
replenish natural reserves. According to lab studies,
by June 2024, over 3 million cubic meters of water
were returned to the soil annually - exceeding initial
expectations. The system proved highly effective, with
a performance rate of 94%.

On farms using drip irrigation, only 659 cubic
meters of water were used per hectare during the
2024 season. In comparison, traditional irrigation
would have required over 3,900 cubic meters. This
saved 16,205 cubic meters of water - equivalent to
about 6.5 Olympic-sized swimming pools.

Volume Water Content (VWC) is steadily increasing:
+  December 2023: 0.45 ml/m?®

+  June 2023: 0.71 ml/m?*
+  June 2024: 0.937 ml/m?

The total water replenishment effect reached 178
billion liters per year, with projected benefits of 17.8
billion liters by 2033.

In the Arnasay and Stepnogorsk districts, a project
was also implemented to restore degraded lands and
support rural communities. Using drip irrigation on
2-3 hectare plots significantly reduced water, fertilizer,
and labor costs, prevented soil erosion, and improved
crop resilience to drought. During the 2024 season,
only 3,295 m* of water was used — 659 m®/ha, which
is six times less than traditional furrow irrigation.

The success of these efforts inspired neighboring
farms to adopt similar technologies. The project
demonstrated that a sustainable approach — grounded
in data, innovation, and partnership — truly works. It
helps conserve water, restore natural resources, and
support rural development.

B A Zero-Waste Future

Beverage production inevitably involves packaging -
and at CCl Kazakhstan, we fully recognize that the
life cycle of packaging doesn’'t end on the store shelf.
We care not only about the quality of our products,
but also about how we manage their environmental
impact. Our goal is to ensure that every piece of
packaging has a chance to be reused or recycled -
this is part of our commitment to a cleaner, more
responsible future.

Since 2016, we've supported the project “3.2.1. Start!”,
which empowers young people to launch their own
environmental initiatives. Participants receive training,
mentorship, and the opportunity to win grants to bring
theirideas to life. One standout success story is Tazalyk,
a startup that began with eco-box installations and
citizen engagement through a mobile app. Over time,
it evolved into Ecosen, a company with a turnover
of 500 million tenge and its own recycling facility.
Together with Ecosen, we continue to implement




: ﬂ iccl
" b@ lm

! Pasgenniit Ycnon
N BMecre c nami

environmental initiatives - including the launch of two
eco-stations in Almaty for the separate collection of
various waste fractions. These stations are unique in
Kazakhstan, offering the only locations where nearly
all recyclable waste types can be accepted.

The last two seasons of “3.2.1. Start!” focused on a new
challenge - working with students and universities to
promote plastic collection. During seasons 8 and 9, the
project aimed to build a culture of waste separation
among youth. In season 9, 14 universities across
Kazakhstanjoined the initiative, engaging over 100,000
students. Participants collected plastic waste, sent
it for recycling monthly, and tracked volumes. As a
result, more than 35 tons of plastic were collected in
one academic year - nearly double the amount from
the previous year.

The winner of season 9 was Manash Kozybayev North
Kazakhstan University, and the most active project
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coordinators received awards ranging from 200,000
to 500,000 tenge.

We believe that initiatives like these are concrete steps
toward a cleaner and more responsible future. When
young people are engaged and ideas are supported,
recycling becomes not just a duty - but a conscious
choice.

B Women as Drivers of Change

Women’s entrepreneurship plays a vital role in
Kazakhstan’s economy. Today, 43% of small and
medium-sized businesses in the country are owned
by women, creating hundreds of thousands of jobs.
Yet despite this significant contribution, many women
still face barriers - limited access to financing, unequal
career opportunities, and the challenge of balancing
work with family responsibilities. That's why Coca-
Cola sees empowering women as an essential part of
its sustainability strategy.

Among our social initiatives, the “Coca-Cola
Belesteri” (“Steps to Growth”) educational program
holds a special place. Now in its 14th year, the
program supports the development of women’s
entrepreneurship in  Kazakhstan. It focuses on
strengthening economic  opportunities  through
business training, grant competitions, and startup
acceleration. In 2024, marking 30 years of Coca-Colain
Kazakhstan, the program expanded to include young
people aged 18-30.

After completing the training, participants with a
business plan can apply for grants ranging from $2,000
to $4,000 USD (in tenge equivalent). Over the years,
more than 140,000 women across Kazakhstan have

C‘GEGD :: aleymettik

green kaz dinamika
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completed business training through the program.
It has awarded 167 grants, supported the creation of
over 10,000 small businesses, and helped generate
more than 13,000 jobs.

B The Power of Diversity

In today’s world, sustainable business is impossible
without respect for diverse perspectives, experiences,
and backgrounds. CCl Kazakhstan is proud to be
among the companies where diversity and inclusion
are not just values - they are essential drivers of how
we operate. We strive to create an environment where
every employee feels heard and valued, and where the
strength of the team lies in the richness of its ideas
and approaches. This mindset not only strengthens
our internal culture but also enhances our resilience in
a rapidly changing market.

One of our core values is Diversity & Inclusion (D&I) -
a philosophy built on recognizing the value of human
differences and fostering a workplace where everyone
feels respected and empowered. In a corporate
context, diversity means having a team composed
of individuals with varied life experiences, cultural
backgrounds, ages, genders, abilities, and more.
Inclusion means creating conditions where every
employee, regardless of their differences, can thrive
and contribute meaningfully.

A key focus of our strategy is to build a corporate
culture where D&l is not just declared, but lived -
respected, supported, and embedded in our approach
to sustainable growth. We view D&l not as a formality,
but as a powerful tool that strengthens the company
from within. Our efforts span several areas: intercultural

collaboration, gender balance, generational continuity,
and creating accessible environments for employees
with special needs.

We promote cultural diversity through equal
opportunity  hiring, eliminating all  forms of
discrimination - whether based on race, gender,
age, religion, sexual orientation, disability, or political
beliefs. This approach allows us to build teams with
diverse perspectives and mental models, enriching
decision-making processes and accelerating
innovation. Our commitment to a fair and inclusive
workplace has been recognized with several honors,
including the Top Employer certification, which
reflects our strong corporate culture and employee
care, and the Equal Pay Certificate, confirming that
compensation is based on merit, not gender.

Generational balance is another strategic priority.
Today, CCl Kazakhstan’s workforce includes:

*  59% Millennials
e 29% Generation Z
e 12% Senior professionals

This mix allows us to combine seasoned expertise
with fresh perspectives, fostering an environment
where ideas flourish through collaboration across
generations.

To attract young talent, we launched the Next
Talent program, now in its fifth cycle. It offers
recent graduates an 11-month paid internship in key
departments - from marketing to manufacturing.
Participants gain hands-on experience, training, and
the opportunity to build a career at CCl Kazakhstan.
In the latest round, we received 355 applications,
assessed 60 candidates, and welcomed 18 new team
members.

Gender balance is also a strategic goal. By 2030, we
aim for:

*  35% of new hires to be women

e 40% of leadership roles to be held by women

e 50% representation of women on the executive
committee

To achieve this, we've launched initiatives to support
women’s leadership, including the Women in
Leadership mentoring program and the Women'’s
Network community, which fosters professional
growth and peer support.

Employee well-being is a cornerstone of our inclusive

culture.  We've implemented a Gender-Inclusive
Communication Guide to eliminate stereotypes

10



and promote respectful dialogue. Our visual and
verbal materials reflect equality, and we train teams
to ensure that men and women are represented as
equal contributors in all forms of communication.
This strengthens our culture of respect and improves
collaboration - both internally and with external partners.

In 2024, we introduced a support policy for employees
affected by domestic violence, offering protection,
confidentiality, and access to psychological assistance.
This reflects our broader commitment to well-being
and social responsibility.

We also strive for full accessibility for employees with
disabilities - adapting workspaces, providing training,
and ensuring equal career opportunities. All of this
is part of our strategy where D&l is not just a value,
but a tool for sustainable growth. We believe that an
inclusive environment makes businesses stronger and
teams more united. That is our competitive advantage.

Bl 30 Years in Kazakhstan

In 2025, Coca-Cola celebrates 30 years of operations
in Kazakhstan - a journey that began with the launch
of production in Almaty in 1995 and has since become
a milestone in the country’s economic development.
Over the years, the company has not only delivered
high-quality products to Kazakhstani consumers but
also made a significant contribution to the national
economy.

According to a study conducted jointly with Ernst &
Young, CCl’'s cumulative contribution to Kazakhstan’s
GDP from 2013 to 2023 amounted to 144 trillion

tenge (approximately $3.2 billion), representing 0.3%
of the country’s GDP and around 12% of the added
value in the food and beverage sector. More than 12,000
jobs across various industries are supported by the
company’s operations, including 900 employees at
CCl itself.

This economic impact is amplified by a multiplier
effect: for every 100 tenge paid in wages by CCl,
an additional 340 tenge is generated in income for
workers across the supply and distribution chain.

CClactively invests in sustainability. Over $2 million has
been allocated to environmental projects, including
the purchase of 1,000 wunits of eco-friendly
refrigeration equipment. In 2024, 92% of production
waste was recycled across the CCl Group, and 76% in
CCIl Kazakhstan - equivalent to 2,195 tons of recycled
materials.

Social responsibility remains a priority. Over the past 10
years, more than $9 million has been invested in social
initiatives. International certifications such as Top
Employer and Equal Pay reaffirm our commitment
to high standards in people management and fair
compensation.

Coca-Cola continues to foster a culture of inclusion
and care, creating a workplace where every individual
is valued.

Three decades on, Coca-Cola demonstrates that
sustainability is not just a strategy - it's a real
contribution to Kazakhstan’s economy, society, and
environment.
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Ana Coca-Cola ycTonumBoe pasBuTUe — 3TO NPUHLMI, KO-
TOPbIN AEXUT B OCHOBE BCEX HalLuMX peLueHunn. CeropHs
o6LLecTBO CTAAKMBaeTCs C cepbe3HbIMU BbI3OBaMU: U3Me-
HeHMe KAMMaTa, HexBaTKa MPUPOAHbIX pPecypcoB, COLMU-
aAbHble Auc6aAaHChl.
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CO3NABAA 3ABTPA:

poJib 6U3Heca B 3KONIOrMYecknx
U counanbHbIX U3MEHEHUNAX

BeAn AMHUeAb, reHepaAbHbil aupekTop Coca-
Cola icecek Kazakhstan (CCl Kazakhstan)

IrHOPMPOBAaTb SKOAOTMYECKME U COLIMAAbHbIE Bbi-
30Bbl HEBO3MOXKHO, U Mbl YOEXAEHbI, YTO BU3HEC
AOAXKEH UrPaTb aKTUBHYIO POAb B WX PELUeHMM.
MpPrbbIAb HEe MOXET OblTb €AVHCTBEHHOM LIeAbIO:
KOMMaHUA 0b6A3aHa BHOCUTb BKAAA B OAArOMoOAy-
ume oblecTBa 1 3ab0Ty 0O OKPY>KatoLLEN CPeAE,
AGA3S YCTOMUYMBOE PA3BKTME YACTbIO CBOEW OTBeT-
CTBEHHOCTW.

Mbl BHEAPSEM YCTOMUMBbBIE MOAXOAbI B @XKEeAHEB-
HYtO PaboTy: OT PALMOHAABHOIO MCMOAB30BAHNA
BOAbI I COKPALLIEHMS OTXOAOB AO MOAAEPIKKM >KEH-
LLIMH 1 MOAOAEXKU U CO3AAHUSA MHKAKO3MBHOM KOP-
NOPATUBHOWM KYABTYPbI. 3@ 3TUMW UHKLIMATMBAMMN
CTOWT CUCTEMHasa paboTa, KOTopasa yrke Aa&T 3a-
MeTHble Pe3yAbTaTbI.

Mbl MPOAOAXKAEM ABUIATbCH BMNEPEA, CTPEMACH Ae-
AaTb BOAbLLE U1 AyULLE. HinyKe Bbl MOXETe 03HaKo-
MUTbCH C HALLUMU MHULIMATUBAMM - SKOAOTMYECKN-
MW, COLMAAbHBIMU 1 KOPMOPATUBHBIMU MPOEKTaMU,
KOTOPble OTPaykatoT Hall MOAXOA K YCTOMYMBOMY
Pa3BUTUIO. DTO PeaAbHble MPUMEPbl TOro, KakK Mbl
npeBpaLlaeM NPUHLMMbI OTBETCTBEHHOCTM B KOH-
KpeTHble AeNCTBUSA.

13



SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

B COXPAHEHMUE N BOCNOAHEHUE
BOAHDbIX PECYPCOB

Boaa — 2TO OCHOBa BCEro »KVMBOMO U BaykHas 4acTb
Hallen paboTbl. B YCAOBUAX M3MEHEHUA KAMMAaTa U
AedLUNTa NpecHOW BOAbI, 0CobeHHO B KasaxcTaHe,
KOTOPbIM 3aHMMaeT 8-e MeCTO MO YPOBHKO BOAHOIO
aredbuumTa B Asun, Coca-Cola icecek (CCI) yaenseT
ocoboe BHMMaHKe BOAHOW 6e30MacHOCTU. DTO He
NPOCTO GOPMAABHOCTb — 3TO Halla OTBETCTBEH-
HOCTb MepeA NPUPOoAON 1 OBLLIECTBOM.

76% 3aBop0B CCl pacnoAoykeHbl B permoHax ¢ He-
XBaATKOW BOAbI. [103TOMY KOMMaHMs akTUBHO BHEAPS-
eT TeXHOAOIM MM MepepPaboTKM BOAbBI, CTPOMO COOAD-
AQET MeCTHble HOPMbl OYMCTKU 1 COPOCA CTOUHbIX
BOA U MPUAEPXKMBAETCA NPUHLIMME «HYAEBOro obpa-
30BaHUA CTOYHbIX BOA WV VX pereHepaumms.

C 2010 ropa B KazaxcTaHe peaAMn3yroTCH MPOeKTbl
no BopocbeperkeHUto. OAMH 13 KAKOUEBbIX - yrpaB-
AEHVEe BopOpaspenaMy B baccemHe pekn Mwmm, ox-
BaTbIBaOLWMIN AKMOAMHCKYIO 1 CeBepo-KasaxcTaH-
Ckyto 0bAacTU. PervioH CTaAnKMBaeTCs C Cepb&3HbIM
BOAHbBIM CTPECCOM M13-3a yCTapeBLUen MHPPaCcTPYK-
TYPbI, POCTa MOTPEBACHVA U M3MEHEHUA KAMMaTa. B
2020-2021 ropax HexBaTKa BOAbl AOCTUMAA KPUTU-
UeCKOro YPOBHA, YTO MOTPEOOBAAO CPOYHbLIX pelle-
HNN.

B 2023-25 rr. npu duHaHCOBOM noaaepykke The
Coca-Cola Foundation n CCIl KazaxctaH PervioHanb-
HbIM DKOAOTrMYeckUM LleHTpoMm LleHTpanbHOM A3mm
Ha MUAOTHbIX Y4Y4aCcTKaxX MAOLLaAbIO 12 rekTapoB ObIAK
BHEADEHbl COBPEMEHHbIE TEXHOAOI MK - KaneAbHoe U
AOXKAEBAAbHOE OpolleHMe. DTO MO3BOAUMAO MOBbI-
CUTb 3PDEKTUBHOCTb MCMOAb30BaHNSA BOAbI Ha 35%
N COKpaTUTb NoTepun Ha mcnapeHme Ha 20%. Tak>ke
MPVMEHAANCE METOABI COXPaHEHUS BAArn B MoYBe -
MYABYMPOBaHKE V1 MOCEB MOKPOBHbIX KYABTYP.

YT106bl COXPaHUTb 3amnachbl MOA3EMHOM BOAbI, BbIAU
MOCTPOEHbI CMeLMaAbHble COOPYY>KEeHUSA, KOTopble
COBUPAOT AULLIHIOD AOXKAEBYHO U TAAYIO BOAY. DTO
MOMOraeT BOAE MOCTEMEHHO YXOAUTb B 3EMAIO U MO-
MOAHATb MPUPOAHbIE 3amachbl. 10 AaHHbIM Aabopa-
TOPHbIX UCCAEAOBaHWMN, K MOHIO 2024 roaa YAGAOCH
cobpaTb U BEPHYTb B 3eMAID BoAee 3 MUAAWMOHOB
KyOOMETPOB BOAbI B TOA — 3TO Adke OOAbLUeE, UeM
nAaHVpoBaAoch. CucTteMa paboTaeT o4deHb addek-
TWBHO, €€ PEe3YyAbTAaTVBHOCTb cocTaBmAaa 94%.

Ha depmax, rae MCNoAb3yeTca KarneAbHoe opolle-
HKe, 3a ce30H 2024 ropa Ha KaXkAbI rekTap YLWAO
Bcero 659 kyboMeTpoB BOAbl. AAA CpaBHeHVA, Npu
0ObIYHOM MOAMBE MOTPEbOBaAAOCH Obl boAaee 3 900
KybomeTpoB. Baaroaapss 3TOMY YAAAOCb CIKOHO-

MUTb 16 205 KyBOMETPOB BOAbI — 3TO MPUMEPHbIV
06beM 6,5 OAMMMNMINCKNX BaccerHOoB.

KpoMe Toro, HabAtoAaETCA YCTOMYMBDBIV POCT MNOKa3a-
TeAa obbeMHoro coaep>kanHnsa soabl (VWC):

+  pAekabpb 2023: 0,45 MA/M*
o MoHb 2023: 0,71 MA/M?
* UoHb 2024: 0,937 MA/M?

CyMMapHbIn 3ddEKT MOMOAHEHWA BOAHbBIX PEeCypCcoB
cocTaBuA 1 780,2 MAH AUTPOB B oA, @ MPOrHo3vpye-
Masa Bbiropaa A0 2033 roaa - 17,8 MAPA AUTPOB.

B ApHacanckoM 1 CTenHOropCKOM panoHax Tak>Ke
ObIA PEaAV30BaH MPOEKT MO BOCCTAHOBAEHUIO Ae-
rPAAMPOBAHHbBIX 3€MEeAb 1 MOAAEPIKKE CEAbCKMX CO-
obujects. C MOMOLLBID KaneAbHOro OpPOLLUeHUA Ha
yyacTKax B 2 U 3 ra YAAAOChb CYLLECTBEHHO CHU3UTb
3aTpaThl Ha BOAY, YAOOPEHNA 1 pabouyto CUAY, Mpe-
AOTBPATUTb 3PO3MI0 MOYBbI U MOBLICUTL YCTONUM-
BOCTb KYABTYP K 3acyxaM. 3a ce30H 2024 ropa 6bIA0
MCMOAB30BaHO Bcero 3 295 M* BoAbl, YTO COCTaBASET
659 mM*/ra - B 6 pa3 MeHblLe, YeM Mpu TPAAULNOHHOM
APbIYHOM OpPOLLEHMN.

YcneluHble pe3yAbTaTbl BAOXHOBUAKM COCEAHME X035~
CTBa Ha BHeApeHMe 3TUX TexXHOAOrMM. MpoeKT noka-
3aA, YTO YCTOMYMBLIN MOAXOA, OCHOBAHHbLIM Ha AdH-
HbIX, TEXHOAOIUAX W MAPTHEPCTBE, ASNCTBUTEAbHO
paboTaeT - OH MOMOraeT COXPaHATb BOAY, BOCCTaHaB-
AMBaTb MPUPOAHbBIE PECYPChl 1 MOAAEPXKMBATDL CeAb-
cKue TeppUTopUm.

B BE3OTXOAHOE BYAYLLEE

[MpOM3BOACTBO HaNMMUTKOB HEeM3beXKHO CBA3AHO C yna-
KOBKOW, 1 Hallla KOMMaHWg YETKO MOHVMAET, YTO >3-
HEHHbIV LIMKA YNaKOBKM He 3aKaHUMBaETCsH Ha MOAKe
MarasuHa. AAS HaC Ba>XHO He TOAbKO KadeCTBO Mpo-
AYKTa, HO 1 TO, KaK Mbl yrnpaBAdeM ero noCAeACTBN-
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AMU. Mbl CTPEMUMCS K TOMY, 4TOObI KaXXAad eAnHNLa
YMNaKOBKN MMeAa LWaHC Ha NMoBTOPHOE NCMNOAb30BaHMe
AU rlepepa60'r+<y — 3TO YacCTb Hallero Noaxoaa K 60-
Aee YHACTOMY N OTBEeTCTBEHHOMY 6yAyLueMy.

