EUROBAK  Wworld .

monitor

SPECIAL EDITION
CORPORATE SOCIAL RESPONSIBILITY PROJECTS IN 2023-2024

g2 H In partnership with:
SRR - % p P
-$l:' =0 -: r Y /
o (ol
LINKEDIN WORLDMONITOR.KZ EUROBAK.KZ A



TURKISH AIRLINES

Y

A STAR ALLIANCE MEMBER "j

Products and services are subject to change depending on flight duration and aircraft.

At EUROBAK, we firmly believe in the power of social
responsibility. With this belief, we proudly present this
special issue of World Monitor, dedicated to the impactful
social projects led by international companies operating in
Kazakhstan.

These pages highlight various initiatives that are driving
positive change by supporting local communities,
protecting the environment, and empowering socially
vulnerable groups. These actions underscore businesses’
essential role in advancing economic development while
enhancing societal welfare.

EUROBAK has recognised and celebrated these
contributions for nearly a decade through our Awards
Ceremony. This prestigious event, with which this special
issue of World Monitor coincides, honors the remarkable
achievements of companies whose initiatives make a
meaningful difference in both business and society. We
are proud to recognise each project, as they collectively
contribute to building a brighter, stronger future for the
people of Kazakhstan.

We would also like to take this opportunity to express
our deepest gratitude to our partner for this special
issue, Coca-Cola Kazakhstan. Their contribution has been
invaluable in bringing this edition to life. Thanks to their
support and the efforts of all participants, you are holding
this special issue in your hands today!

We hope this edition will mark the beginning of a new
tradition, and that next year and more companies will take
part in this project.

Sincerely Yours,

»
EDITOR'S ADDRESS /

JULIE KUSSIDI

EUROBAK CEOQ,
World Monitor Editor-in-Chief
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["feHepanbHbIN ONPEKTOP
EBPOBAK,

["NaBHbIV pefakTop »ypHana
World Monitor

Mbl UCKpPEeHHe BEPUM B CUJTY COLNANIbHOW OTBETCTBEHHOCTHU
N NOTOMY C GONbLUOW ropAOCTbiO NMPeAcTaBgeM BalueMy
BHUMAHUIO creumanbHbif BbiNyCcK XXypHana World Monitor,
MOCBSILLEHHBIN COLMANbHLIM MPOEKTaM MeXAYyHapOoAHbIX
KOMMaHuK, paboTtatowmx B KasaxcrtaHe.

Ha cTpaHuuax BbiNycka npepacTaBieHbl pasHoob6pasHble
MHULUMATUBBI -  MOpAep)XKa  COOOGLWecTB,  3alyuTa
OKpyXawLleln cpepbl, MOMOLb COLMANbHO YS3BUMMbIM
rpynnamM HaceneHuss U MHorue ppyrve. 3TO MNPOEKTbI
Cnoco6CTBYIOT MO3UTUBHBIM  U3MEHEHUsIM B  CTpaHe,
NOAYEPKUNBAIOT BaXKHYIO posib 6M3Heca B COAENCTBUM
3KOHOMUYECKOMY Pa3BUTUIO M MOBbILLEHUM Bnarononyuus
o6LecTBa B LIEJIOM.

Ha npots>keHun noutn pgecatunetms EBPOBAK oTMmeuaer
N YecTBYeT Takue p[oOCTMXKeHuss B pamkax EUROBAK
Award Ceremony, K KOTOPOM NMPUYPOUEH 3TOT BbINyCcK. Mbl
ropauMcst TeM, YTO OTMeYaeM KaXKAbli MPOeKT, BeAb Bce
OHM BHOCSIT OFPOMHbIN BKJ1aA B MOCTPOEHUE YCTOMUYMBOIrO
Gyayuwiero gna rpaxkaaH KasaxcraHa.

Mbl Takke xoTenn 6bl BbIPpasUTb Hawy rAy6oKyto
6narofgapHOCTb NApPTHEPY 3TOro CreunanbHOro Bbinycka —
Coca-Cola Kazakhstan. x nopaep>ka cbirpana Kio4eByto
ponb B CO3[4aHMM [aHHoro wusgaHusa. bBnaropapss ux
COAENCTBUIO