C 2016 roaa Mbl NOAAEPXKMBaEM NPOeKT «3.2.1. CTapT!»,
KOTOPbIM MOMOraA MOAOABIM AMOASIM 3aryckaTb COb6-
CTBEHHbIE 3KOAOTMYECKME UHULUMATUBLI. YUYaCTHUKM
MPOXOANAM OByYeHMe, MOAYHAAN MOAALPIKKY M MOTAM
BbIUMPATb MPAHT Ha peaAMsaumto ceoen naen. OAMH
N3 APKUX MPYMepoB - cTapTan Tazalyk, KoTopbIv Ha-
UMHAACA C YCTaHOBKM 2KODBOKCOB WM BOBAEYEHME O-
pOXKaH Yepes MobUAbHOE NpUAOXKeHKe. Co BpeMeHeM
OH BbIPOC B KOMMaHumo Ecosen ¢ obopotom 500 MAH
TEeHre 1 COOBCTBEHHBIM MOAWMIOHOM MO COPTUPOBKE
BTOPCbIPbSA. BMecTe ¢ Ecosen Mbl MO-npexxkHeMy pea-
AN3YEM BKOAOTMYECKME VHULMATUBLI, OAHOM U3 KOTO-
PbIX CTAAO OTKPbITUE ABYX 3KOCTaHLUMW B AAMaTbl MO
pa3AeAbHOMY COOPY OTXOAOB PasHblix dpakuUmmi. ITr
CTaHUMW YHUKaAbHbI AAS BCero KasaxcTaHa - OHW aB-
ASIOTCH EAVHCTBEHHbIMU MYHKTaMU, TAE MOXXHO CAATb
MPaKTUYECKN BCe BUABI OTXOAOB, MOAAEXKALLME Nepe-
paboTke.

MocAepHVe ABa ce30Ha npoekTa «3.2.1. CTapT!» BbiAK
MOCBALLEHbl HOBOW 3aaade - paboTe Co CTYAeHTaMM U
YHMBEPCUTETaMM Mo HanpaBAEH IO cbopa NAacTuKa. B
paMKax 8 U 9 ce30HOB NPOEKTa Mbl COCPEAOTOUYNAMCH
Ha DOPMUPOBAHVU KYABTYPbI PAa3AEAbHOro cbopa
OTXOAOB Cpear MOAOAEXKM. B 9 ce3oHe K MpoekTy
npucoearHuArch 14 BY3os KasaxcTaHa, a obulee
KOAMUYECTBO BOBAEUEHHbBIX CTYAEHTOB MPEBbICUAO

100 000 ueAoOBeK. YUaCTHUKM CODUPaAM MAACTUKOBbIE
OTXOAbI, €XKEMECAYHO OTMPABAAAN UX Ha NepepaboTKy
N dUKCUpoBaAn O06BEMbI. B pesyabTaTe 3a OAMH
y4ebHbIN roa 6bIA0 COBPaHO boaee 35 TOHH MAACTKIKA,
UTO MOUTUK B ABa pa3a H60oAblLE, YeM COBPAAOCh MOAOM
paHee.

MNobeanTenem 9 cesoHa cTan CeBepo-KasaxcTaHCKum
YHUBEpPCUTET MeHM MaHalla Ko3bibaeBa, a camble ak-
TUBHbIE KYPaTOPbl MOAYYUAN MPEMUN OT OpPraHm3aTo-
poB - oT 200 A0 500 Thicay TeHre.

Mbl BEPUM, UTO TaKkMe MHULMATMBbI - 3TO YeTKue Laru
K BoAee UMCTOMY U OTBETCTBEHHOMY OyayLlemy. Kor-
A MOAOAEXKD BOBAEYEHA, KOTAA MAEWN MOAYYAOT MOA-
AEPIKKY, MepepaboTka CTaHOBUTCA He 0OA3aHHOCTbIO,
a OCO3HaHHbIM BbIGOPOM

B >XXEHLUWHbI KAK ABUTATEAU NEPEMEH

KeHckoe MNpeAnpPUHMMATEABCTBO WIPaeT  BaykHYHO
POAb B aKOHOMVIKe KazaxcTaHa. CeroaHs 43% Manoro
1 cpeapHero brsHeca B CTpaHe MPUHAAAEXKNT YKEeHLM-
HaM, @ >KeHCKKe npeaAnpuaATUa obecrnedrBaloT COTHM
ThicsaY paboumx mecT. OAHAKO, HECMOTPS Ha 3TOT 3Ha-
UMTEABbHbBIN BKA@A, MHOMME Mo-npexHeMy CTaAKMBa-
IOTCA C NPEenaTCTBUAMM: OrPaHUYEHHbIN AOCTYMN K dU-
HaHCKPOBAaHMIO, HepaBHble KapbepHble BO3MOXHOCTM
1 HEODOXOAMMOCTb COBMELLaTb paboTy C ceMerHbIMK
obasaHHocTamMu. Moatomy Coca-Cola BUAUT YacTbio
CBOEro yCTOM4YMBOro pasByTUSA CO3AAHME YCAOBUM, B
KOTOPbIX KayKAQA YEHLLIMHA MOXET PeaAn30BaTh CBOM
MOTEHUMAA.

Cpeak couManbHbIX MHMLMATMB KOMMNaH1m ocoboe mMe-
CTO 3aHKMaeT obpasoBaTeAbHasa nporpamma «Coca-
Cola Benectepi» («CTyneHW pocTa»), KOTOpasa yrke
14-1 roa MOAAEPXKMBAET pPa3BUTME YKEHCKOMo MpeA-
npuHMMaTeAbCcTBa B KasaxcTaHe. [NporpamMma opwu-
EHTMPOBaHa Ha MOAAEPYKKY MPEANPUHUMATEABCKON
VHUUMATUBBI U YKPEenAeHe aKOHOMNYECKX BO3MOXK-
HOCTeM HaceAeHUs KasaxcTaHa Yyepes ydacTue B oby-
YatoLMx NporpaMMax no ocHoBaM busHeca, KoHKypce
C BO3MOXHOCTbIO MOAYYEHUS MPaHTOB 1 Bu3Hec-akce-
AepaTope AAA pas3BuTua cTapTanoB. C 2024 roaa, B
yecTb 30-AeTna Coca-Cola B KasaxcTaHe, nporpamMma
pacLUMpPUAGCh U Tenepb B HeW y4YacCTBYHKOT He TOAbKO
MEHLLWHbI, HO 1 MOAOAEXKDb B Bo3pacTe 18-30 AeT.

[locAe MPOXOXKAEHUA OBYYEeHUA YYACTHUKU C 6BuUs-
HeCc-MAaGHOM MOryT MPeTeHAOBaTb Ha rpaHT oT 2 A0 4
Tbicay ponarapoB CLUA (B aKBMBaAeHTe B TeHre). 3a
roabl PaboTbl MpoekTa oby4deHre OCHOBaM Ou3He-
ca npowan boree 140 000 Ka3axCTAHCKUX YKEHLLMH,
ObIAO BpYYeHO 167 rpaHTOB OT MPOrpaMMbl, CO3AaHO
cabitle 10 000 MaAabix BM3HECOB, KOTOPble obecneym-
A 6oaee 13 000 paboumx MecT.
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H 2PDPEKT PABHOOBPA3UA

B coBpeMeHHOM Mupe yCTOMYMBOCTb BM3Heca HeBO3-
MOXHa 0e3 yBakeHVs K PasAnYMIO B3rAASAOB, OMbiTa
n npowcxoxaenna. CCl Kazakhstan oaHa 13 Tex Kom-
naHun, rae pasHoobpasme N NMHKAIO3VMBHOCTb ABASIOT-
Ca KAIOYEBbIMY daKTopaMu B BepAeHWM BusHeca. Mbl
CTPEMUMCS CO3AABATb CPEAY, MAE KaXKAbIM COTPYAHMK
UyBCTBYET cebs YCAbILLAHHBbIM 1 LIEHHbIM, @ KOMaHAA
- CUABHOW 3a CY&T pasHbIX MOAXOAOB U MAeN. Takon
MOAXOA MOMOraeT HaM He TOAbKO Pa3BMBaTb BHYTPEH-
HIOKO KYABTYPY, HO 1 YCUAMBATb MO3WNLIMK KOMMaHWM B
YCAOBUAX ObICTPO MEHAIOLLEroca pbiHKa.

OAHa 13 HalWWX L@HHHOCTEN, B COOTBETCTBUM C KOTO-
PbIMU Mbl CTPOWM CBOO paboTy - Diversity & Inclusion
(D&I) - 370 NoAXOA, KOTOPbLIV CTPOWTCA Ha MPU3HaHKM
LIEHHOCTUM PA3AUUUM MEXAY AIOABMU 1 CTPEMAEHWMU
chopMUpoBaTb aTMOCDHEPY, B KOTOPOM KaxKAbIM OLLLY-
LaeT yBaXkeHMe 1 3HadMMoCTb. [oa pa3Hoobpasmem
B KOPMOPaTMBHOWM Cpeae MOHWMMaeTCs MpUCYTCTBME
B KOMaHAE AIOAEM C Pa3HbIM >KM3HEHHbIM OMbITOM,
KYABTYPHbBIMW  TPaAMLMSMK, BO3PACTOM, FEHAEPOM,

CMOCOBHOCTAMN U APYTUMU OCOBEHHOCTAMM. VIHKAKO-
3MBHOCTb »K& 3aKAKYaeTCa B TOM, YTOObl CO3AaTb Ta-
KMe YCAOBMS, MPU KOTOPBIX KaXXAbI1 COTPYAHMK, BHE
33BMCHMOCTI OT CBOWX OTAWYUI, MOXET PacKpbiTb
CBOW MOTEHLMAA N YyBCTBOBATb CeHbA MOAHOLIEHHOM
YacTblo 0BLLEro AeAa.

OAHUM 13 KAKOYEBbIX OPUEHTWPOB Hallen cTpaTernm
CTano GOPMUPOBaHKIE TaKoM KOPMNOPaTUBHOW CpeAab,
rA€ MPUHUMMBI PAa3HO0OBPA3MSA N MHKAKO3MM He MPOCTO
AEKAAPUPYIOTCH, @ CTAaHOBATCSH YKMBOWM YacCTbio KYAb-
TYPbl - yBakaeMomn, MOAALPXKMBAEMOM N HaMpPaBAEH-
HOWM Ha yCcToWuyMBOe pas3BuTKE BUsHeca. Mbl paccMa-
TpuBaem D&l He Kak GOPMAAbHOCTb, @ KaK PeaAbHbIV
MHCTPYMEHT, CMOCOOHbIN YCUAMBATb KOMMAHMIO N3HY-
ToW. B pamMkax aTom KOHUENUMM Mbl COCPEAOTOYEHbI
Ha HECKOABbKMX HaMpaBAEHMAX: MEXKYAbTYPHOE B3a-
MMOAENCTBME, reHALPHbIN BaAaHC, NPeeMCTBEHHOCTb
MOKOAEHUM N CO3AaHNE KOMDOPTHbBIX YCAOBUI AASA
COTPYAHVKOB C OCODObIMY MOTPEOHOCTAMM.

KYAbTYpHOE MHOroobpasme Mbl pPeaAmnsyeM yepes
MPVHLUMMN PAaBHOTO MOAXOAA K KaHAMAATAM, MCKAKOYasA
AODble GOPMbI AUCKPUMUHALMK - BYAb TO MO NPU3Ha-
KY [Pachbl, MOAQ, BO3PACTa, PEAUrUK, CEKCYAAbHOM OpU-
eHTaLUnmM, MHBAAUAHOCTU UAU MOAUTUYECKMX BIMASAOB.
Takow MOAXOA MO3BOASET HaM DOPMUPOBATbL KOMaH-
Abl C PA3HbIM YXU3HEHHbBIM OMbITOM, NPOdECCOHAAb-
HbIMU B3MAAAAMU I MEHTAAbHBIMU MOACAAMU. DTO, B
CBOIO o4epeab, oborallaeT NpoLecc NPUHATUA peLle-
HUM: OAHA 1 Ta XKe 3aAa4a MOXKET OblTb PACCMOTPEHa C
pa3HbIX TOYEK 3PEHNS, YTO YCKOPSET MOMCK Hanbonee
2OGEKTUBHOIO peLlenHys. Haln yCUANA B CO3AaHUMN
CNpPaBeAAVBOM 1N KOMPOPTHOM paboder cpeabl ObIAK
OTMeYeHbl PAAOM MPU3HAHUN. Mbl MOAYYUAN CTaTyC
“Top Employer”, NOATBEPXKAAMOLLIMIA BbICOKNM YPOBEHb
KOPMNOPaTUBHOM KYABTYPbI U 3a60Tbl O COTPYAHMKAX.
Kpome Toro, Ham bbiA BblaaH cepTudmkaT “Equal Pay
Certificate”, KOTOPbI MOATBEPYXKAAET, YTO OMAaTa TPY-
A3 B KOMMaHKM OCYLLIECTBAACTCA Ha PaBHbIX YCAOBUAX
HEe3aBMCMMO OT MOAA.

He MeHee BaXkHbIM aCMeKTOM Hallen CTpaTermm cTano
CTPEMAEHME K BO3PACTHOMY BaAaHCy BHYTPU KOMaH-
Abl. B CCl Kazakhstan ceroaHa paboTaloT npeacTa-
BUTEAM PA3HbIX MOKOAEHUM: 59% - MUAAeHMaAbl, 29%
- MOKOAEHWe Z, 11 ellé 12% - COTPYAHWKK CTapLUMX BO3-
PacTHbIX rpynn. Takoe codeTaHne MO3BOASET OObeAn-
HUTb 3peAbll MPOdeCcCrOHaAbHbIM OMbIT C HOBbIMM
B3rASAAMK, CO3AaBasn CPEAY, Ae MAer PasBKBaloTCA
Ha nepeceyveHn PasHblX MOAXOAOB.

OAHUM 13 UMHCTPYMEHTOB MPUMBAEYEHUS MOAOADBIX
CMNeLmMaAncToB CcTaAa nporpamma Next Talent, koTo-
pasa B 3TOM roAY BbllIAa Ha NATbIM LUMKA. OHa npea-
AaraeT BbIMYCKHMKAM MOCAEAHUX TPEX AeT MPONTU
11-MecAauHYI OMAaYMBaAEMYIO CTaXXMPOBKY B OAHOM
M3 KAKOUYEBbLIX OTAEAOB KOMMaHWM - OT MapKeTUHra
AO MPOW3BOACTBA. YUACTHUMKM MOAYYAOT pPeaAbHbIM
onbIT, 0by4YeHre 1 BO3MOXKHOCTb MPOAOAXKNTb Kapbe-
py B CCl Kazakhstan. B pamMkax mocAeAHe BOAHbI Mbl
MOAYYMAM 355 3a9BOK, U3 KOTOPbIX 60 KaHAMAATOB
MPOLIAM OLIEHKY, a 18 - MoAyYMAK odbdepbl 1 nprcoe-
AVHUAVCB K HaLLen KOMaHAE.
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CAVNE AMANOBA

. MAWAA KENTIPIATEH KbI3AHAK,
I KOHCEPBINEPIH OHAIPY

NPOW3BOACTBO KOHCEPBUPOBAHHE
BANEHbIX TOMATOB B MACAE

2022 WeiMke

@vyaleni

Bomnpoc reHaAepHOro 6asaHca Mbl Takyke paccMaTpu-
BaeM Kak cTpaTterudeckun npuopmteT. K 2030 roay
KOMMaHUA CTPEMUTCS K TOMY, YTOObI »EeHLVHbl CO-
CTaBAAAM 35% HOBbIX COTPYAHWKOB, 3aHuMaAn 40%
PYKOBOAALLMX NO3MLMA U 50% MecT B MCMNOAHUTEAD-
HOM KoMuTeTe. AAA AOCTWKeHMa 2aTux uenen CCI
Kazakhstan peaAvsyeT UHULMATVBbI, HanpaBAEHHbIE
Ha Pa3BUTME XXEHCKOro AMAEPCTBA: OT BHYTPEHHUX
nporpamMm HacTaBHudyecTsa Women in Leadership a0
coobujectBa Women'’s Network, koTopoe obbeanHaeT
COTPYAHWL U MOAACPYKMBAET MX MPOPECCUOHAABHbIN
POCT.

Hapsay ¢ 2TuM, 3ab00Ta O COTPYAHMKax 3TO eLlé OAUH
BaXXHbI AEMEHT Hallen KYALTYPbl MHKAKO3MBHOCT.
B KOMMaHum AencTByeT PYKOBOACTBO MO TeHAEP-
HO-VHKAIO3UBHOW KOMMYHUKaLMK, KOTOPOE MoMoraeTt
130aBAATbLCSA OT CTepeoTVnoB 1 GOPMMPOBaTL YyBa-
YKUTEABHYIO Cpeay. Halla KoMmaHUs MCMOAb3yeT Bu-
3yaAbHble 1 A3bIKOBbIE MaTepuaAbl, 00y4YaeT KOMaHAbI
N CAEAUT 3a TeM, YTOObI B AODbIX dopMaTax obLeHnsa
SKEHLLMHBI 1N MY>XUMHbl MPEACTaBASAUCH KaK paBHble
YUACTHKKK MNpoLecca. 9TO YKPENAsaeT KYAbTYpY YBa-
YKEHWNA U HANPAMYIO BAUAET Ha KadeCTBO B3aMMOAEMN-
CTBUA - KaK BHYTPW KOAAEKTUBA, TaK M C BHELUHMMMN
NnapTHEPaMU.

KpoMe Toro, ¢ 2024 6blAa BHeApPeHa MOAUTVKA MOA-
ACPXKKM COTPYAHMKOB, CTOAKHYBLUUXCA C AOMALLUHUM
HacuAMeM. B Heé BXOAAT Mepbl 3alUnTbl, KOHOUAEH-
LIMAABHOCTb M AOCTYM K MCUXOAOMMYECKOW MOMOLLN.
Takom MOAXOA OTPaXKaeT Hally OTBEeTCTBEHHOCTb He
TOABKO B BOMPOCax PaBeHCTBa, HO U B BoAee WMPOo-
KOM KOHTEKCTe BAArornoAy4Yma.

Mbl Tak>ke CTPEMUMCH K MOAHOW AOCTYMHOCTU AAS CO-
TPYAHMKOB C MHBAAUAHOCTbBIO: aaanTupyeM paboyne
MecTa, 3arnyckaemM obyudatoLLme Nporpammbl 1 obecne-
UMBaeM paBHble KapbepHble BO3MOXXHOCTW. Bcé aTo
YacTb Hallew cTpaTeruu, rae D&l He MpoCcTo LeHHOCTb,
a WMHCTPYMEHT YCTOMYMBOro POCTa. Mbl yOexxAeHbI,
UTO MHKAIO3MBHAs cpeaa AenaeT busHec cUAbHee, a
KOMaHAY CMAOYEHHee. VIMEHHO B 3TOM - Halle KOHKY-
PEHTHOE NPeVMYLLIECTBO.

H 30 AET B KASAXCTAHE

B 2025 roay Coca-Cola otMeuaeT 30-AeTue paboThbl
B KasaxcTaHe - NyTb, Ha4aBLUMMCA C 3arycKa npomus-
BOACTBa B AAMaTbl B 1995 roay M CTaBLUMM Bay<HOM
BEXOW AAS DKOHOMWKK CTPaHbl. 3a 3TO BpeMa KoMna-
HUA He TOAbKO ObecrneudrAa Ka3axCTaHCKMX noTpebu-
TEeAen Ka4yeCTBEHHOM MPOAYKLUMEN, HO 1 BHECAa 3Ha-
UMMBIV BKAQA B Pa3BUTVE HALIMOHAABHOW 9KOHOMUKM.
CorAacHO UCCAEAOBaHMIO, MPOBEAEHHOMY COBMECTHO
c Ernst & Young, coBokynHbIv Bkaaa CCl B BBIM Ka-
3axcTaHa 3a 2013-2023 roabl cocTaBuA 1,44 TOAH TeH-
re (okono $3,2 MAPA), UTO akBMBaAeHTHO 0,3% BBI
CTpaHbl U npuMepHo 12% A0DaBAEHHOM CTOMMOCTU
BCEW OTPaCAM NPOAYKTOB MUTaHWA U HaNMTKOB. Boaee
12 ThicaY pPaboumx MecT B Pa3AMYHbIX CEKTOpaxX 3KO-
HOMWKW MOAAEPIKMBAIOTCH DAAroAaPs AEATEABHOCTM
KoMMaHuy, BkAtodaa 900 coTpyaHukoB B camom CCl.

DKOHOMUYECKUM 2P DEKT YCUAMBAETCH 3@ CYET MYAb-
TUNAMKATOPA: Ha Kaxkable 100 TeHre 3apaboTHOM
nAaTbl coTpyaHvkoB CCl B aKOHOMUKE reHepupyeT-
ca elle 340 TeHre AOX0AA AAS PADOTHKKOB LIenoYyKin
MOCTaBOK N AUCTPUOYLMK. KOMMaHUA aKTUBHO VHBe-
CTUPYET B yCTOWUMBOE pa3BuTue: boree $2 MAH Ha-
MPaBAEHO Ha 3KOAOrMYecKMe MpOoeKTbl, BKAKYaA 3a-
KymMKy 11 ThiICAY eAMHKL, XOAOAUABHOTO 0OOPYAOBAHKA
C 3KOAOrMYyecKky 6e30nacHbIM xAapareHTom. B 2024
ropy nepepaboTaHo 92% OTXOAOB MPOU3BOACTBA Ha
yposHe Bcew rpynnbl CCln 76% B CCl Kazakhstan, yto
cooTBeTCcTBYET 2 195 ToHHaM nepepaboTaHHbIX MaTe-
PUAAOB.

CoumManbHas OTBETCTBEHHOCTb Tak»ke oCTaeTcs Mnpu-
opUTETOM: 3@ MocAepHMe 10 AeT B COoUMaAbHblE MHM-
LMaTMBbI BbIAO MHBECTVPOBaHO BboAee $9 MAH. Mexk-
AyHapoaHble cepTudukaTol Top Employer n Equal Pay
MOATBEP>KAAIOT MPUBEPXKEHHOCTb KOMMaHVM BbICOKM
CTaHAQPTaM YMNpPaBAEHMA MePCOHAAOM M MPUHLNMY
paBHOW onAaTbl Tpyaa. Coca-Cola npoaoAXKaeT pas-
BMBATb KYABTYPY UHKAK3UW 11 3a60Tbl O COTPYAHKKAX,
CO3AaBas PaboUyIo CPEAY, MAE LIEHUTCA KaXKAbIN.

CeropHsa, cnycta Tpu aecatnaetma, Coca-Cola AeMOoH-
CTPVPYET, YTO YCTONUYMBOE PAa3BUTKE - 9TO He MPOCTO
CTpaTerus, a PeaAbHbll BKAGA B 3KOHOMUKY, 0bLe-
CTBO M 3KOAOrMto KazaxcTaHa.
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O BASF

We create chemistry

"At BASF, we create chemistry for a sustainable future.
Our responsibility goes beyond chemistry to include
meaningful contributions to the communities where we
operate. Through initiatives focusing on development of
young generations we invest in the people who will shape
tomorrow’s solutions. This new laboratory in Kazakhstan
is another step in that commitment - combining service
to our customers with support for the next generation
of talent.” - Rostislav Kamkin, Managing Director and
Business Manager Mining Solutions Central Asia, BASF
Central Asia LLP

O-BASF

We create chemistry



CREATING CHEMISTRY FOR
A SUSTAINABLE FUTURE:

BASF Central Asia’s Commitment
to Corporate Social Responsibility

In Central Asia, where industries are rapidly evolving
and sustainability is becoming a strategic priority, BASF
is contributing meaningfully through its corporate
social responsibility (CSR) programs. From inspiring
future scientists to advancing sustainable mining
practices, BASF's initiatives reflect a deep commitment
to innovation, education, and community development.
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B Driving Innovation and Education: BASF’s

Mining Solutions Laboratory and Academic
Partnership

In August 2025, BASF Central Asia launched its
Mining Solutions Technical Service Laboratory in
Kazakhstan - a state-of-the-art facility designed to




SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

support the region’s mining industry with tailored,
sustainable solutions. Utilizing advanced equipment
that meets international quality and safety standards,
the laboratory enables mining companies to:

» Test and validate new mineral processing methods

* Improve recovery rates and resource efficiency

» Develop region-specific, environmentally
responsible approaches.

Beyond its technical capabilities, the laboratory serves
as a platform for collaboration between industry and
academia, strengthening ties with Al-Farabi Kazakh
National University, one of Kazakhstan’s leading
academic institutions. This partnership empowers
students and supports cutting-edge research,
enhancing innovation and benefiting the local
community.

Through joint initiatives such as internships, lecture
development, and analytical research projects,
students gain real-world experience while contributing
to sustainable solutions in the mining sector.

“Our collaboration with BASF marks a milestone for
the university. It strengthens the bridge between
academia and industry and gives students invaluable
experience through access to the Mining Solutions
Laboratory and joint projects. This cooperation

enhances the quality of education we provide and
prepares our students to contribute to innovation
in the mining sector.” - Alina Galeeva, Member of
the Board - Prorector of Al-Farabi Kazakh National
University.

By integrating technical expertise with academic
collaboration, BASF Central Asia is not only advancing
sustainable mining practices but also investing in the
next generation of scientists and engineers - a dual
impact that reflects the company’s broader CSR vision.

Bl Recognition of Excellence:
Top Employer Kazakhstan 2025

In 2025, BASF was honored as a Top Employer
in Kazakhstan, a recognition that underscores its
commitment to employee development, workplace
culture, and social responsibility. This accolade reflects
BASF’s holistic approach to sustainability - not only
in its products and partnerships but also in how it
supports its people.

Being a Top Employer means:
* Fostering inclusive and diverse workplaces
* Providing continuous learning and career

development
¢ Promoting health, safety, and well-being.
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ASF in Kazakhstan

This recognition complements BASF's broader CSR
strategy, which integrates environmental, social,
and economic goals to create long-term value for
stakeholders.

B Global Impact Through Local Action:
BASF’s Worldwide CSR Engagement

BASF supports local organizations worldwide to
better serve communities near its sites, as well as
disadvantaged groups, helping to improve their
quality of life. In addition to financial contributions,
the company engages in collaborative initiatives
with local societies by providing expertise and time
and works with partners to build alternative local
business models. Employees of BASF often take part
in volunteering activities.

To protect natural resources, BASF participates
in many local initiatives that promote sustainable
agriculture and helps conserve soil, water, and
air, while also improving the livelihoods of local
communities. The company also promotes safe
working conditions. For example, through a pilot
project focused on responsible cobalt extraction, or
a clean-up initiative aimed at removing plastic waste
from the environment.

To strengthen future skills, BASF aims to open
opportunities for disadvantaged people of all age
groups. In doing so, the company contributes to
greater educational equity, better employability, and
broader economic participation. BASF especially
seeks to inspire young people to explore natural
sciences, for example through hands-on experiments
in its global Kids' Labs.
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In the context of health, BASF collaborates with
international organizations to improve quality of life
through targeted prevention and control of diseases.
Through its social commitment in these areas, the
company strives to make a positive contribution to
society, the environment, and the economy. In doing
so, BASF helps strengthen social cohesion.

About BASF Central Asia

BASF Central Asia LLP is the regional subsidiary of
the global chemical company BASF, operating in the
Central Asian market since 1992. Headquartered in
Almaty, the company offers a comprehensive portfolio
that includes chemicals, plastics, performance
products, crop protection solutions, as well as oil
and gas-related products. Leveraging BASF's global
expertise and innovative chemical technologies,
BASF Central Asia LLP supports local industries and
contributes to sustainable development across the
region.

About BASF

At BASF, we create chemistry for a sustainable
future. Our ambition; We want to be the preferred
chemical company to enable our customers’ green
transformation. We combine economic success with
environmental protection and social responsibility.
Around 112,000 employees in the BASF Group
contribute to the success of our customers in nearly
all sectors and almost every country in the world.
Our portfolio comprises, as core businesses, the
segments Chemicals, Materials, Industrial Solutions,
and Nutrition & Care; our standalone businesses
are bundled in the segments Surface Technologies
and Agricultural Solutions. BASF generated sales of
€65.3 billion in 2024. BASF shares are traded on the
stock exchange in Frankfurt (BAS) and as American
Depositary Receipts (BASFY) in the United States.
Further information at www.basf.com.
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O BASF

We create chemistry

B BASF Mbl CO3Aa€M XMMUIO AN YCTONUMBOIO ByAayLLero.
HaLwua oTBeTCTBEHHOCTb NMPOCTUPAETCH 3a NPeAeAbl XMMNU
M BKAIOYAET 3HAYMMbIN BKAAA B Pa3BUTUE COOBLLIECTB, rae
Mbl pab6oTaeM. Moaaep>XxmMBasgs MHNLUATUBbI AAS MOAOAO-
ro NOKOAeHusa, Mbl MOMOraeM TeM, KTo 6yaeT co3paBaTb
peweHuna byayuiero. Hoeaga AabopaTtopusa B KasaxcTtaHe -
eLé OAMH LIar Ha 3TOM MyTU, 06bepAUHAOLWNNA PaboTy C
KAMEHTaMU U MOAAEPIKKY OyAYLLUMX TaAaHTOB. - PocTuc-
AaB KaMKMWH, reHepaAbHbI1 AUPEKTOP U PYKOBOAUTEADb
HanpaBAeHUSA «PelleHua AA9 FOpHOAOObIBalOLLEN MPO-
MbILUAEHHOCTU», BASF LleHTpaAbHaa A3us.
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CO3O0ABAA XMMUIO O)iA
YCTOUYNBOI0O BYAYLLErO:

npuBep>XeHHocTb BASF LleHTpanbHas
A31f K KOPNoOpaTUBHOU cOLMaNIbHOW

OTBETCTBEHHOCTH

B LeHTpaAbHOM A3UK, rAe OTPACAW CTRPEMUTEAbHO
pa3BMBAlOTCHA, @ YCTOMYMBOE PAa3BUTUE CTaHOBUTCA
cTpaTernyeckum npuoputeTom, BASF BHOCUT Be-
COMbIM BKA3A Yepes3 MnporpamMmbl KOPMopaTUBHOWM
coumanbHom oteeTcTBeHHOCTU (KCO). OT nopaepsK-
KN BYAYLLUMX YYEHbBIX A0 MPOABUMKEHUA YCTOMUMBBIX
MPaKTVK B FOPHOAOObBIBAOLEN OTPACAW - MHULMA-
TUBbl BASF AEMOHCTPUPYIOT TAYOOKYIO MPVBEPIKEH-
HOCTb MHHOBALIMAM, 00PA30BaHMIO U Pa3BUTUIO CO-
obulecTs.

H MpoaBuras MIHHOBaLUK U o6pas3oBaHue:
Aab6opaTopusa BASF Mining Solutions u
aKapeMMuyeckoe NapTHepCcTBO

B aBrycte 2025 ropa BASF LleHTpaAbHaa A3ua oOT-
KpblAa AabopaToOpuio TEXHWUYECKOro cepauca Mining
Solutions B . AamaTtbl, KazaxcTaH - coBpeMeHHas
MAOLLIAAKE, CO3AaHHAA AAA MOAAEPYKKN TOPHOAODBI-
BatolLer MPOMBILLUAEHHOCTM Kas3axCTaHa C y4YéToM
eé cneurduKnM U yCcTondmBoro paspmtusa. OCHalléH-
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Has MepeAOBbIM 0O0PYAOBAHMEM, COOTBETCTBYOLLIMM
MEXAYHAPOAHBIM CTaHA3PTAM KayecTBa U Hesornac-
HOCTW, AaboPaTOPVIA MO3BOAAET rOPHOA0DLIBAIOLLIMM
KOMMaHUAM:

+  TeCTUpoBaTb U BHEAPATb HOBbIE METOADI
nepepaboTKM MOAE3HbIX MCKOMaeMbIX

+  ToBbllWaTb KO3IbDPULMEHTbI M3BACYEHNA U
3 PEKTUBHOCTb UCMOABL30BAHMA PECYPCOB

+  Pa3pabaTbiBaTb 3KOAOTMYECKU OTBETCTBEHHbIE
MOAXOAbI, aAANTUNPOBAHHBIE K PErMOHAAbHBIM
YCAOBUAM

MOMKMO TEXHUYECKUMX BO3MOXKHOCTEW, AabopaTopus
CAYXKUT MAATDOPMOM AAS COTPYAHUYECTBA MEXKAY
MPOMBILLIAEHHOCTBIO U aKapeMUMYecKkrM  cooblLie-
CTBOM, YKpPenAsaa cBasn ¢ KasaxcKyM HaloHaAbHbIM
VHVIBEPCUTETOM VMEeHM anb-Papabu - oAHUM 13 Be-
AYLLVX BY30B KazaxcTaHa. 2TO NapTHEPCTBO PacLUm-
pPAET BO3MOXHOCTV CTYAEHTOB UM CMOCOOCTBYET re-
PEeAOBBLIM MCCAEAOBAHUAM, CTUMYAMPYS MHHOBALMM
M MPUHOCSA MOAb3Y MECTHOMY COODLLIECTBY.

BAaropapa COBMECTHbLIM VHUMLMATMBAM, TaknMM Kak
CTaXKUPOBKM, Pas3paboTka yuebHbIX KyPCOB 1 aHaAK-
TUYECKME UCCAEAOBATEABCKME MPOEKTbI, CTYAEHTbI
MOAYYAIOT MPAKTUYECKNM OMbIT U BHOCAT BKA3A B
YCTOMUMBOE PasBUTUE TOPHOAODBIBAIOLLErO CEKTO-
pa.

«CoTpyaHn4ecTBO ¢ BASF CTaAO Ba>kKHbIM 3TarloM B
pPasBuUTM Hallero yHusepcutera. OHO YyKpernAseT
MOCT MEXXAY aKaAEMUYECKOM CPEAOU U MOOMbILLINEH-
HOCTbIO, MPEAOCTABASAS CTyACHTaM GeCLeHHbIV OrbIT
b6Aaroaaps AOCTYrY K A@6OpaTopMM 1 COBMECTHbBIM
fpPOEKTaM. IDTO MapTHEPCTBO [1OBLILLIGET KaYeCTBO
06pa30BaHVIs, KOTOPOE Mbl MPEAOCTABASEM, U [TOMO-
raeT CTYAEHTaM CTaThb YacTbio BYAYLMX MHHOBALMM
B ropHoAObbIBarOLLIEM CeKTope» - AAMHaA laAeesa,

ynreH [lpaBAeHus] — MPopeKTop Ka3axcKkoro Halumo-
HaAbHOIO YHUBEPCUTETa MMEHU arb-DPapabu.

ObbeANHARA TEXHUYECKYHO 3KCMepTU3y M akapseMuye-
CKoe coTpyaHudecTBo, BASF LleHTpanbHasa A3na He
TOABKO MPOABUWIaET YCTOMUMBbBIE MPAKTUKKM B FTOPHO-
AODbBIBaOLLIEN OTPACAK, HO 1 BHOCUT BKAAA B Pa3BK-
TUE CACAYIOLLIErO MOKOAEHMS CMeLMaAncToB. Takom
ABOMHOW 3D EKT oTparkaeT boAee LLMPOKOE BUAEHVE
KOMMaHUM B OBAACTVM KOPMOPATMBHOW COLMAABHOM
OTBETCTBEHHOCTW.

H MexxapyHapoaHoe npusHaHue: Top Employer
Kazakhstan 2025

B 2025 roay BASF LleHTpanbHasa A3nsa yaAOCTOEHa 3Ba-
Hus «Top Employer Kazakhstan», 4yto moarBepskaaeT
MPVBEPXKEHHOCTb KOMMaHUM PasBUTUIO COTPYAHMKOB,
DOPMUPOBAHNIO CUABHOM KOPMOPATUBHOW KYABTY-
Pbl U COUMAABHOW OTBETCTBEHHOCTU. DTO MpU3HaHue
OTpPaXkaeT LeAOCTHbIN Mnoaxoa BASF k ycTtomymBomy
Pa3BUTUIO: HE TOABKO B MPOAYKTaxX M MapTHEPCTBaX,
HO U B MOAAEPXKKE CBOWX AKOAEW.

CraTtyc «Top Employer Kazakhstan» o3Ha4daeT, 4ToO
BASF:

e CO3A3ET UHKAK3MBHYHO U PAa3HOOBPAa3HYIO
paboyyto cpeay

« ObecneyrBaeT BO3MOXKHOCTU OBYYeHUS 1
KapbepHOro pPocTa

e [lpoaBUraeT KyAbLTYPY 3A0P0BbA, 6@30MacHOCTM
1 BAGrOMOAYYUS.

Takoe NpusHaHne OpraHnYHO AOMOAHAET AODBAABHYIO
ctpatervio KCO BASF, 06beAMHAIOLYIO 9KOAOTMYe-
CKMe, COLMAABbHbBIE M SKOHOMMUYECKUE LAV AAS CO3-
AQHUSA AOATOCPOYHOM LIEHHOCTUM AAS BCEX 3auMHTepe-
COBaHHbIX CTOPOH.
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B Mho6aAbHble MHULMaTUBbI BASF
B 06AaCTU KOPNOPaTUBHOWU COLlMAABHOM
OTBETCTBEHHOCTHU

BASF nopaep>kMBaeT MeCTHble opraHuMsaumm B Tex
CTpaHax 1 pervoHax, rae BeAET CBOK AEATEAbHOCTb.
KoMnaHnga cTpeMnTCca YAYULLATb XKU3Hb AOAEM, 0CO-
OEHHO Tex, KTO OKa3aACsa B CAOXKHOW CUTYyaLMK, BHO-
CA BKAQA B Pa3BUTME MECTHbIX cOoobLlecTB. NoMMMO
bYIHAHCOBOW MOMOLLIV M COBMECTHbIX NpoekToB BASF
AEAVTCS OMbITOM U BPEMEHEM, a BMeCTe C NapTHEpa-
MU CO3AAET HOBblE MeCTHble BuaHec-MoaeAn. COTPYA-
HVKM BASF 4acTo 3aHMMaOTCA BOAOHTEPCTBOM.

YTobbl CMOCOOCTBOBATH COXPAHEHUD MPUPOAHbBIX
pecypcos, BASF noaAep»KMBaeT NpoeKkTbl B 06AaCTU
YCTOMUYMBOroO CEAbCKOrO XO3AWCTBA, a TakyKe OXpaHbl
MOYBbl, BOAbl M BO3Ayxa. OAHOBPEMEHHO KOMMaHus
CTPEMUTCA YAYYLLATb YCAOBUSA XU3HN MECTHBIX COOD-
LLIeCTB B PErmoHax cBoemn AeaTeAbHOCTU. BASF Takyke
paboTaeT Hap obecnedeHnem He30MacHbIX YCAOBUI
TpyAa. Cpeal MPUMEPOB TakKMX MHULMATUB - peaAn-
30BaHHbIM MUAOTHbBIN MPOEKT MO OTBETCTBEHHOW AO-
H6blue KobaAbTa M opraHmM3aumsa akumim no yobopke naa-
CTUKOBbIX OTXOAOB.

YTobbl pas3BMBaTb HaBblKK, BOCTPebOBaHHble B Oy-
AyleM, BASF oTKpblBaeT BO3MOXHOCTV 0bOydYeHns
1 PasBUTUSA AAS AKOAEM BCEeX BO3PacToB, OCOBEHHO
Tex, KTO HY>KAQETCA B MNMOAAEPIKKE., DTO CMocobCTBY-
eT MOBbILLEHUIO AOCTYMHOCT 06pa30BaHNA 1 TPYAO-
YCTPOWCTBA, @ TakXKe BOBAEYEHWIO OOAbLLIEro 4YMCAa
AOAEM B 9KOHOMUYECKYIO »KU3Hb. Ocoboe BHUMaHMe
KOMMaHUA YASASET PasBUTUIO MHTEpeCa AeTeM K ecTe-
CTBEHHbIM HayKaM - HampyMep, Yepes rnpakTuyeckmne
3aHATUA B paMkax nporpammbl Kids' Lab, peaansye-
MOW MO BCEMY MUPY.

B obaacTu 3apaBooxpaHeHnsa BASF coTpyaHMYaeT ¢

MEXAYHaPOAHBIMU MapTHEPaMY, UTOObI C MOMOLLLIO
I'IDOC]JI/I/\aKTI/IKI/I N KOHTPOASA 3aboAeBaHWMM NOBbLILWATL
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KauyecTBO >KM3HU. CBOEN COLMAAbHOMN ACATEABHOCTHIO
KOMMaHWA CTPEMUTCH MPUHOCUTL MOAb3Y OBLLECTBY,
MPVPOAE U SKOHOMUKE U YKPEMAATb MECTHble CO06-
LjecTsa.

O koMnaHuu BASF LieHTpaAbHasa A3us

TOO «BASF LleHTpanbHaga A3usa» - 3TO perrvoHaAbHoe
NoAPA3AEAEHNE TAODAABHOM XUMUYECKOM KOMMaHum
BASF, paboTatollas Ha pbiHke LleHTpaAbHOM A3un C
1992 roaa. FOAOBHOM ODUC KOMMaHUK PACMOAOXKEH B
AaMaTbl. TOO «BASF LleHTpasbHaa A3ua” npeasa-
raeT LWMPOKMIA aCCOPTUMEHT MPOAYKLNM, BKAKOYAsA
XUMWKATbI, MAACTVIKM, BbICOKOIhDdEKTVBHbIE MaTepu-
aAbl, PeLleHVs B 0OOAACTW 3alLMThl PACTEHUM, @ Tak>Ke
MPOAYKLMIO AAS HedTerasoBown oTpacAn. VICMoAb3ys
FAODAABHbBIN OMbIT KOMMNaHuM BASF 1 MHHOBALMOH-
Hble XMMUYECKME TEXHOAOT M, KOMMAHMA MOAAEPMKN-
BaeT pa3BUTME MECTHOW MPOMBbILLUAEHHOCTM 1 BHOCUT
BKAAA B YCTONYMBOE Pa3BUTUE PervioHa.

O koMnaHuu BASF

B BASF Mbl CO3A3EM XUMWMIO AASI YCTOMYMBOIO ByAY-
wiero. Hawa amMbuumsa - 6bITb NPEANOYTUTEABHOM XM-
MUYECKOM KOMMaHMeln, CrocobCTBYOLLEN «3eAeHOM»
TPAHCHOPMALINM HALLUX KAMEHTOB. Mbl 0ObeaVHAEM
3KOHOMUYECKMIN YyCrex C OXPaHOoW OKpyyKatoLLen cpe-
Abl VI COLUMAABHOM OTBETCTBEHHOCTHIO. OKOAO 112 000
COTPYAHMKOB rpynnbl BASF BHOCAT BKAap B ycrnex
HalLMX KAMEHTOB MPAaKTUMYECKM BO BCEX OTPACAAX U
MoYyTW BO BCEX CTpaHax Mupa. Halw ocHoBHOW 6UK3-
HeC BKAKYAET CerMeHTbl «XUMKKaTbl», «MaTepurab!»,
«POMbILLAEHHbIE peLlleHUa» U «uTaHne 1 YXOA».
OTAeAbHblE HaMpaBAeHMs 0ObeAMHeHbl B CerMeHThbl
«TexHoAOTUM 0B6pPaboTky moBepxHocTen» U «CeAb-
CKOXO3AMCTBEHHbIE pelleHns». B 2024 roay BASF
AOCTUIMAG O6bEMa NPOAAXK B pasMepe 65,3 MUAAMAP-
A3 eBpo. AkuUmm BASF koTumpytoTcs Ha PpaHKdypT-
ckom doHpoBOW Bupske (BAS), a Takyke npeacTaBAe-
Hbl B BMAE aMepUKaHCKMX AEMO3MTapHbIX PACMMCOK
(BASFY) B CLLUA. AONOAHUTEABHaS MHDOPMaLMA AO-
CTynHa Ha cante www.basf.com.
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/ Bulat Utemuratov
Foundation

In today’s world, corporate and social responsibility
is no longer just window dressing. More and more
companies and private initiatives demonstrate that the
long-term philanthropy can change cities, lives, and even
climatic processes. One of the most striking examples in
Kazakhstan is the Bulat Utemuratov Foundation, which,
for ten years of its activities, turned to the platform for
implementation of large-scale projects of national and
international importance.
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BULAT UTEMURATOV
FOUNDATION:

11 Years of Impact and

New Horizons Ahead

Set up with the mission of uniting people, ideas and
resources for the sake of sustainable development, the
Foundation is now perceived as a symbol of a new
approach to philanthropy - thoughtful, scientifically
grounded and focused on long-term results. Over
a decade of work, more than $233 million has been
directed to social projects. These investments are
tangible: they are transformed into schools, centers
for children with autism, new airport terminals, public
spaces and timely aid to residents of the regions
affected by disasters.
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H “Autism. One World for All” program

A special place among the large-scale programs of the
foundation is occupied by the flagship project “Autism.
One World for All”, which has helped more than
25,000 children with autism spectrum disorders.
Over 10 years, 15.5 million dollars have been allocated
for its development. Currently, 13 specialized autism
centers “Asyl Miras” operate in 12 cities of Kazakhstan,
where more than 300 specialists work with children,
and the level of children’s skills improves twofold as
a result of intervention programs. This is not just dry
statistics: these are thousands of lives in which hope
for the future and confidence in tomorrow springs up.

The Foundation builds its work on the logic of
sustainability and scalability:  development  of
standards, training of specialists, ongoing monitoring
of the effectiveness of programs, implementation of
modern behavioral approaches (for example, ABA
therapy), active work with parents and government
agencies.

The Bulat Utemuratov Foundation continues to
train specialists and transfer knowledge. At present,
memoranda have been concluded with various
centers, such as the NCCR (National Center for
Children’s Rehabilitation in Astana), the National
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Center for Advanced Studies “Orleu”. In addition, the
Foundation initiated the Autism Friendly program.
The goal of the project is to create a comfortable
and accessible environment for people with autism
spectrum disorders. Employees of airports in Almaty,
Kyzylorda, and of the Air Astana airline have already
completed training under the program.

B Infrastructure projects

The Bulat Utemuratov Foundation consistently invests
in the development of social infrastructure. In recent
years alone, more than $80 million has been directed
to infrastructure projects. The Foundation donated a
1,500-seat school, worth $17.4 million, to the Kosshy
town, which was the first in the country to provide
class A energy efficiency.

Kazakhstan's first world-class community center
has also opened in Kosshy. The total area of the
center is 8500 square meters, it can simultaneously
accommodate up to 1,000 people. The $20 million
project was handed over to the city free of charge.

The community center combines sports, educational
and leisure spaces. It has a cinema hall for 233 people,
a lecture hall for 328 people, exhibition and conference
halls, studios, a co-working space and a library with a
reading room, a large multifunctional sports hall with
stands. The territory is equipped with sports grounds
for playing football, basketball, volleyball, tennis,
table tennis, workout zones and a walking alley. For
children - a wide choice of clubs: from robotics and
chess to choreography and applied crafts. For adults -

a comfortable space for work, communication and
leisure. Admission is free, and classes and sections are
at affordable prices.

In Esik, the Foundation commissioned a school for 900
pupils, having invested $21 million, which significantly
reduced the deficit of educational institutions in the
region.

No less significant was the contribution to the cultural
and environmental infrastructure. In Almaty, the
Botanical Garden reconstruction was completed for
$11.7 million, during which more than 50,000 square
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meters of road surface were renovated, 17.7 hectares
of public areas were landscaped and 174,000 plants
were planted.

In November 2024, a new terminal of the Korkyt Ata
airport was opened in Kyzylorda with an area of 7,500
square meters and a capacity of 300 passengers
per hour, built for $35 million. This project not only
increased the transport accessibility of the region, but
was also recognized with the prestigious EUROBAK
Award 2024.

Such events not only improve the quality of life in
certain cities, but also become landmark projects for
entire regions, demonstrating that corporate social
responsibility can be a driver of development.

The Foundation’s activities are not limited to the
educational or infrastructure agenda. An important
part of the work is related to rendering prompt
assistance to victims of natural disasters. The “Aid
Card” project has been implemented for many years
together with the Red Crescent and ForteBank,
providing targeted support to thousands of families.
In recent years alone, the Foundation has helped
residents affected by earthquakes in Turkey, floods
in Kazakhstan, and drought in the Aral region. This
approach turns the Foundation into a kind of rapid
response system, where humanity and organizational
efficiency come together.

Bl New initiatives

New initiatives deserve special attention. Today,
the Foundation goes beyond the usual formats of
charity, responding to global challenges. One of the
key projects is the restoration of the ecosystem of the
Aral Sea bottom using innovative technologies for
planting plants from drones. This is a unique initiative:

self-burying seeds, biomaterials and minimal labor
costs enable natural regeneration processes without
constant human intervention.

It is expected that by 2027 toxic dust emissions will
be reduced by 20-30% in the experimental area, and
by 2040 the microclimate will be stabilized and the
environmental situation will improve on a larger scale.

Another innovative project is a program to develop
work skills in young people with autism. While currently
the support system in Kazakhstan is mainly focused on
children, many of them are left without attention after
reaching the age of majority. The Foundation intends
to change this situation: as part of the pilot stage,
20 participants will have the opportunity to master a
profession and start working in real companies, with
the support of tutors and social mentors. Thus, the
Foundation solves one of the most pressing social
problems - the integration of people with special needs
into economic and social life.

The Foundation’s perspective is increasingly
focused on international cooperation. The new
internationalization strategy for 2025-2029 suggests
reaching the global level through partnerships with
leading international organizations. This will allow
scaling up successful practices, sharing experiences
and attracting new resources for even more ambitious
projects.

The Bulat Utemuratov Foundation convincingly
demonstrates that social responsibility is not
charitable gestures, but a well-built system capable of
changing the reality around. Its new projects show that
charity can be innovative, sustainable and global. And,
perhaps, this is the main lesson of the Foundation’s
many years of work - doing good can and should be
modern.
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/ Bulat Utemuratov
Foundation

B coBpeMeHHOM MUpe MOHATUE KOpNopaTUBHOMW U COLMU-
aAbHOW OTBETCTBEHHOCTM NepecTano 6biTb AULLb Kpa-
CUBON AeKAapauuen. Bcé 6oAbLue KOMMAHUM N YacCTHbIX
MHULMNATUB AEMOHCTPUPYIOT, UTO CUCTEMHAs OAAroTso-
PUTEABHOCTb CMOCO6HA MEHATb FopoAad, CyAbbbl U pAaxe
KAMMATHJYecKue npoueccbl. OAHMM U3 Hanboaee APKUX
npuMmepoB B KasaxcTtaHe aBadeTcss DoHA byaaTta YTtemy-
paToBa, KOTOPbIA 3a AECATb AT CBOEer AeATeAbHOCTMU
npeBpaTUACS B MAOLLAAKY AAG PeaAu3aLMM MacLUTabHbIX
NPOEKTOB HALUMOHAAbLHOIO U MEXXAYHAPOAHOIrO 3HaYeHuUs.
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®OHJA BYJIATA
YTEMYPATOBA:

11 neT cucteMHom 651aroTBOpPUTENILHOCTH
N HOBble TOPU30HTbI COLMAJIbHOWM

OTBETCTBEHHOCTMU

OCHOBaHHbIN C MUCCUEN 0OBbEeAUHATb AKOAEN, UAEK 1
pecypchbl PaAM YCTOMYMBOIO PasBUTKSA, GOHA CEroaHsA
BOCMPVHNMAETCSH Kak CUMBOA HOBOIO MOAXOAA K Me-
LIeHaTCTBY - BAYMYMBOro, Hay4yHO OBOCHOBAHHOIO U
OPUVEHTUPOBAHHOIO Ha AOATOCPOYHbBIN PEe3yAbTaT. 3a
AECATUAETVE PAbOTbl B COLMAAbHbIE MPOEKTbl ObIAO

HanpaBAeHO bonee 233 MUAAMOHOB AOAAAPOB. DTU
MHBECTULIMWN OCA3aEMbl: OHV MPEBPALLAITCS B LLUKOAbI,
LIEHTPbI AAS AETEV C aYTU3MOM, HOBblE TEPMVIHAAbI a3-
POMOPTOB, OBLLECTBEHHbIE MPOCTPAHCTBA 1 CBOEBpe-
MEHHYIO MOMOLLb YXUTEAAM PErMOHOB, OKa3aBLUMMCS
B beae.
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H MporpaMMma «AyTusM. MUp OAUH AAS BCEX»

CpeakM MaclwTabHbix NporpamMmM doHAa ocoboe MecTo
3aHMMaeT GAArMaHCKUI MPOEKT «AyTU3M. MUP OAUMH
AASA BCEX», KOTOPLIM MOMOr 60Aee 25 TbicsyaM AeTen
C paccTpoOMCTBAMM ayTUCTUYECKOro crnekTpa. Ha
ero passuTMe 3a 10 AeT HampaBAeHO 15,5 MAH AOA-
AapoB. CeropHs B 12 ropoaax KasaxcTaHa paboTaoT
13 cneuraAn3npPoOBaHHbIX ayTU3M LEHTPOB «ACbIA Mu-
pacy», rae ¢ AeTbMU 3aHMMatoTcsa 6oaee 300 cneuna-
AUCTOB, @ YPOBEHb UX HABBLIKOB B PEe3yAbTaTe MHTEep-
BEHLIMOHHbBIX MPOrpamMM YAYYLLIAETCA B ABa pasa. TO
He MPOCTO CyXas CTAaTUCTMKA: 3TO ThICAUM CYAED, B KO-
TOPbIX MOABAAETCH HaAEXKAA Ha OyAyllee 1 yBepeH-
HOCTb B 3aBTPaLLHEM AHE.

DoHA, CTPOUT CBOK PaboTy Ha AOrvKe YyCTOMYMBO-
CTV U MaclTabupyeMocTu: pa3paboTka CTaHAAPTOB,
obyyeHne CrneLUmaAmcToB, MOCTOAHHbBIN MOHUTOPWHE
2P DEKTUBHOCTY MNPOrpamMM, BHEAPEHVE COBPEMEH-
HbIX MOBEAEHYECKMX MOAXOAOB (Hampumep, ABA-Te-
panun), akTUBHasA pPaboTa C POAUTEAAMU U FOCYAAP-
CTBEHHbBIMW CTPYKTYPaMU.

®oHa BynaTa YTeMypaToBa MNpoaOAXKaeT obydaTb
CMeLmMaAncToB 1 nepeaaBaTb 3HaHMA. B HacToaLmM
MOMEHT 3aKAIOUeHbl MeMOPaHAYMbl C Pa3AUYHBIMMK
LeHTpaMu, Takmmmy kKak HUAP (HaumMoHaAbHbIM LeHTP
AETCKOW peabuAmTaumm B AcTaHe), «HauroHaAbHbIM
LIEHTP MOBbILIEHUNA KBaAUDUKaLMU «Opaey». Kpome
TOro, MOHAOM UHULUMMPOBaHa MporpamMma  Autism
Friendly. Lleab npoekTa - co3aaHne KOMOOPTHOW 1 AO-
CTYMHOW CPEABI AAS AFOAEN C PACCTPOMCTBaAMU ayTu-
CcTrdeckoro criektpa. ObydeHue Mo nporpamMme yxxe
NPOLWAM COTPYAHVKM a3ponopToB B AAMaTbl, Kbi3bl-
AOPAE, @ Takxke aBmakoMnaHms Air Astana.

H UHbpaCTPYKTYpPHbIE MPOEKTbI

DoHp byAaTa YTemypaToBa MOCAEAOBATEABHO WHBeE-
CTUPYET B PasBUTME COLMAABHON UHPPACTPYKTYPbI.

TOABKO 3a MOCAEAHME TOAbl B MHOPACTPYKTYPHbIE
MpPoeKTbl ObIAO HampaBAeHo 6o0aee 80 MUAAMOHOB
AOAAAPOB. [opoay Koclubl GOHA MOAGPUA LLKOAY Ha
1500 MecCT CTOUMOCTbIO 17,4 MUAAMOHA AOAAGPOB, KO-
TOpas NepBoOW B CTpaHe obecrneudraa aHeprosddek-
TUBHOCTb KAaccCa «Ax.

B Koclubl Taky»Ke OTKPbIACA OTKPbIACA MepBbii B Ka-
3axXCTaHe KOMbBIOHUTU-LEHTP MEXAYHAPOAHOIO YPOB-
HA. ObLllasa NAoLWaab LieHTpa - 8,5 Thicaynm KBaapaT-
HbIX METPOB, OAHOBPEMEHHO OH MOXKET MPYHUMaTb A0
1000 uenoBek. [MpoeKkT cTouMocTbio 20 MUAAMOHOB
AOAAAPOB HE3BO3ME3AHO MepeaaH Ha BaAaHC ropoAa.

KOMBIOHUTY LEHTP ObbeaVHMA B cebe crnopTuMs-
Hble, 0bpazoBaTeAbHbIE I AOCYrOBble MPOCTPAHCTRA.
3AECb AOCTYMHbBI KMHO3aA Ha 233 MeCTa, AeKLVMOHHbIN
3aA Ha 328 4eAOoBeK, BbICTaBOYHbIE M KOHMEepeHL-3a-
Abl, CTYAVM, KOBOPKVHI U BUMOAMOTEKA C YMTAAbHbIM
3aA0M, BOABLLOM MHOrOMYHKLUMOHAABHBIN CMOPTUB-
HbIM 3aA C TpWbyHamMu. Ha TeppuTtopun obopyaoBa-
Hbl CMOPTUBHbIE MAOLLAAKU AAS 3aHATUN DYTOOAOM,
6ackeTOb0OAOM, BOAEMOOAOM, TEHHUCOM, HACTOAbHbLIM
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TEHHWCOM, BOPKAYT-30HbI M MPOryAOYHaa asrea. AAd
AETEeV - LUNPOKUI BEIOOP KPYXKKOB: OT POOOTOTEXHMKM
M WaxMaT A0 Xopeorpaduy 1 NMPUKAGAHBIX PDEMECEA.
AAS B3POCABIX - YAODHOE MPOCTPAHCTBO AAS Pabo-
Thl, 0BLLIEHNA U AOCYra. BXxoa CBOBOAHbBIN, @ 3aHATNA U
CceKUMM - MO AOCTYMHbIM LieHaM.

B Ecuke dOHA BBEA B 3KCMAyaTaumio LLKOAY Ha 900
MeCT C MHBeCTUUMAMU B 21 MUAAMOH AOAAAPOB, YTO
MO3BOAMAO 3HAUYUMTEABHO COKPaTUTb AEDUUMT y4yeb-
HbIX 3aBEASHUM B ODAACTW.

He MeHee 3HA4YMMbIM CTAA BKA3A B KYAbTYPHO-3KO-
AOTUYECKYIO MHDPACTPYKTYPY. B AAMaTbl OblAa Mpo-
3BEAEHa PEKOHCTPYKUMA BoTaHWM4yecKkoro caaa Ha
cymMmy 11,7 MUAAMOHA AOAASPOB, B XOAE KOTOPOW BbIAO
06HOBAEHO Honee 50 ThICAY KB. M AOPOXHOIO MOKPbI-
TA, 0BYCTPOEeHO 17,7 ra 0bLeCTBEHHbIX 30H U BbICa-
>KEHO 174 TbicaYM pacTeHUN.

B Hosabpe 2024 ropa B KbI3blAOpAe ObIA OTKPBLIT HO-
BbI TEPMUHAA as3ponopTa «KOpKbIT ATa» MAOLLAABIO
75 TbiC. KB. M C MPOMYCKHOW crnocobHocTbo 300
MaccaxmMpoB B 4Yac, MOCTPOEHHbIM 3a 35 MUAAMOHOB
AOAAGPOB. DTOT MPOEKT HEe TOABKO MOBbLICUA TpaHC-
MOPTHYO AOCTYMHOCTb pPermoHa, Ho 1 ObIA OTMe4eH
npecTu>kHow Harpason EUROBAK Award 2024,

MoaAOOHblIE O6BEKTbl HE TOABKO YAYYLLIAKOT KayecTBO
SK3HWN B KOHKPETHbBIX TOPOAAX, HO 1 CTAHOBATCH 3Ha-
KOBbIMW MPOEKTaMN AAS LEAbIX PEermoHOB, AEMOH-
CTPUPYS, YTO COLMaAbHAsA OTBETCTBEHHOCTb brsHeca
MOXKET BbITb APANBEPOM PA3BUTUA.

AeAaTeAbHOCTb GOHAA He OrpaHKMJrBaeTCs 0bpa3oBa-
TEABHOW AV MHDPACTPYKTYPHOM MOBECTKOM. BarkHas
UacTb PaboTbl CBA3aHa C ONepPaTMBHOM MOMOLLbIO MO-
CTPAAABLUNM OT CTUXMIHBIX 6eacTBUM. COBMECTHO C
KpacHbiM Moaymecsauem 1 ForteBank yske MHoro Aet
paboTaeT MpoekT «KapTa MOMOLLM», KOTOPbIM Obe-
CMeumBaeT AAPECHYIO MOAAEPXKKY ThiCadYaM cemeln.
TOABKO B MocAeaHMe roabl GOHA MOMOT YKUTEASM, Mo-
CTpaaaBLIMM OT 3EMAETPACEHNIN B TypUMU, MaBOAKOB
B KazaxcTaHe 1 3acyxu B ApPaAbCKOM pervoHe. Takom
noAXOA MnpeBpallaeT GOHA B CBOEro poaAa CUCTEMY
ObICTPOro pearrpoBaHKs, rAe NYMaHHOCTb W opraHm-
3aUOHHaA 3DDEKTUBHOCTb COEAMHAIOTCA BOEAMHO.

B HoBble MHMLMATUBDI

OTAGABHOIO BHUMAHUA 3aCAYXKUBAKOT HOBbIE WMHULIN-
aTvBbl. CeroaHs GOHA BbIXOAWT 3@ PaMKU MpUBbIY-
HbIX GOPMATOB OAArOTBOPUTEABHOCTM, OTBeYaa Ha
rAODaAbHble Bbl30Bbl. OAMH U3 KAKOYEBbIX MPOEKTOB -
BOCCTAHOBAEHWE SKOCKCTEMbl AHA APAABCKOrO MOps
C NPUMEHEHMEM VHHOBALIMOHHbLIX TEXHOAOT W MOCAA-
KW PacTeHUn C APOHOB. DTO YHMKAAbHAA UHULMATU-
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Ba: caMo3arAybAdolecs cemeHa, broMaTepranbl n
MUHVMaAbHbIE TPYAO3aTPaTbl MO3BOASAIOT 3amyckaTb
eCTeCTBEeHHble MpoLecchl pereHepauuny 6e3 MocTo-
AHHOIrO BMellaTeAbCTBa YeaoBeka. K 2027 roay OXu-
AJETCH COKpalleHMe BblIBpOCOB TOKCUYHOM MbIAU Ha
20-30% B 30He aKCnepuMeHTa, a kK 2040 roay - ctabu-
AU3aLNSA MUKPOKAMMATa U YAYULLEHME 3KOAOTMYECKOM
cUTyaumm B 6oAee LUMPOKMX MacluTabax.

Apyrov HOBaTOPCKMM MPOEKT - NporpamMmMa no passu-
TUIO TPYAOBbBIX HaBbIKOB Y MOAOAbLIX AIOAEM C ayTu3-
MOM. ECAM ceroaHsa cucTeMa NopaAep»Kkn B KazaxcTa-
HEe B OCHOBHOM OPWEHTUPOBaHa Ha AeTeW, TO MocAe
COBEPLLUEHHOAETMS MHOTMe W3 HUX OCTatoTca 6e3
BHMMaHNA. POHA HaMepeH U3MeHUTb 3TY CUTYALIMIO:
B paMKax MUAOTHOro atana 20 y4YaCTHMKOB MOAy4YaT
BO3MOXHOCTb OCBOWTb MPOPECcCUio 1 HadaTb pabo-
TaTb B PeaAbHbIX KOMMAHUAX, MPY MOAACPIKKE Thio-
TOPOB N COLMAABbHbBIX HAaCTaBHKMKOB. TakiM 0OPa3oM,
bOHA peLlaeT OAHY 13 HauboAee OCTPbIX COLMAAbHbBIX
3334 - MHTErpaLmio AIOAEN C OCOBEHHOCTAMK Pa3BM-
TUA B 9KOHOMUYECKYIO U OBLLECTBEHHYO KUM3Hb.

B3raga doHaa Bce OOAbLUe obpallieH Ha MexkAyHa-
POAHOE COTPYAHWMYECTBO. HoBas cTpaTerns UHTep-
HauMoHaAm3aumm Ha 2025 - 2029 roabl npeanoAaraeTt
BbIXOA Ha MODOAAbHbIM YPOBEHb Yepe3 NapTHEPCTBa
C BEAYLLIMMU MEXKAYHAPOAHBIMI OpraHM3aumaMm. 9To
MNO3BOAWT MacLUTabupoBaTb yCNellHble MPaKTUKK, Ae-
AUTBCA OMbITOM W MPVBAEKaTb HOBblE PECYPChbl AAA
elle boAee aMOULIMO3HbIX MPOEKTOB.

doHp bynaTa YTemypaToBa YOEAUTEABHO AEMOH-
CTPVIPYET, YTO COLIMaAbHAs OTBETCTBEHHOCTb - 3TO He
BAArOTBOPUTEABHbBIE XECTbl, @ BbICTPOEHHAaA C1UCTEMa,
CrnocobHas MeHATb PeaAbHOCTb BOKPYr Ero Hosble
NPOEKTbl CBUASTEALCTBYIOT: OAArOTBOPUTEABHOCTb
MOYKET OblTb WHHOBALMOHHOW, YCTOMYMBOM W TAO-
HanbHOW. W, MOXKaAY N, UMEHHO B 3TOM UM 3aKAlOYaeTca
FAABHbIN YPOK MHOTFOAETHEN PaboTbl doHAa - AOOPO
MOYKET N AOAYKHO OblTb COBPEMEHHbIM.
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KAZAKHSTAN

The Almaty plant of Efes Kazakhstan has proven that
large-scale production can be both efficient and
environmentally responsible. Over the past two decades,
the brewery has reduced its water consumption fivefold —
from 13.19 hi/hl in 2004 to 2.74 hi/hl in 2025 — making
water conservation one of its core business values.

Thanks to this progress, more than 1,151,334 m?3 of clean

water have been saved — an amount equivalent to the
annual water consumption of 4,500 families.
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EFES KAZAKHSTAN:

20 Years of Caring for Water
and the Future

B Small Steps — Big Results

The transformation began in 2006 with the launch of
the can line, which required significantly less water
than glass or keg lines. This was followed by dozens of
projects, each contributing to the common goal.

In 2009, flow meters were installed to control water
consumption at each point of use.

In 2010, the company began using rainwater and
returnable water for lawn irrigation.

In all brewing process used water collected from each
possible step and re-used for in other production steps
where water is required. Minimum water is discharged

In 2015, water collected after CIP cleaning was reused
for yeast flushing, and a new bottle rinser was installed
to reduce water use on the bottling line.

From 2016 onwards, water at the plant started “working
twice”. it was reused in foam separators and the
compressor shop, and counter readings began to be
taken daily.

In 2018, the ice water heat exchanger was optimized,
and in 2020 the conveyor lubrication system was
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upgraded. That same year, meter readings began to
be taken twice a day, enabling better monitoring at the
shift level.

In recent years, the company has focused on
technological solutions: in 2022, returnable water from
the deaerator began to be used in the compressor shop.

In 2023, an additional hot water tank was installed, also
the capacity of the waste water tank was increased,
further reducing fresh water consumption, and the
use of returnable water in the compressor shop was
expanded.

In 2025, a “smart” CIP (Cleaning In Place) system
was introduced — an automated cleaning system that
washes equipment more efficiently, faster, and with
minimal water use.

B On Par with Global Brewing Leaders

Water use in the brewing industry is typically measured

in hectoliters of water per hectoliter of beer produced

(hi/hD:

« Industry average worldwide: 4.5-6.0 hl/hl

e Good practice: 3.0-4.0 hl/hl

¢ Global leaders (best-performing breweries of AB
InBev, Heineken, Carlsberg): 2.2-2.8 hl/hl
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OFIOH OMEP MPMAHOB HAYPLIJGEK KANIPAHOB MBA MIOCEHGEKOBA ATIUA OHANBAW AYIET XACEOBA
HYPTAMES HYPXAH KOB/IOB BAC/IUM KACLIMEEKOB AWIOC PHIKOB ANEKCAHAP KEHRUH KAMP)

KOBINAKOBHY MAKCHM BWKANOBA ANIMATY/| ABNIbITANUES ABNIAW KETNUCBAES ACET
ATIETOBA CABUNA

- HOBA AAP BE: KOB XAHBEK CEMEHIOK ATIEKCANIP.
'CATIXAYOB KAHAT CYNTAHGEKOBA IUHA EBCEES HUKOMAW XYCHYTARHOBA KAPMHA
s NAIbIPBAEB KAWPAT OCKAPAEBA AKMAPAN BAZAPBAES PYIIAN ATIED HCPADHT

| TONIEYOB MACAT OBEWWMOBA TATLSINA FBANWS NEWNA EPHMBETOR HEITWAT

' CPUTHAKOR EBIEHMH b

I ACEM OPASBAES INbAAP
YTENOB AUXAH KACBIMKANOB AGAYINA WMAHBEPAM
CYNEMAHOB

LIAPUNORA MAAMHA TAXOWIEPCTOR BAIL
NIAK AMHTPHM PETIOHCKIX IEHUC ENEMECOR A

BANEPHA
AKAUWEBA. (CMAMTIOBA MEXPUBAH HYPXAN:
APBIHOB ACXAT XYHYCOB CABLIPKAH TYPANME

MCABAEB EPKEGAW YEPHOBPHCOBA AMACTACHS HC:
EMIIONOB EPNAH CYNHATOB EPKEGYNAN BAWKANG

PAYLIAN GEXGEPTENOBA CATVMA
AGHLIEBA NEWNH KACEHBEKOB EPAN KYRAHBEPTEHOR PAYAN
WBPATUMOB CAXWA KABYKUYOTNIY IMPE KOBANES CEPTEN
CAPMAHOBA JAYPE WYCTOBA ANMHA TMIENNAES AAWAC KAS YA PhI
HYPHES NAWA KMBMHA ENEA LABONEEA IONIUA KONHOBA MAPHHA
POMANEHIO AP Jonm

n \TEPYHA MYCTAGHN AN
TONEY [YCENHOB ADENAW EPAJEBHY TATEAHA

VA KANBIGEKO MELIET AHTAED HYPCYRTAN FOTIONOIANH HFOPS MYKA
'AT AXMETTAEB CATAAT BAG) el i
A

e
ANUES PYCTAM NOXWN NIOAMANA ATAYBEKOB

PALLYK OTIET XYMABEKOBA KAAP BAAMTACOBA NEANA

PLICKAN CMUPHOBA IAPLA NEAHES BOPHC

ABAUIORA KYPATIAW KAPYNUHA [YIILCYM MAPHCOB KANAT ZIbIGOBA TAHGS
CYIOIUIATUES KENHC IOCT AAPEW BEKBOCHIOB ACXAT YAHOBA MAWPA

HAIAPBAES MAHAPEEK MYXAMETKANM ANMAC TPOWWN #TOPl Toae
e 'OBA OKCAHA KAHKAUIOBA KAIAPA XAMIHN MAZIAP 15

nacorcn i
AN O MYPALC COTEAN FAAMBERORA ST

AAA TP T oo
¥ EBIEHMSA OMAPOB AW/ CARNAL HYPIAHA KYHYCOB APRAK 15 S
PYCIAN POATBNAT CBETIAMA 3755457
AHACTACYS! PRI APMAH
WBEL CEPFEN KANAYEBA IOTIWA KOMBINOB BUKTOP: HA

GUKTOPHA APHSIIOR ATABEX [MARATUNOG
CEPHK MANTACAPAN APMEH BAOBEHKO CEP i Timird
CTACHR GAXTUHA TIONMATIA BABAES Eflb )
bRt PhiH AMMBETOR

EPEM
BANFEHOB.
A

With a result of 2.74 hi/hl in 2025, Efes Kazakhstan
Almaty brewery stands firmly at the level of the
world’s leading breweries — achieving a level of
efficiency matched only by the most advanced and
sustainable beer producers globally.

We have reduced our greenhouse gas emissions
by almost 40% over the past 10 years. Our goal is
to achieve net zero emissions within the next 10
years. Future actions to reach this target include
the gasification of Karaganda Brewery, installation
of highly efficient cooling compressors and heat
recovery systems, implementation of advanced
Energy Recovery Systems (ERS), and the use of
electric forklifts across our breweries.

H Expanding Sustainability:
iREC Implementation

In 2025, Efes Kazakhstan took another significant
step toward environmental responsibility by starting
to use International Renewable Energy Certificates
(IREC).

These globally recognized certificates confirm
that the electricity consumed by the company is
generated from renewable sources. This initiative
not only reduces the brewery’s carbon footprint but
also complements its water-saving achievements —
creating a comprehensive, integrated approach to
resource efficiency and sustainability. Now both
Almaty and Karaganda Breweries are using 100%
green electricity.

The Power station is located in Kapchagay,
Kazakhstan which is the largest single photovoltaic
power plant in the region and one Wind energy
stationin Nurly.

B Water and Energy — Our Shared Resources

“Every liter of water saved and every kilowatt-hour
from renewable sources is an investment in the future.
We are proud to demonstrate that a responsible
approach to resources is not a limitation, but a path to
innovation,” says Efes Kazakhstan.

By combining advanced water-saving measures with
renewable energy initiatives like IREC, Efes Kazakhstan
is setting a benchmark for integrated environmental
responsibility in the brewing industry.

B UN Global Compact

In 2024, Efes Kazakhstan joined the United
Nations Global Compact, reaffirming its long-term
commitment to sustainable and responsible business
practices. The UN Global Compact is the world’s
largest corporate sustainability initiative, bringing
together thousands of companies worldwide to
promote responsible business conduct. It calls on
companies to align their strategies and operations
with ten universally accepted principles in the areas of
human rights, labor, environment, and anti-corruption,
and to take concrete actions in support of the UN
Sustainable Development Goals (SDGs). By joining
this initiative, Efes Kazakhstan became part of a global
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community of businesses working together to build a
more sustainable and inclusive future.

As part of this commitment, Efes employees
successfully completed the SDG Ambition training
program. This global capacity-building initiative,
developed by the UN Global Compact, is designed
to help companies set bold sustainability targets and
embed the SDGs into their long-term strategies. The
training provides practical frameworks, tools, and
methodologies that enable businesses to translate
global goals into day-to-day operations.

For Efes Kazakhstan, the program became an
important step in advancing its sustainability journey.
Employees gained new expertise on how to link
business performance with sustainable impact, how
to measure progress effectively, and how to integrate
innovative solutions that contribute to both operational
efficiency and environmental responsibility. This
knowledge is already being applied to strengthen
ongoing initiatives such as reducing greenhouse gas
emissions, increasing energy efficiency, and expanding
the use of renewable resources.

Through its participation in the UN Global Compact
and SDG Ambition, Efes Kazakhstan is not only
reaffirming its role as a responsible corporate citizen
but also demonstrating leadership in aligning business
success with the well-being of people, communities,
and the planet.
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B GoGreen campaign

We are proud to say that Efes Kazakhstan is investing
in the restoration of Kazakhstan's forest reserves
through the GoGREEN project. Since its launch in
2023, the initiative has focused on reviving forest
areas and strengthening environmental sustainability.
The young trees planted as part of the project not
only help clean the air but also protect our land from
erosion and floods. Together with our consumers,
we support the Semey Ormany forest reserve and
are proud to contribute to the preservation of
Kazakhstan’s nature.

For these initiatives, the Efes Kazakhstan Supply
Chain team has made great efforts, especially under
the leadership of Country Technical Manager, Mr. Fedai
Coskun. He has been working at Efes Kazakhstan
since 2008 and has over 28 years of experience in
various operations of the Anadolu Efes Group across
different countries.

During his first term (2003-2008), the company
launched its initial sustainability projects. In his second
term (2018-2025), significant progress was achieved,
with major reductions in resource consumption
to reach world-class manufacturing standards —
particularly in water efficiency and by transitioning to
100% green electricity.
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KAZAKHSTAN

AAMaTUHCKMKU 3aBop Efes Kazakhstan aokasaa, uyTo
KPYMNHOEe TMMPOU3BOACTBO MOXeET ObiTb OAHOBPEMEH-
HO 3P (PEeKTUBHbIM U SKOAOTMYECKU OTBETCTBEHHbLIM. 3a
nocAepHMe ABa AECATUAETUS 3aBOA COKPATUA MoTpe-
6AeHue BoAbl B NATb pa3s — ¢ 13,19 rA/rA B 2004 roay
AO 2,74 rA/rA B 2025 roay, caenaB 6epexkHoe oTHolle-
HMe K BOAEe OAHOW U3 KAIOYUYEBbIX LleHHOCTen 6u3Heca.

BAaropaps 3ToMy nporpeccy 6bIAO COIKOHOMAEHO 6oAee

1151 334 M® uncTom BoAbl — 06BHEM, SKBUBAAEHTHbIN FOAO-
BOMY notpebaeHuto 4 500 cemen.
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EFES KAZAKHSTAN:

20 net 3a60Tbl 0 Boae u byayuwieM

H MaAeHbKMe Warm — 60AbLUME pe3YAbTaThl

TpaHchopMauma Hadaracb B 2006 roay € 3anycka
AVHUM MO MPOU3BOACTBY BaHOK, KoTopasa TpeboBaAa
3HAYNTEABHO MEeHbLLIE BOAbI, YEM AVHUM AASA CTEKASAH-
HbIX OYTbIAOK UAW KEroB. 3aTeM MOCACAOBAAN ACCATKMU
MPOEKTOB, KaXKAbI 13 KOTOPbIX BHOCKMA BKAAA B 0OO-
LY LIeAb.

B 2009 roay ObiAM YCTaHOBAEHbI PACXOAOMEDPDLI AAS
KOHTPOAS NMOTPEOAEHVSA BOAbLI B KaXKAOM TOYKE,

B 2010 roay KOMMaHus HadaAa MCMOAb30BaTb AOXK-
AEBYIO 1 BO3BPATHYIO BOAY AAS MOAMBA ra3soHoB. B
npouecce NMBOBapPEHUSA MCMOAb30BaAaCb BOAA, CO-
BpaHHas Ha KaXkAOM 3Tane, 1 NOBTOPHO NPUMEHSAAACH
TaM, rA€ 3TO BbIAO BO3MOXHO. MUHUMK3MPOBAAMUCH
cbpocsl.

B 2015 roay Boaa nocaAe CIP-0o4nCTKM CTaAa UCTMOAb-
30BaTbCA AAA MPOMbBIBKUM APOMXKEN, @ HOBasA MOMKa
OYTbIAOK CHU3UAA MOTPEBAEHVE BOABI Ha AMHUKN PO3-
AMBaA.

C 20716 ropa BoAa «paboTana ABAXKAbI»: €€ MOBTOPHO
NPUMEHAAM B MEHOraCUTEAAX N KOMMPECCOPHOM Liexe,
a MOKa3aHWa CYETUMKOB CTaAn GUKCUMPOBATLCS exxe-
AHEBHO.
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MBAH BIOCEHBEKOBA ATIMA OMATIEAN SIAYIET XA
NAKOBMY MAKCHM BWKANOBA ANIMAT Y| ABZIbITANMES ABNAW KETNHCEAES ACE
KEPMIKYIIOBA CABHHA

|

AM
BOTABEXOB MAIHHA TAXOUIEPCTOB BAAMMIP.
NAK AMHTPHA PETIOHCKHX AEWC ENEMECOD ACAN NIW IEKHC

AKAUEBA ACEN MCMAMNIOBA MEXPHEAN HYPXANOS ABRYNNA
APbIHOB ACXAT XYHYCOB CABLIPXAN TYPANMES EAKHDKAN

VCABAEB EPKEGAW | st KCHM
EMIIONOB EPNAH CYHHATOB EPKEBYNAN BAVXAHOB MEWPRAN
1bAVES ACXAT

HYPAIHOBA TYTIBRAMAN GENGEPTEHOBA CATMMA
ABHILIEBA NEWNH KACEHBEKOB EPKAN KYRAHBEPTEHOR PAYAN
WBPATUMOB CAXHA KABYKUYOTTIY IMPE KOBANES CEPTEN
 CAPMAHOBA JAYPE LYCTOBA ANMHA TNIENNAER ANWAC KAR YA PbI
HYPHES AWA KUGHHA ENEA LABONEEA I0MIHA KOTHOBA MAPHHA
POMANEHIO ELIYOBA KON

MAPKAT
YbIPKAH BOTABAEB HYPTANIM CONOBLE AMHTPHI

BEHEPA LIOW [MHA
1 [OKAMBYPLLIAN MEWPAM ASAMAT TEH MPAHA

EX CYTEVMAHOB |
CET CMATY/IOB AGNAWXAH K
UMAHBAES ACXAT YCEPBAES

N COUOSPER UANLLNY

Er0POB.
ARAHL APMEN AYTATIHES CATBINABIK WIMHA

o —— —=

'OFIOH OMEP MUPMAHOB HAYPbIIGEK KANPAHOB | \CEOBA AULA KAHBIGEKOE MEAET AHTAES HYPCYNTAN FONIOMONIHH HTOPb MYKA YPEX]
UYPFATWES WYEXAN KOENOB BACUIIMA KACKINGEKO AMAOC PLIKOB ANIEKCANRR KEHAMAH KAUPAT AXMETTAES: CATRAT EACATHED FICTAM N kOB AL Acve
i 3

e A
NIORMIANA ATAUBEKOB QOCHIMKAH CAKOB XA
AALER ANEKCANAP WYBEPOB BIAKMMP WIYTABAED ASAMAT GEKTEMAPOB KANATEEK
NONMUYK UPUHA MAXKEHOB AWAAP ENUIAPOB ANEKCEN BAYAEBA HATANBA
AVHYCOB WYPAT CAPMANTAEE ACTANGEK MATSYMGAED NAPMMAN EPXUNOR CAMAT
KACHLIMOD ANUUI TAPALLYK ONNEF KYMABEKOBA KAHAP GAVUMIACOBA NEANA
AITACEMGEK AWIOC AGCHYPIAEOA PhICKAN CMMPHOBA
ATAILIORA KYPATIAW KAWPYTITAHA [YIbCYM WAPHCOB KANAT ABIGOBA TANUH
CYONATAER KENAC KOCT ANAPEN BEKSOCHIHOB ACXAT YMANOBA MAAPA
 HASUPA YEKAHBILLKMM DMMTPYM
AHHAKOB EBIEHWA NANYHOB BANEPUM XACEMHOBA HAZUIYN
IBAER PYCTEM B EPMEK KANTAY

(BAEB APCLINAN KYMAHBAEB HYPXAH BANALIVH MAPAT
AKAXAHOB EPKAHAT KOTABAEBA CAHAYFAL PACYNIOB ENHYP.
3

MAIAPBAEB MAHAPBEX MYXAMETKANN ANVAC TPOUMH
NCOTOPOBA OKCANA XAHKAUIOBA KAIHPA XAMIUH
KPABMENKO ONbIA CYNEVMAN PAXUMBEKOBA Al

AT oD
\YTOBA 3APUHA AMAHBAES FANMM ETQUPBAEBA
| TEPELUEHKO ENEMA oAl
EPEUEEEA BHKTOPYA APHMAI08 ATALEK [IARARANOD v
GATIENOB CEPAK WANTACAPAW APMEN BAGBENKO CE Pyl s i AILR
CYPUEBA AWACTACHA BAXTUHA NIOAMWNA BABAES Enb s v
AN Pt AP AWIBETOB

HUC X H) PABUHAN BAER A 5
KLITKAR GAO MIOAUWNA MACUHOS TAXMP
AHCTAB KONIOUAAA TATAHA PANELL JEA

o
H/T

B 2018 roay 6biA ONTUMU3NPOBAH TENAOODMEHHWK Ae-
AAHOM BoAbl. B 2020 roay MOAEPHU3MPOBAAKM CUCTE-
My CMa3Ku1 KOHBEWEepOB M CTaAl GUKCHPOBaTb MoKa-
3aHKA CHETUMKOB ABAXKAbBI B AGHb AAS BOAEE TOYHOTO
KOHTPOASA.

B 2022 roay BO3BpaTHas BOAA M3 AeaspaTopa HavaAa
ICMOABb30BaTbCS B KOMMPECCOPHOM LiExe.

B 2023 roay 6bIA YCTaHOBAEH AOMOAHWUTEABHBIV pe-
3epByap AAS ropsyert BOAbl, yBeAMYeHa EMKOCTb pe-
3epByapa CTOYHbIX BOA, YTO CHUM3WAO MOTpebAeHMe
CBeXeW BOAbI, @ TakXKe PacLUMpPEeHO MCMOAb30BaHMe
BO3BPAaTHOM BOADI.

B 2025 roay BHepApUAK «yMHYyto» CIP-cuctemy — aB-
TOMaTU3VPOBAHHYIO CUCTEMY MOMKKM 0DOpYyAOBaHMSA,
KOTOpas paboTaeT bbicTpee, ahdeKTUBHES 1N C MUHK-
MaAbHbIMW 3aTPaTaMm BOAbI.

H Ha ypoBHe MMPOBbIX AUAEPOB

[MlokazaTeAb MCMOAb30BaHWA BOAbl B MUBOBapREHHOMN
OTPACAN OObIYHO U3MEPAETCA B FeKTOAUTPAX BOAbI Ha
FeKTOAUTP MPON3BEAEHHOrO NuBa (rA/rA):

+  CpeaHWUn MUPOBOM ypoBeHb: 4,5-6,0 rA/rA

+  Xopouwaa npaktuka: 3,0-4,0 ra/rA

* Auaepbl oTpacan (Aydlume nueoBapHK AB InBev,
Heineken, Carlsberg): 2,2-2,8 ra/rA

C pesyabTatoM 2,74 tA/TA B 2025 ropy AAMaTUH-
cku 3aBoa Efes Kazakhstan BbilueA Ha ypoBeHb
BEAYLLMX MMPOBbBIX MUBOBAPEH, AOCTUMHYB MoOKa-
3aTeAel, COMOCTaBMMbIX TOABKO C Hamboaee MHHO-
BALUMOHHBIMU U1 YCTOMYMBbBIMU MOOU3BOAUTEAAMY
nmea.

3a nocaepHve 10 AeT Mbl COKPaTUAM BbIOPOCHI
MapHWKOBBIX razoB Moyt Ha 40%. Hawa ueAb —
AOCTUUL YIAEPOAHOW HEMTPAaAbHOCTU B TedeHue
CAEAYIOLLIMX AECATU AeT. AAS 3TOrMO MAAHMPYHOTCSA
rasmdurkauma KaparaHAMHCKOrO 3aBOAd, YCTaHOB-
Ka 2HeproaddeKTUBHbIX KOMMPECCOPOB W CUCTEM
pekynepauuy Ternaa, BHeppeHuve nepeAoBbIX Cu-
cteM Energy Recovery Systems (ERS), a Tak>ke mc-
MOAb30BaHME IAEKTPOMOrPY34YMKOB Ha BCEX 3aBO-
AaXx.

B PacwiupeHue YCTOMUUBOCTHU:
BHeApeHue iREC

B 2025 roay Efes Kazakhstan caenan elg oaAMH Baxk-
HbIM Lar B CTOPOHY 3KOAOMMYECKOM OTBETCTBEHHO-
CTW, Ha4YaB NCMOAb30BaTb MEXAYHAPOAHbBIE CepTUdU-
KaTbl BO306HOBASIeMON aHeprim (IREC).

STU NpU3HAHHbIE BO BCEM MUpPE CepTUOUKATbI MOA-
TBEPXKAQIOT, YTO MOTpebAseMas KOMMaHUenm 3AeK-
TPO3HEPIrUsA MPOU3BOAUTCA U3  BO30OHOBASEMbIX
MCTOYHUKOB. DTa MHMLUMATMBA HEe TOAbKO CHUMKAET
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VIAEPOAHBIV CAEA, HO U AOMOAHSET AOCTMDKEHWA B
obAaCTM BoaOCDepeeHMs, GOPMUPYS KOMMAEKCHbLIN
MOAXOA K YCTOMYMBOCTU. Tenepb 0ba 3aBoAa — B AA-
MaTbl 1 KaparaHae — paboTtatoT Ha 100% «3eAéHom»
IAEKTPO3HEPrnmn.

DHeprmsa NocTynaeT C KpynHewnLlem B permoHe COA-
HeUYHOW aAeKTpOoCTaHUMK B Kanllarae, a Takxke C Be-
TPOBOM CTaHUMM B HypAbI.

H Boaa v 3Heprusi — Hawum o6Limne pecypchbl

«KaXkAbIt AUTP COIKOHOMAEHHOM BOAbI U KaXKAbIA K-
AOBATT-4aC M3 BO30OOHOBASEMbIX UCTOYHWKOB — 3TO
MHBECTULMA B Byayllee. Mbl TOPAMMCA TeM, YTOo OT-
BETCTBEHHbIM MOAXOA K pecypcaM — 3TO He OrpaHu-
yeHMe, a NyTb K MHHOBALUMAM», — OTMe4atoT B Efes
Kazakhstan.

ObbeAMHAR NepeaoBble Mepbl MO 3KOHOMKMK BOAbI C
VHWLMATUBAMK MO BO3OOHOBAAEMOWM SHEPT U, TaKNMM
kak IREC, Efes Kazakhstan 3apaéT HOBbIM CTaHAAPT
KOMMAEKCHOW 3KOAOMMUYECKOM OTBETCTBEHHOCTM B Mii-
BOBaPEHHOW OTPACAM.

H TAo6aAbHbI poroBop OOH

B 2024 roay Efes Kazakhstan npucoeanHnaca k Mo-
6arbHOMY aorosopy OOH, MoATBEPANB AOAMOCPOY-
HYHO MPVBEPYKEHHOCTb YCTOMYMBBLIM M OTBETCTBEHHbBIM
BU3HEC-NPAaKTUKaM. DTO KPYNHeNLLas B M1pe MHULMa-
TUBA KOPMNOPATUBHOW YCTOMYMBOCTU, OOBbEAVHAOLLAR
ThICAYM KOMMaHKM Mo BcemMy Mupy. OHa npusbiBaeT
OU3HEC COrAacoBbIBaTb CTPATErum C yHUBEPCAAbHbI-

MU NpyHUMNaMmM B 06AACTU MpaB YeAoBeKa, TPYAQ,
3KOAOTUM 1 BOPBOLI C KOPPYMLMEN, a Tak>Ke MOAAEP-
}UBaTb LleAan ycTomumsoro passutng OOH (LIYP).

COTPYAHUKM KOMMA@HUKM Takxke MPOLIAK 0bydeHue no
nporpamme SDG Ambition, koTopasa NoMoraeT Komna-
HUAM DOPMYAMPOBaTL aMOULIMO3HbIE LIeAU YCTOMYM-
BOIrO PasBUTUA 1 MHTErPUPOBaTb X B AOATOCPOUYHbIE
cTpaTerun. MoAydYeHHble 3HaHKS YyXKe MpUMeHsaTCa
AAS YCUAEHMS MPOEKTOB MO COKPaLLeHMIO BbIOPOCOB,
MOBbILLEHNIO 3HEProaddOEKTUBHOCTU 1 PACLLUVPEHNIO
MICMOAb30BaHNA BO3OOHOBAAEMbIX PECYPCOB.

B GoGreen

Mbl Tak>ke ropammca npoektom GoGREEN, 3anyuyeH-
HbiM B 2023 roAy AAST BOCCTAHOBAEHMA AECHbIX MacCu-
BOB KazaxcTaHa. MoAoAbIE AEPEBbSA OUMLLIAIOT BO3AYX,
NpPeAOTBPALLAIOT 3P03UK M HaBOAHeHMS. COBMECTHO
C NOTPEOUTEAIMI Mbl MOAAEPXKVBAEM AECHOM DOHA
«CeMenn OpMaHbl» 1M BHOCUM BKA3A B COXpPaHeHue
npurpoabl KazaxcTaHa.

H AupAepcTBO U onbIT

STU VHWLUMATMBbLI CTaAU BO3MOXKHbBI BAAroAaps YCUAM-
AM KoMaHabl Supply Chain Efes Kazakhstan noa py-
KOBOACTBOM TexHMYeCKoro AMpexkTopa no ctpaHe de-
Aauv HoulkyHa., OH paboTaeT B kKoMnanum ¢ 2008 roaa
1 UMeeT BboAee 28 AeT onbiTa B rpynne Anadolu Efes B
pasHbIX CTpaHax. B ero sTopow cpok (2018-2025) 6bIA
AOCTUTHYT KPYMHENLWNM MPOrpecc B CHUKEHWX Mo-
TpebAeHra pecypcoB 1 nepexoae Ha 100% «3en&Hyo»
SAEKTPOIHEPT MO,
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SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

TVMYP KYJ1BIBAEB

HALYK

KAVBIPBIMOBIBIK KOPbI

In today’s world, philanthropy is increasingly seen not
as a one-time act of goodwill, but as part of sustainable
social development. The Halyk Charitable Foundation,
established in 2016 by Timur and Dinara Kulibayev, has
become over the past decade an example of such a
systemic model.
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HALYK FOUNDATION:

Today, the foundation’s portfolio includes projects that
help the country respond to challenges, strengthen
social infrastructure, and create opportunities for
future generations.

Since its inception, more than 85 billion tenge have
been allocated to over 120 sustainable projects,
including emergency relief, support for low-income
families, and the development of educational
initiatives.

B When Help Is Needed
Here and Now

In the spring of 2024, massive floods destroyed the
homes of thousands of families. In such moments,
the speed and scale of support are decisive. Halyk
Foundation allocated 31.4 billion tenge for recovery
efforts, providing targeted assistance to around 1,000
families to rebuild or purchase new housing.

Similar initiatives in Arys, Maktaaral, and the Kostanay
region have shown that the foundation acts not only
as a donor but also as a tool for social resilience and
trust.
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B Investing in Education as an
Investment in the Future

While emergency measures address the “here and
now,” education shapes the “there and tomorrow.”
The foundation has invested over 2.6 billion tenge into
schools and universities, scholarships, and grants.

The Talimger program in the Mangystau region
prepares students for the new economy by teaching
entrepreneurship and career orientation. Starting
in 2025, this course will become mandatory for all
schools in the region. This is a step toward achieving
one of the 177 UN Sustainable Development Goals —
Quality Education, adopted by member states in 2015
for the period until 2030, and an example of how
regional initiatives can become a model for the entire
country.

Bl Sport as a Social Elevator

AUYL SPORT is one of the foundation’s most notable
recent projects. In 2024, it engaged more than 12,000
rural teenagers. For many of them, it was their first
chance to step onto a major sports stage.
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The tournament finals brought together 1,300
participants in Almaty, and 12 winners traveled to the
ISF U-15 Gymnasiade in Serbia. There, they not only
represented Kazakhstan but also symbolized how
sport can open doors to a new life.

B Culture and Social Infrastructure

The foundation supports not only education and
sports. Housing complexes for low-income families,
clean water for residents of Mangystau, dozens of new
playgrounds, and investments in cultural projects — all
are part of a single approach: to improve quality of life
in the long term.

B Social Inclusion

Since 2016, the foundation has allocated 561 million
tenge to support SOS Children’s Villages Kazakhstan.
New integrated homes help teenagers prepare for
adulthood in conditions close to family life.

Theseprojectscorrespondtooneofthe UN Sustainable
Development Goals — Reduced Inequalities, which
aims to narrow the gap within countries and provide
equal opportunities for a decent life for every person.
They also reflect the foundation’s philosophy: “No one
should be left behind.”

B Looking Ahead

Over ten years, Halyk Foundation has become not
only a partner of the state but also a part of civil
society, creating sustainable social practices. Its
activities are increasingly aligned with the global ESG
and SDG agendas, making them clear and relevant to
the international community.

“Good deeds done today become a bridge to
tomorrow. Together with the people of Kazakhstan,
we are building that bridge,” the foundation
emphasizes.
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SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL
RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

TVMYP KYJ1BIBAEB

HALYK

KAVBIPBIMOBIBIK KOPbI

B coBpeMeHHOM Mupe 6AaroTBOPUTEAbHOCTb BCE yalue
BOCMNPMHMMAETCH He KaK pas3oBoe MposBAeHUE A06pon
BOAM, a KaK 4YacCTb YCTOMUMUBOro pa3BuTusa obLuectBa. Ka-
3axCTaHCKn baarotBopuTeAbHbin ¢doHA Halyk, cospaH-
Hbin B 2016 roay TumypoM u AuHapon KyanbaesbiMU, 3a
AECATb AET CTaA NPUMEPOM MMEHHO TaKoW CUCTEMHOMN MO-
AeAn.
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HALYK FOUNDATION:

CeropaHa B noptdene GoHAa NPOeKTbl, KOTOPble Mo-
MOratoT CTPaHe CrPaBASATbHCA C Bbl30BaMU, YKPENAAT
COLMAABHYIO MHPPACTPYKTYPY U CO3AAKT BO3MOXKHO-
CTV AAS BYAYLLIUX MOKOASHMN.

C MOMeHTa OCHOBaHUs Ha boaee yeM 120 yCcTonumBbIX
MPOEKTOB HaMpaBAEHO CBbllle 85 MUAAMAPAOB TEHre,
BKAIOUAs MOMOLLb B UYpe3BblYalHbIX CUTYaLUSX, MOA-
AEPXKKY MaroobecrnedeHHbIX ceMen 1 pasBuTre obpa-
30BaTeAbHbIX NHULNATUB.

H Koraa nomolulb HY>XHa 3AeCb U ceryac

BecHom 2024 roaa MaclUTabHble NaBOAKM PaspyLUNAMK
AOMa TbicaY ceMel. B TakuMe MOMEHTbl MMeHHO CKO-
POCTb M MacLUTab MOAAEPIKKM CTAHOBATCSA OMNpPeAeAsi-
fommm. doHa Halyk HanmpaBUA Ha AMKBUAALIMIO MO-
CAEACTBUI 31,4 MAPA TeHre, npeaocTaBrB okoAo 1000
cemMel aApPEeCHYO MOMOLLb AASS BOCCTAHOBAEHWA UAN
MOKYMKV HOBOIO >KUAbS.

[Mop0bHbIE MHMUMATVBbLI B Apbick, MakTaapane, Ko-
CTaHaWCKOM 0BAACTU MoKazaAu: GOHA AENCTBYET He
TOABKO KaK AOHOP, HO 1 KaK MHCTPYMEHT ObLLeCTBEH-
HOW YCTOMYMBOCTU 1 AOBEPUSA.
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B UHBecTMUMM B O6pa3oBaHue
KaK BKAAA B 6yayLiee

EcAn ypesBblYaviHble Mepbl MOMOratoT «3AEChb U cen-
yac», TO obpasoBaHne GOPMUPYET «TaM 1 3aBTPa».
Bonee 2,6 MAPA TeHre GOoHA HampaBWA Ha pasBUTVE
LLKOA W YHUBEPCUTETOB, CTUMEHAUN 1 TPAHTbI.

MporpamMma «Talimger» B MaHructayckom obaactu
FOTOBUT LLKOABHUKOB K HOBOW 3KOHOMMKE, OHa y4nT
NPeAnPUHMMaTEABCTBY 1 NpodopuneHTaumn. C 2025
rOA3 3TOT KypPC CTaHEeT 0653aTeAbHbIM AAS BCEX LLIKOA
permoHa. ITO War B CTOPOHY AOCTUMKEHUS OAHOWN 113
17 rnobanbHbIx Leaen OOH — «KauecTBeHHOe 0bpa-
30BaHMe», YTBEPXAEHHOWM CTpaHaMmn-yaeHamu B 2015
roay Ha nepuoa A0 2030 ropa, 1 NpuMep TOro, Kak
pernoHaAbHble MHULMATUBbLI MOMYT CTaHOBUTbLCA MO-
AEAbIO AASI BCEM CTPAHbI.

H CnopT KakK couuaAbHbIA AUDT

AUYL SPORT - 0AWH 13 CaMblX 3aMEeTHbIX MPOEKTOB
doHAa NocAeaHMX AeT. B 2024 roay OH BOBAEK Bonee
12 000 ceAbCKMX MOAPOCTKOB. AAS MHOMUX M3 HUX 3TO
ObIA MEPBbIV LWAHC BbINTK Ha GOAbLLYIO CMOPTUBHYO
apeHy.
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driHaA TypHMpa cobpan B AaMaTbl 1300 y4acTHUKOB,
a 12 nobeanTenen OTMPABUANCE Ha MEXAYHAPOAHYIO
MMMHasraay ISF U-15 B Cepbun. TaM OHU He TOAb-
KO MpeACTaBASAAM KazaxcTaH, HO W CTaAM CUMBOAOM
TOro, Kak CrMopT CNOCObEeH OTKPbIBaTb ABEPY B HOBYHO
SKN3Hb.

B KyAbTypa U coumanbHas MHPaCTPYKTypa

DoHA noaAepPXKMBaeT He TOAbKO 0bpasoBaHMe W
CropT. XXKWAble KOMMAEKCbl AAS MaAOObecneyeHHbIX
ceMen, UMcTaa BoAa AAA >KUTeAer MaHrmcray, AecaT-
KN HOBbIX AETCKMX MAOLLIAAOK, MHBECTULIMU B KYABTYP-
Hble MPOEKTbl — BC& 3TO YaCTb OAHOIMO MOAXOAA: YAYY-
LLaTb KaYeCTBO YKMU3HW B AOATOCPOYHOM NMepcrnexkTmBae.

H CouuaAbHasi UHKAIO3USA

C 2016 ropa doHA HanpaBUA 561 MAH TeHre Ha MoA-
AepxkKky SOS AeTckux aepeBeHb KazaxcTaHa. HoBble
MHTErprpoBaHHbie AOMa MOMOraroT MOAPOCTKAM roTo-
BUTbCS K B3POCAOW YKU3HW B YCAOBUAX, MPUDAVIKEH-
HbIX K CEMEMHbIM.
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DT NPOEKTbl OTBEYatOT OAHOW 13 Lleaer ycTomumeo-
ro passutng OOH — «CokpalleHre HepaBeHCTBay,
KOTOpas HampaBAeHa Ha yMeHblleHne pa3pbiBa BHY-
TPU CTpaH K obecrneyeHre pPaBHbIX LLAHCOB Ha AO-
CTOMHYIO YXKU3Hb AAS KAXKAOTO YeAOBEKa, M OTPpakatoT
DUAOCODPUIO DOHAG: KHUKTO HE AOAXKEH OCTaBaThbCA B
CTOPOHEeN.

H Bs3rasia B 6yayuiee

3a AecaATb AeT DoHA Halyk cTaA He TOABKO MapTHEPOM
rOCYAQPCTBa, HO U YaCTblo MPaXKAaHCKOro obLLecTBa,
CO3AAMOLLEN YCTOMUMBBIE COLIMAAbHbIE MPaKTUKK, Ero
ASATEABHOCTb BCE 4allle COOTHOCUTCA C rAOBAAbHOM
rnosecTkoM ESG 1 SDGs, a 3HauMT NoHATHa 1 BAM3Ka
MEXAYHaPOAHOMY COOBLLIECTBY.

«AODpble AeAQ, COBEPLUEHHbIE CEeroAHSA, CTaHOBATCA
MOCTOM B 3aBTPaLUHUM AeHb. DTOT MOCT Mbl CTPOVIM
BMecTe C AAbMU KazaxcTaHa», — MOAYEPKMBAOT B
doHAE.




SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

For over 45 years, Karcher has been implementing
social projects worldwide aimed at preserving
cultural heritage and important public spaces.
This initiative was launched to support culture, preserve
historical monuments, and foster a responsible attitude
toward the environment.

In Kazakhstan, such projects are carried out regularly. We
believe that keeping monuments, historical landmarks,
and public spaces clean and well-maintained is a sign of
respect for the past and a sign of care for the future.
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COMPLETED
CLEANING PROJECTS

of Monuments and Cultural
Sites in Kazakhstan

H How It All Began

The first major project was the cleaning of the world’s
largest yurt, listed in the Guinness Book of Records.
Located in Oi-Qaragai, it symbolizes the traditions and
hospitality of the Kazakh people. Its cleaning required
a special approach, but the gentle yet effective
performance of the equipment helped restore the yurt
to its original appearance.

Another landmark project was the cleaning of the
Health Stairs at Medeu. We carried out a full cleaning
of the stairs, removing years of accumulated dirt so
that residents and tourists could once again fully
appreciate climbing its 842 steps—a symbol of
strength, endurance, and the pursuit of new heights.

B Key Projects of Recent Years

In 2025, we completed one of our most large-scale
projects—the cleaning of the tallest monument in
Kazakhstan, the monument to Baidibek Biin Shymkent.
Standing 23 meters tall, this monument required
exceptional professionalism and technical expertise
for its cleaning. The use of high-pressure equipment
allowed us to remove dust, soot, and buildup without
damaging the surface. This project became a symbol of
respect for national heroes and clearly demonstrated
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that only Kércher’s modern technology can clean such
structures gently and effectively.

In addition, we carried out cleaning work on a number
of other monuments and significant sites:

*  The Alma-Arasan hot springs in Almaty.

« The fountain in front of the Akimat (Mayor’s
office) and features of the Park of Independence
in Shymkent.

* In Atyrau - the monuments to Kanysh Satpayev
and Dina Nurpeisova.

e In Ust-Kamenogorsk - the monument to Zhamby/l
Zhabayev.

*  The Miner’s Strength Memorial in Karaganda.

¢ And the monument to Abul Khair Khan in Aktobe.

B How We Carry Out the Cleaning

At the core of all our projects is the use of professional
high-pressure cleaning equipment. This equipment
allows us to remove even the most persistent types
of dirt—such as buildup, rain marks, urban dust, and
biological deposits—while being as gentle as possible
on the materials of the monuments.

We use only environmentally safe cleaning agents.
These are specially developed to avoid harming the
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environment while ensuring the preservation of the
materials from which the monuments are made.

B The Significance

Karcher’'s projects in Kazakhstan include dozens of
cleaned monuments and iconic sites—from staircases
and fountains to majestic monuments honoring
national heroes. All of these initiatives are part of the
company’s global mission: to preserve cultural heritage
and foster a culture of respect for history.

Every cleaned monument is a contribution to the
image of our cities, a tribute to the past, and a message
to future generations: our heritage matters, and it is
our shared responsibility to preserve it.

B Social Mission

The experience gained through these projects
has shown that reliable and professional Karcher
equipment is the best tool for tackling large-scale
challenges. With its help, anyone can contribute
to maintaining cleanliness in their surroundings—
at home, in the yard, or in the garden. In this way, a
culture of care for the environment begins not only
with major projects but also with the everyday habits
of each of us.




SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

KomnaHua Karcher 6oaee 45 AeT no BceMy MUPY MPOBO-
AUT COLMaAbHble MPOEKTbl MO COXPAHEHUI KYAbTYPHO-
ro HaCAeAUs N 3HAUUMDbIX OBLLUEeCTBEHHbIX MPOCTPAHCTB.
MpoeKkT 6bIA 3anyLleH, YTOObl MOAAEPXXaTb KYAbTYPY,
COXPaHUTb UCTOPUYECKME MAaMATHUKU U Pas3BUTb OTBET-
CTBEHHOE OTHOLUEHME K OKPY>KaloLLEen cpeae.

B KasaxcTaHe OHM peaAU3yloTCs peryAspHo. Mbl yBepe-
Hbl, YTO YUCTOTA U YXOA 3a MOHYMEHTaMN, UCTOPUYECKUMU
06beKTaMn N o6LLeCcTBEeHHbIMU MeCTaMUu - 3TO NposBAe-
HUe YBa)XeHUS K MPOLUAOMY 1 3a60Tbl O ByAYLLIEM.

54



PEAJIN30BAHHDbIE
MPOEKTDI

Mo 04UCTKE NAaMATHUKOB W
KyNnbTypHbIX 06bekToB B Ka3zaxcTaHe

H C yero BC& HaYMHAAOCH.

[MepBbIM KPYMHbIM MPOEKTOM CTaAa O4YMCTKa CaMowm
BOABLLON HOPTbl B MUPE, 3aHeCeHHOW B KHUMY peKkop-
AOB lHHeca. 2TOT 06beKT HaxoanTca B Oi-Qaragai
1 CUMBOAM3UPYET TpaaMLUMKW M TOCTEMPUMMCTBO Ka-
3axCKoro Hapoaa. pouecc eé ouncTku TpeboBan
0CObOro MOAXOA3, HO MArkasa 1 addeKkTrBHasA paboTa
TEXHUKN MO3BOAMAA BEPHYTb COOPY>KEHMIO MepBO3-
AQHHbBIN BUA,

He MeHee 3HaKOBbIM CTaA MPOEKT OYNCTKM AeCTHULIbI
3A0POBbS Ha Meaey. Mbl MPOBEAM MOAHYIO OUMCTKY
AECTHMULbI, YAAAUB HAKOMMBLLMECS 3@ MOAbI 3arpsasHe-
HUSA, YTOObI YXUTEAN 1 TYPUCTbl BHOBb MOTAM MPOMNTU
no 842 YUCTbIM CTYMNEHAM - CMMBOAAM CUAbI, BbIHOC-
AMBOCTU 1 CTPEMAEHMSA K HOBBIM BepLLHAM.

H KAloueBble NPOeKTbl MOCAEAHUX AeT.

B 2025 roay Mbl peaAr30BaAl OAVH M3 CaMblX MaCLLITab-
HbIX MPOEKTOB- OYMUCTKY CaMOro BbICOKOIO MaMATHUKA
B KasaxcTaHe, MOHyMeHTa bananbexy by B LLbIMKeH-
Te. BblcOoTa aTOro naMaTHUKa AOCTURaeT 23 MeTPOB, U
ero yncTka notpeboBara 0coboro NpodeccroHaAn3ma
M TEXHNYECKMX pelleHu. VIcnoAb3oBaHVe annapaToB
BbICOKOIO AABAEHMS MO3BOAUAO YAAAUTD MblAb, KOMOTb
1 HaAnéT be3 yulepba AAS MOBEPXHOCTU. DTOT MPOEeKT
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CTaA CMMBOAOM YBaXKeHWA K HaLMOHAAbHBIM Freposam r
HarAAHO MOKa3aA, YTO TOAbKO COBPEMeHHasa TexH1Ka
Karcher no3BonsgeT OepexxHO U a2ddeKTUBHO pabo-
TaTb C MOAOOHBIMW OObeKTaMu.

Kpome Toro, Mbl MPOBEAU OUUCTKY LIeAOrO PAAa Ma-
MATHUKOB M 3HAYMMbIX OOBbEKTOB:

*  TepMaAbHble UCTOYHUKKM AAMa-ApacaH B AAMaTbI;

«  QoHTaH nepea aKMMATOM U 3AeMeHThl [lapka
He3aBUCUMOCTM B LLbiIMKkeHTe;

B ATbipay- naMaTHUKKM KaHbllwy CaTtnaesy 1 AuHe
Hypnevicosow;

e B VYcTrb-KamMeHoropcke ObIA OuMLeH MNaMATHUK
>Kambbiny >Kabaesy;

*  MemMopuran «lllaxTépckaa crnaa» B KaparaHae;

*  namMaTHUK AbyAaxaup XaHy B AkTobe.
M MHOIO APYIMX MaMATHUKOB MO BCeMy KazaxcTaHy.

B Kak Mbl MPOBOAUM OUYMUCTKY.

OCHOBOW BCex MPOEKTOB SBAFETCS WCMOAb30OBaHMe
NpodecCcroHaAbHOM TEXHKM BbICOKOrO AaBAeHUS. Ta-
Kas TEXHMKa MO3BOAAET YAAAATH AaXKe CaMble CTOWMKMe
3arpA3HeHUsA: HaAET, CAEAbl AOXKAEN, TOPOACKYHO MblAb
1 BMIOAOTMYECKME OTAOXKEHWS, MPY 3TOM MaKCHMaAbHO
6epeXxHO MO OTHOLLEHWMIO K MaTepuaAaM NamMsaTHNKOB.

Mbl MCMOAb3YEM TOABKO IKOAOTMYecKM HesomnacHble
cpeacTBa. OHKM paspaboTaHbl Tak, YTOObl HEe BPeAUTb
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OKPY>KatoLLer cpeae 1 Mpu 9TOM rapaHTUPOBaTb CO-
XPAHHOCTb MaTEPVAAOB, U3 KOTOPbIX CAGAAHbLI MaMAT-
HUKN.

H 3HaueHue.

MpoekTbl Karcher B KasaxcTaHe - 3TO AECATKM o4u-
LEHHbIX MaMATHVKOB 1 3HAKOBbIX OOBEKTOB, OT AeCT-
HUL 1M DOHTAHOB AO BEAMYECTBEHHbIX MOHYMEHTOB
HaUMOHAAbHBIM TreposaM. Bce OHUM peaAn30BaHbl B
paMKax FAOBAAbHOWM MUCCKM KOMMaHWM- COXPaHaTb
KYABTYPHOE HacAeaMe 1 GOPMUPOBaTb KYALTYPY yBa-
YKEHWA K MCTOPUN.

KarkAbI OUMLLIEHHbBIN MAaMATHKK - 3TO BKAAA B OBAUK
rOPOAOB, YBAXKeHMe K MPOLLUAOMY U CUFHAA BYAYLLIM
MOKOAEHMAM: Halle HaCAeAMe BaXKHO, U Mbl AOAXKHbI
bepeub ero BMecTe.

B CoumanbHasi MUCCHUS.

OnbIT 3TUX MPOEKTOB MOKa3aA, YTO CMNpPaBAATbCA C
TakUMKW BOABLLMMK 3aAadaMU Aydllle BCero nomora-
eT HapekHass nmpodecchoHaAbHas TexHuka Karcher.
C eé NOMOLLbIO KaXXAbIM YEAOBEK MOXKET BHECTM CBOM
BKAQA B MOAAEPYKAHME YMCTOThI BOKPYr cebs - AOMa,
BO ABOPE WMAM B CaAy. TakmMm obpasoM, KyAbTypa be-
PEXKHOIrO OTHOLLEHMSA K OKPY>XatoLLeMy M1pY HadmHa-
eTCA He TOAbKO C BOAbLUMX MPOEKTOB, HO U C MPUBbI-
UeK KaykKAOro 13 Hac.
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Kazakh Pharmaceutical Company "Medservice Plus”

MSP emerges as a pioneer of ESG transformation,
opening a new chapter in the evolution of Kazakhstan’s
pharmaceutical market.
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MEDSERVICE PLUS:

B About the Company

Kazakh Pharmaceutical Company MEDSERVICE
PLUS (MSP) is the largest vertically integrated
pharmaceutical distributor in Kazakhstan, with its
own medicine manufacturing facilities. For more than
28 years, the company has built a reliable healthcare
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infrastructure, ensuring uninterrupted supply of
medicines and medical devices across Kazakhstan and
Central Asia.

Today, MSP partner with more than 320 international
manufacturers, offering a portfolio of over 7,900
products. With 14 branches and more than 1,500
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employees, the company ensures access to safe, high-
quality, and affordable medicines. MSP complies with
leading international quality standards, including GDP,
GMP, GPP, ISO 9001, 13485, 14001, 27001, 22000, and
45001 In 2024, its sales volume reached 235 million
units, positioning MSP as a key partner for the state
and the medical community.

B The Path Toward Sustainable Business

For many years, Kazakhstan’s pharmaceutical sector
focused on efficiency and compliance. However,
global challenges—climate change, rising consumer
expectations, and responsible business practices—
required a new approach. MSP had long been engaged
in CSR projects, butonlyin2022 beganastructured ESG
transformation, starting with corporate governance.
In 2023, MSP established an independent Supervisory
Board with Audit/Risk and Ethics/Compliance
Committees. That year, a compliance department was
established and an internal audit function restructured
to align with international standards. Since 2022, Ernst
& Young LLP has provided independent assurance of
MSP’s financial statements.

In 2025, MSP became the first Kazakhstani
pharmaceutical distributor to launch a large-scale

ESG transformation. With support from AstraZeneca
Kazakhstan and guidance from KPMG, the company
moved beyond regulatory compliance toward a
sustainable business model reflecting the interests of
society, stakeholders, and future generations.

B International Recognition

This systematic approach led to the major revision
and adoption of many institutional documents such
as: ESG Strategy 2030, a Low-Carbon Development
Program 2028, and a series of ESG policies.

In February 2025, MSP joined key international
initiatives, including the UN Global Compact (UNGC)
and the Science Based Targets initiative (SBTi), and
became an active member of the EUROBAK ESG
Committee in Kazakhstan.

In July 2025, MSP published first Sustainability Report
for 2024 year, aligned with GRI and SASB standards,
reinforcing its commitment to transparency and open
disclosure of environmental and social impacts.

Recognition followed swiftly. In August 2025, MSP

received the EcoVadis Silver Medal, scoring 76 out
of 100, placing it among the top 15% of 130,000
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companies worldwide assessed for corporate
sustainability.

Bl Corporate Social Responsibility

For MSP, sustainability is not limited to
environmental projects but also involves social
dialogue. The company has a communication
strategy and community engagement policy, and
operates a Conciliation Commission to resolve
labor issues and ensure safe working conditions.
MSP emphasizes human rights, non-discrimination, and
inclusivity. Employee feedback is regularly collected
via digital channels and integrated into management
decisions. The company also operates an independent
hotline, reviewed by external members of the Ethics
and Compliance Committee.

B Employee Engagement and Initiatives

The ESG transformation has driven cultural change
within  MSP. In 2025, hundreds of employees
participated in environmental and social initiatives
nationwide: from clean-ups and tree planting to charity
marathons and volunteer programs. These activities
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unite teams and foster a culture of responsibility
extending beyond the workplace.

B Looking Ahead

MSP aims to strengthen its leadership in Kazakhstan
and Central Asia’'s pharmaceutical market. The
company plans to launch new production facilities
to increase production output and reduce import
dependence, while continuing to invest in capital
intensive  pharmaceutical logistical infrastructure
projects.

Its priority remains sustainable, long-term growth. MSP
plans to share expertise gained from AstraZeneca,
conduct ESG training, and launch the industry’s first
sustainable supply chain platform.

Companys is always open to collaboration and joint
projects, MSP is evolving from a traditional distributor
into a driver of ESG transformation and a partner in
shaping a more sustainable future for Kazakhstan and
Central Asia.

Our ESG motto: “Sustainability step: one at a time.”




Kazakh Pharmaceutical Company "Medservice Plus”

MSP cTaHoButca nnoHepoM ESG-TpaHchopmMauum m or-
KpbliBaeT HOBYIO CTpaHuuy B pas3Butum dapmaueBTUye-
CKOro pbiHKa KasaxcTtaHa.
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MEACEPBUC NJIIOC:

H O KOMMNaHuu

TOO «Kasaxckaa dapmMaleBTryeckasa KoMnaHua
«MEACEPBNC TIAKOC» (MSP) - kpynHewnwunn dap-
MaLEBTUYECKUY  BEPTUKAABHO  UHTErpUpOBaHHbIN
AMCTPVOBIOTOP KasaxcTaHa C COOCTBEHHbIM MPOU3-
BOACTBOM AEKapCTBEHHbIX NpenapaTtoB. boAee 28 AeT
KOMMaHMA GOpPMUMPYET HAAEXKHYIO UHDPACTPYKTYPY

3APABOOXPaHeHNs, obecrneymBaa bHecrnepebonHble
MOCTaBKW AEKAPCTB U MEAVLIMHCKMX n3AeAnin B Kasax-
cTaHe v LleHTpaAbHOM A3UK.

MSP coTpyaHudaeT ¢ boaee yeM 320 MUPOBbIMK MPO-
M3BOAVTEASMU, NMOopTdeab - cBbille 7900 HavMeHo-
BaHUM NPoAYKLUMKW. KOMMNaHma npeacCTaBAEHa BO BCex
pervoHax: 14 duamanos 1 6oaee 1500 COTPYAHVKOB
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exkepAHeBHO obecrneuynBatoT HacCeAeHre KadecTBeH-
HbIMU 1 AOCTYMHbIMK NpenapaTtamu. MSP paboTaeT B
COOTBETCTBUU C MEXAYHAPOAHDBIM CTaHAGPTaMM Kaye-
ctBa - GDP, GMP, GPP, ISO 9001, 13485, 14001, 27001,
22000, 45001. B 2024 roay 06beM NpoAask COCTaBUA
234,9 MAH eaVHNL, FTeorpadunsa v MacluTab AeATeAbHO-
CTU AeAatoT MSP KAOUEBbIM MapTHEPOM rOCYA3PCTBa
1 MEAMLIMHCKOrO COObLLIeCTBa.

H NyTb K yCTONUMBOMY BeAeHUIO GU3Heca

AAUTeAbHOE BpeMa hapM.CeKTOP KOHLIEHTPUPOBAA-
CA Ha onepauroHHON 3DPEKTUBHOCTU U COBAIOAE-
HUM HOPMAaTKBOB. HO rAODaAbHble BbI3OBbI-KAKMAT,
OXKMAAHNA MOTPEOUTEAEN M OTBETCTBEHHOCTb Mepea
obLlecTBOM-MoTPeboBaAl HOBOrO mnoaxopa. MSP ¢
2022 ropa Hadana ESG-TpaHchopMaLmio, B NepByto
oyepeab YCUAUB KOPMOPAaTVBHOE YMpaBAeHMe, COOT-
BETCTBYHOLLIEE MEXAYHAPOAHDBIM CTaHAGPTaM.

B 2023 roay co3aaHbl He3aBUCUMbIM HabAtopaTeAb-
Hblt COBET M KOMUTETbI MO 3TUKE W KOMMAAEHCY U
AYAUTY U PUCKY, HE3aBMCUMbIA KOMMAAEHC-OTAEA,
PECTPYKTYMPOBAH BHYTPEHHWI ayAuT. AASA  MOA-
TBEPXAEHWMA OTYETHOCTY MSP exxeropHo npuBAekaeT
Ernst and Young LLP.

H MpopbiB 2025 roaa

MSP nepBoM cpear KasaxCTaHCKUX dapMAUCTPU-
ObIOTOPOB 3aMNyCTUAa MaclUTabHyto ESG-TpaHcdop-
Mauuto. Mpu noaaep>kke AstraZeneca Kazakhstan um
KPMG koMnaHuMs BbILA@ Ha HOBbIM YPOBEHbL - OT Bbl-
MOAHEHWS PEFYAATOPHbBIX HOPM K CO3A@HMIO YCTOMUM-
BOV OU3HEC-MOAEAM, YUMTbIBAIOLLIEN MHTepech! obLLe-
CTBa V1 BYAYLLMX MOKOAEHWN.

H MeXAYHapoAHOe NpU3HaHue

MSP pa3paboTana 1 nepecMoTpeAa LieAbl NakeT UH-
CTUTYUMOHAABHbBIX AOKYMeHTOB: ESG-cTpaTermto A0
2030 roaa, MporpaMmmy HU3KOYTAEPOAHOMO PAa3BUTUSA
20 2028 ropa, pas ESG-MoOAUTUK U APYTUX AOKYMEH-
TOB. B deBpane 2025 ropa KomMnaHva npucoeamnHmn-
AACb K BayKHEMLLIVM MeXAYHAPOAHbBIM VMHULMATMBAM,
BKAKOYaA MTAoBanbHbIV porosop OOH (UNGC) n SBTI,
a Take CTaAa aKTUBHbIM y4dacTHUKOM ESG-komu-
TeTa npu accoumaumm EUROBAK B KasaxctaHe. B
none 2025 ropa MSP onybAnkoBana nepsbivi OTyeT
00 YCTOMUYMBOM Pa3BUTKU 3a 2024 roa, ONMpasch Ha
MeXAYHapoAHble cTaHaapTbl GRI v SASB.

MeXxAyHapoAHOEe MpU3HaHMe He 3acTaBUAO cebs
»AaTb. B aBrycte 2025 roaa MSP noaydmaa cepe=
6psHYy0 MepaAb EcoVadis, Habpas 76 6asnoB 13
100. 2TO MO3BOAUMAO KOMMAAHWM BONTU B YMCAO 15%
AYYLUMX KOMMNaHMK Mupa m3 130 000, npoLleallnx
HE3aBMCKMYHO OLIEHKY KOPMOPaTMBHOM YCTOMYMBO-
cTn EcoVadis 3a MOCAAHMIN TOA.

H KopnopaTuBHas couMaAbHas
OTBETCTBEHHOCTb

YcTonymBoe pasButme ansg MSP-3TO 1 couManbHbIV
AMAAOr. B KOMMaHUM AENCTBYET KOMMYHUKaLMOHHAsA
cTpaTerusa m NoAUTMKA B3aMMOAEMCTBUA C cooblie-
cTBaMU. PaboTaeT CoraacrTeAbHas KOMUCCKS, KOTO-
pas NoMoraeT peLlaTb TPYAOBbIe BOMPOCHI U obecre-
UyBaTb 6€30MacHbIe YCAOBUA TPYAA.

Ocoboe BHUMaHME YACASETCH MPaBaM YeAOBeKa, He-

ANCKPUMUHAUNM U MHKAKO3UBHOCTU. BaXKHbIM 3AEMeH-
TOM SBASETCHA ABYCTOPOHHWIN AMEAOI C COTPYAHMKa-
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MU: MSP peryAapHo cobrpaeT 0bpaTHYIO CBA3b Yepes
LMdPOBbIe KaHaAbl, @ MOAYYEHHbIE MPEAAONKEHNSA YUM-
ThIBAKOTCSA MPU MPUHATUN YIPABAEHYECKUX PeLLeHUIA.
B KOMMNaHun AENCTBYET «ropadas AHWA», obpalleHrsa
KOTOPOW paccMaTpMBatOTCA HEe3aBMCKMMbIMU YAEHaAMU
KOMKMTETa Mo DTVKE U KOMMAAEHCY.

B UNHUUMaTUBDbI U BOBAYEHUE COTPYAHUKOB

MpoekT ESG-TpaHchopMaumy CTaA KaTaAM3aTOpPOM
KYABTYPHbBIX U3MEHEeHWW BHYTPpW KoMnaHum., 3a 2025
rOA COTHU COTPYAHUKOB MSP NpUHAAKM ydacTre B KO-
AOTUYECKMX U COLIMAABbHbIX MPOEKTax Mo BCel CTpaHe:
nocaaka AepeBbeB, BAAroTBOPUTEAbHbIE MapadoHbl,
BOAOHTEPCKME MPOrpaMMmebl. Takme MHKLMATVBBI NMOMO-
ratoT OOBEAVHATD KOAAEKTUB I GOPMUPYIOT KYALTYRY
OTBETCTBEHHOCTU M KOMaHAHbBIV AYX.

H B3rasa B 6yayliee

MSP HaMepeHa YKPenAaTb AMAEPCKME MO3ULMK Ha
dapMpbiHke KazaxcTaHa U LleHTpaabHOM A3umK, 3a-
nycKaTb HOBble MPOW3BOACTBEHHbBIE MOLIHOCTU, YTO
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MO3BOAUT YBEAUUUTL BbIMYCK AEKAPCTB W CHU3UTH
33BUCKMMOCTb OT UMMopTa. MSP MPOAOAXAEET peau-
3aUMI0  MHBECTULIMOHHBIX MPOEKTOB, CBA3aHHbLIX CO
CTPOMTEABCTBOM COOCTBEHHbIX dapMaLeBTNYeCKNX
CKAQAOB, Pa3BMBas MHGPACTPYKTYPY CTPaHbl 1 peru-
OHa B LIEAOM.

MpropUTET HEM3MEHEeH - YCTOMYMBbIM AOAFOCPOY-
Hbll POCT. MSP AeAUTbCA OMbITOM, MepeAaHHbiM
AstraZeneca. B naaHax - nposeaeHune ESG-06y4yerHunin
1 3amMycK NepBow B OTPACAM NAATOOPMbI YCTONYMBbBIX
MOCTaBOK.

MSP oTKpbITa K COTRYAHMYECTBY U COBMECTHbIM Mpo-
eKTaM AAA pa3BuTUa ESG B pervonre.

Tak, KOMNaHKs, BbIPOCLLAS M3 KAGCCUYECKOTO ANCTPM-
OblOTOPA, CTAHOBUTCA AparBepoM ESG-moBecTku U
napTHEPOM B GOPMUPOBaHMM YCTONUYNBOIO ByAYLLIErO
KasaxcTaHa 1 LleHTpaabHOM A3ui.

Haw aesus B ESG cTtpaterun - «K ycToH4YMBOCTH:
war 3a warom»,
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Julie Kussidi,

CEO of EUROBAK and
Editor-in-chief of

World Monitor magazine

Bl The 25th anniversary is a significant milestone.
How did it all begin at EUROBAK?

EUROBAK was established in 1999 as an initiative
of European businesses seeking dialogue with the
government and aiming for transparent, predictable
conditions for operating in Kazakhstan. It was a time
of transformation — and businesses needed a partner
who could truly speak their language. Today, 25 years
on, we remain that voice, that support, and that
platform for growth.

B What is EUROBAK today?
A club? An association? A community?

What does EUROBAK represent today, 25 years
after its founding? How has EUROBAK'’s role and
significance for the business community in Kazakhstan
evolved over time?

This is a strong business community where
participants are not just members of an associa-
tion, but active contributors to the exchange
of experience, knowledge, and solutions.
Our distinctive feature is practical value People
don’'t come to us by chance; they have particular
goals. Companies stay with us because they can
solve specific problems faster, more efficiently, and —
importantly — at minimal cost.

YEARS

H Can you give an example
of such practical cases?

Of course. One notable case is the public procurement
system. Businesses complained about the closed
nature and lack of transparency of the procedures.
Together with ESG Committee, we prepared
an analytical document with recommendations
and held negotiations at the government level.
The outcome? The topic was raised to the level at the
EU-Kazakhstan Business Platform with the Prime
Minister, and later was reflected in the President’s
speech. This is more than just a nice report — it directly
impacts the environment in which our participants
operate.

Another example is the licensing of specific goods.
One participant faced a situation where their company
was losing time and money at customs because of
lengthy certificate processing. We raised the issue,
engaged in discussions with government agencies,
and succeeded in accelerating the process. Today,
the licensing process has become clearer, more
transparent, and more predictable.

There are many similar examples. We strive to focus

our efforts where businesses truly need support and
systemic change.
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B Which government agencies does
EUROBAK work with?

Our goal is to ensure that the voice of business is
heard where decisions are made. This means we
work with all possible Government entities and
agencies, achieving this through ongoing dialogue
at all levels — from ministries and committees to
local authorities and the judiciary.

EUROBAK’sagendaincludesregularcommunication

with:

*  The Office of the Prime Minister

e The Ministries: Foreign Affairs; Finance; Labor
and Social Protection; Health; Justice; Transport;
Science and Education; Industry; Ecology;
Digital Development; Tourism; Trade; and others

¢ The Akimats of Almaty and Astana

*  The Supreme Court and the National Bank

* The State Revenue Committee and the
Investment Committee

¢ AIFC — including its Court and International
Arbitration Centre

« And, of course, with the national companies
Kazakh Invest and Kazakh Tourism

This is not a list for the sake of reporting. These
are real points of interaction where issues such
as taxation, human resources, certification, the
investment climate, education, IT, and logistics — in
short, everything businesses face in practice — are
raised.

We know that no single participant can conduct
such a dialogue alone. That is why EUROBAK is not
just an association, but a platform where businesses
speak - and are heard.

H What else do EUROBAK participants value?

Honestly? The atmosphere. People come for
opportunities but stay because of the community.
We usually say: "EUROBAK saves time, effort, and
money.” Not directly, of course — but when you
have access to the best practices, colleagues from
leading companies, and experience that is not
publicly available, it is a significant advantage.

We bring together small, medium and large
businesses, local and international companies, and
representatives from various industries—and we
create a space where it is easy to seek advice, find
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a contractor, ask an “uncomfortable” question, and
get a real answer.

And all this is not limited to Zoom.

We hold events in both online and offline formats:
Webinars, business breakfasts, closed meetings,
discussions with government agencies, committee
meetings, workshops, off-site sessions, interviews -
and even video formats on social media. And we do
this on a regular basis.

During the pandemic, when the whole world
came to a standstill, we only accelerated. We
held more than 375 online events, maintaining
communication between businesses, experts,
and the government without interruption.
It was a challenge, but it demonstrated the most
important thing: the community works even when
borders are closed.

Now we have returned to a hybrid format: those
for whom it is convenient join in person, while
others connect online. The main thing is that the
dialogue continues, keeping everyone informed and
engaged.

And one more thing: we like to smile, share a laugh,
and just be ourselves. Because behind the formal
reports are real people — and that is what makes
EUROBAK special.

B What would you say to those who are still
considering whether to join?

Ask yourself: Do you want your company to have
a voice?

Do you want to be part of a community where
complex issues can be solved together — from
taxation to HR, from logistics to digitalization?

If so, EUROBAK is ready to welcome you. We don’t
provide ready-made recipes, but we help find
solutions that cannot be discovered alone.

EUROBAK. 25 years -
and we’re only just getting started.

We invite you to be part
of our community.

EI ’ﬁ



SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

OAusa Kycuam,

CEO, EBPOBAK
[AaBHbIV pepAakTop
World Monitor magazine

H 25 AeT — 3TO cepbé3Had uudpa.
C yero Bcé HaunHaAnocb y EBPOBAK?

EBPOBAK nosasuAca B 1999 roay Kak WMHULMATUBA
eBPOMencKoro 6Om3Heca, KOTOPbINM UCKaA AMAAOr
C FOCYA@PCTBOM M XOTEA MPO3pPadyHblX, MOHATHBIX
YCAOBUM paboTbl B KasaxcTaHe. DTO 6biAO BpeMma
rnepeMeH - 1 Br3HeCy Hy>KeH ObIA MAPTHEP, KOTOPbIM
roBOPUT Ha ero asblke. CeroaHa, cnycrta 25 AeT,
Mbl MPOAOAXaEM OblTb 3TWUM TOAOCOM, OMOPON U
NAaTOOPMOM AAS POCTA.

B CeropHs EBPOBAK — 310 uTO?
KAy6? Accouunauuma?
KOMbIOHUTH?

Yto cobon npeacTtasadeT EBPOBAK ceroaHs, crnycTsa
25 AeT nocAe ocHoBaHMA? Kak M3MeHrAachb ero poAb
1 3HaYeHVe AAS Or3Heca B KasaxcTaHe?

OTO CUAbHOE AEAOBOE COODBLLEeCTBO, B KOTOPOM
YUACTHMKM = HE MPOCTO YAEHbI aCCOLMaLINM, a aKTUB-
Hble YYaCTHUKM OBMeHa OMbITOM, 3HAHWUM 1 PeLUeHUI.
Halla 0cobeHHOCTb - 3TO NPaKTUYecKas LeHHOCTb.
K HaM MPUXOAAT He PaAM FAAOUKKM. KoOMMNaHuy ocTa-
IOTCA, MOTOMY YTO 3AEChb MOXXHO PeLUUTb KOHKPEeT-
HYtO 3aaa4y bbicTpee, apdeKTrBHEE - 1, YTO BayKHO,
C MVHVMAAbHbIMUK 3aTpaTaMu.

AET

H Mo)XeTe NpUBeCTU NpUMep TaKuUx
“npakTUYecKux” Kemcos?

KoHeyHo. OAVH 13 3aMeTHbIX KencoB - cuctema
rocsakyrok. busHec obpallanca ¢ >arobamMuy Ha
3aKPbITOCTb M HEeMpPO3padYHOCTb npoueayp. Co-
BMECTHO C KOMUTETOM Mbl MOATOTOBUAWM @aHAAUTUYe-
CKUM AOKYMEHT C PeKOMEeHAaLMAMUM U MPOBeAU rne-
pPEeroBopPbl Ha YPOBHE FOCYASPCTBEHHbBIX CTPYKTYP.
PesyabTaT? Tema npos3Bydasa Ha EU-Kaz Business
Platform npu MNpemMbep-MUHUCTPE, a 3aTEM U B BbIC-
TynAeHun lMpesnaeHTa. DTO He MPOCTO KpacuBbIM
OTUET - 2TO MPSMOE BAMAHME Ha CpeAy, B KOTOPOM
paboTatoT HaLLM YYaCTHUKM.

Apyrovi nprMep — AMLLEH3UpoBaHue cneundunyeckux
TOoBapoB. OAMH N3 YYACTHMKOB CTOAKHYACS C TEM, YTO
113-33 3aTAXKHOIrO OPOPMAEHUNSA CEPTUDUKATOB KOMMa-
HUA TepaAa BPEMA U AGHbIMM Ha TaMoXkHe. Mbl MOAHSA-
AU TEMY, MPOBEAN 0BCY>XKAEHME C FTOCYAAPCTBEHHbBIMM
opraHamMu U AOBMANCH yCKOpeHua npoLlecca. Cenyac
BblAdYa AULEH3MIN CTaAa BoAee YETKOM, MOHATHOW U
MPOrHO3MpPYyeMOW.

VI Takyx MprMepoB - HeMaAo. Mbl CcTapaemca pabo-

TaTb TaM, rAe 6I/I3H6Cy AVICTBUTEABHO HY>KHA MOA-
ACPXXKa M CUMCTEMHbIE M3MEeHEeHWA.
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H C KaKuMM rocypapcTBeHHbIMU OpraHaMm
EBPOBAK B3auMopencTeyeT?

Halwa 3apada - 4Tobbl rOAOC HBU13Heca ObIA YCAbILLIAH
TaM, rae NpYHKMatoTCsa pelleHus. V1 Mbl AoobuBaemcs
3TOro Yepes YyCTOMUYMBBIN AMAAOT Ha BCEX YPOBHAX =
OT MUHUCTEPCTB 1 KOMUTETOB AO aKMMaTOB U CyAeD-
HbIX CTPYKTYP.

B paboyen nosectke EBPOBAK — peryAspHble KOM-

MYHWKaLWn C:

« AnnapaTtoM lNpemMbep-MuHMCTPa

*  MUHKCTEPCTBaMU: MHOCTPAHHbBIX AeA, GUHAHCOB,
TpyA@ W COU3alUWUTbI,  3APaABOOXPaHeHUs,
IOCTULMK, TPAHCMOPTa, Hayku K obpas3oBaHuA,
NHAYCTPUM, 3KOAOTUK, LMDPOBOro pasBuUTMS,
TYPU3Ma, TOPIFOBAU U APYTVMU

*  AkuMaTtaMmu AAMaTbl U ACTaHbl

¢ BepxoBHbIM CYAOM 1 HalMOHAAbHBIM BaHKOM

¢ KOMUTETOM  rOCYAAPCTBEHHbIX  AOXOAOB U
KOMUTETOM MO MHBECTULMAM

¢« MOLA - BKAKYasA CyA W MeXAYHaAPOAHbIV
APOUTPaXKHbBIN LEHTP

e 1, KOHEeYyHO, C HauMOHaAbHbIMU KOMMAHWAMN
Kazakh Invest n Kazakh Tourism

DTO He CMUWCOK paaW OTYETa. DTO peaAbHble TOYKK
B3aVIMOAEMCTBUA, TAE MOAHKVMAIOTCA BOMPOCHI HAAO-
roB, KaAPOB, cepTudUKaLmmn, MHBECTKAKMMATE, obpa-
30BaHuA, VT, AOTUCTUKK - BCEro, C YeM CTaAKMBaET-
ca BU3HeC Ha NpaKTuKe.

Mbl 3HaeM, YTO HU OAMH YUYACTHUK HE CMOXKET BECTU
TakKoW AMAAOr B OAMHOUYKY. MNoaTomy EBPOBAK —
2TO He MPOCTO accoumaums, a naaTdopma, rae bus-
HeC roBOpUT — M ero CAblLLaT.

H Y70 ewé ueHaT y4yacTHukn EBPOBAK?

YecTHO? ATMochepy. AtoAM MNPUXOAAT 3@ BO3-
MOXHOCTAMK, a OCTarTCA - W3-3a KOMbIOHUTU.
Y Hac NpuHATO roBopuThb: «EBPOBAK 3KOHOMUT Bpe-
M$, CUABI W AGHBIM Y. He HanpsaMyto, KOHeYHO — HO KOor-
Ad Y Tebs ecTb AOCTYN K AYYLLUM MPaKTUKaM, K KOA-
AeraM 13 BEAYLLMX KOMMaHUM, K OMNbITY, KOTOPOro HeT
B OTKPbLITOM AOCTYTME, — 3TO CUABHOE NPENMYLLIECTBO.

Mbl 0ObeAUHAEM MaAbI, CREAHUIN U KPYMHbIM B13-
HEC, AOKaAbHble U MEXAYHAPOAHbIE KOMMaHKK,
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MPEACTaBUTEAEN Pa3HbIX OTPACAEN - 1 CO3AAEM MPO-
CTPaHCTBO, FAe AErko 06pPaTUTbCA 3a COBETOM, HaNTK
MNOAPSAAUMKA, 3aAaTb «HEYAODHbIN» BOMPOC W MOAY-
UNTb peaAbHbIV OTBET.

1 BC& 3TO - HEe TOAbKO B Zoom.

Mbl MPOBOANM MEPOMPUATVA B OHAANH- VI ODAANH-
dopmaTax: BebUHapbl, A@AOBble 3aBTPakKW, 3aKpblTble
BCTPeUN, AUCKYCCUM C y4aCcTMeM roCOpraHoB, BCTpe-
UM KOMUTETOB, BOPKLLOMbI, BbIE3AHBIE CECCUU, NHTEP-
BblO 1 pAdKe BUAEODOPMATbl B COLMAABbHbBIX CETSAX.
N peAaeM 3TO peryAapHo.

Bo BpeMsa naHAeEMMK, KOrA@ BeCb MUp  3aMep,
Mbl TOABKO YCKOPUAMCH: MpoBeAn boaee 375 OH-
AQVNH-MEPONPUATII, He MNpepbiBasg CBA3b MEXAY
OU3HECOM, 3KCMepTaMM N FOCYA3PCTBOM HUM Ha AEHb.
370 GbIA BbI3OB, HO OH MOKa3aA raBHoe: CoOobLLEeCTBO
pPaboTaeT AaXKe TOrAQ, KOTAA 3aKPbIThbl FPaHULbI.

CellyaC Mbl BEPHYAUCH B TMBPUAHBIM PUTM: KOMY
YAODBHO - MPUXOAAT Ha MAOLLAAKM, KOMY HY>KHO — MOA-
KAIOUAKOTCA OHAAMH. TAa@BHOE, UTO AMAAOI He Mpepbl-
BaeTCH, U Bbl — BCErAa B KYPCE U B KOHTEKCTE.

M elwé: y Hac NMpUHATO YAbIGATLCS, LWYTUTb, ObITb Ha-
CTOALWMMK, [ToTOMY 4YTO 3@ DOPMAAbHBbIMK OTUYETAMMU
CTOAT YKNBbIE AFOAM, M MMEHHO 3TO AeAnaeT EBPOBAK
0COBEHHbIM.

H YT1o 6blI Bbl CKa3aAM TEM, KTO AYyMaeT
BCTYNaTb UAU HET?

CnpocuTe cebsa: XOTUTE AW Bbl, UTOObI Y Ballen KOM-
naHum BbiA TOAOC?

XOTUTE AU Bbl ObITb B COOOLLIECTBE, TAE BMECTE MOXK~-
HO peLllaTb CAOXHbIe BOMPOCbl — OT HaAOIoOB AO
HR, oT AorncTukn A0 LmdpoBM3aLMNT?

Ecan pa — EBPOBAK »aAET Bac. Mbl He paéM roTto-
BbIX PELEenToB, HO MOMOraeM HaxoAUTb peLleHus,
KOTOPbBIX HE HaWTU B OAMHOUKY.

EBPOBAK 25 Aet -
U Mbl TOAbKO HaYMHaeM.

Mbl MpurAalLlaemM Bac CTaTb
YacCTblo Hallero coobliecTBa.
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SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2024-2025

PROJECTS
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Corporate Social Resposibility

COMPANY PROJECT

ACCA

Capacity Building on Sustainability Disclosure Standards

Air Astana

"The Voice That Changes" — A Path to an Inclusive Society

Amway Central Asia

Health and well-being are the foundation of a successful
future

Beeline

A modern school in the village of Shelek provides equal
access to quality education.

Borusan Cat Kazakhstan

Auditorium at Kanish Satpayev Technical University

Bulat Utemuratov Foundation

Construction of the Community Cultural and Sports Center
in Kosshy

Coca-Cola Kazakhstan

Belesteri (“Stepping Stones”)

Gedeon Richter KZ

The Path of Health

Halyk Charitable Foundation

Improving Housing Conditions for Over 1,400 Families in
Kazakhstan

IFC

KMF Bank Build

Mars Kazakhstan

LoCATor

Nestlé Food Kazakhstan

Nestlé for Healthier Kids

Environmental

COMPANY PROJECT

CCl Kazakhstan

Integrated Watershed Management for Improved Agro-
pastoral Livelihoods in the Ishim River Basin catchments of
Kazakhstan

Coca-Cola Kazakhstan/ GPI
Company

Smart Plastic Zone

Ecolean Kazakhstan

Green School, Eco Network

Efes Kazakhstan

Save the Berkuts!

MEDSERVICE PLUS

ESG Transformation of a Pharmaceutical Distributor: A
Systemic Approach to Sustainable Development

Philip Morris Kazakhstan

Stop musor

STADA Eurasia

Compliant Disposal of Expired and Unused Medicines by
General Public




Human Development

/..
%@ COMPANY PROJECT

Antal Kazakhstan Human Development

"Corporate Culture Transformation: The Culture of

Beeline Doership"

BPO MyBPO - electronic portal for HR processes

CCI Kazakhstan Train to Plant

Efes Kazakhstan Agile for Business Growth

Haileybury Almaty Educational Grants and Scholarships Programme
Nestlé Food Kazakhstan Nestlé Needs YOUth initiative

Toyota Insurance Management Close-to-Home-Workplace with ESG Perspective

Marketing & PR

The Wings of Support. SLE (Systemic Lupus

AstraZeneca Kazakhstan Erythematosus) Awareness Campaign

Beeline Emergency SIM: Connectivity in Emergency Situations

National Awareness Campaign for World Autism

Bulat Utemuratov Foundation
Awareness Day

Efes Kazakhstan Efes Art Space - Female Labor
Mars Kazakhstan Almaty airport pet zone

) Awareness and promotion of digital solutions
Noventig

in Kazakhstan

Novo Nordisk Kazakhstan Diabetes Digital Awareness Campaign

IT & Modernization

COMPANY PROJECT

Beeline KazLLLM National Language Model

Rotary Buckets Manufactured by Borusan Makina
Borusan Cat Kazakhstan Kazakhstan for the SRs(K)-2000 Bucket Wheel
Excavator at the “Razrez Vostochny” Coal Mine
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DIALOGUE. DEVELOPMENT. DRIVE.

DEEPER CONNECTIONS

Julie Kussidi
EUROBAK CEO
World Monitor Editor-in-Chief
tOnwns Kycuan
[eHepanbHbIit aupekTop EBPOBAK,

['naBHbiIi pegakTop xypHana World Monitor STRONGER TOGETHER

eurobak(@eurobak.kz

Olga Xinopulo
GR Manager
Onbra KeuHonyno
MeHeppkep no CBA3SIM C NPaBUTEILCTBOM
gr@eurobak.kz

Svetlana Nestyorkina
Membership Development Manager
CseTnaHa HectépkuHa
MeHepep no passutuio
wmdevelopf@eurobak.kz

Zauresh Tanatarova
Event & PR Senior Manager
3aypew TaHaTapoBa
Craplumit MeHepxep no PR u Meponpuatusam
managerfeurobak.kz

Daria Shulgina
Event Manager
Lapbs Wynbruxa
MeHenxep no MeponpusTUaM
eventfdeurobak.kz

Oxana Zavyalova
Administrative Manager
OkcaHa 3aBbanosa
ALMUHUCTPATUBHBIN MEHeaXep
eurobakf@eurobak.kz
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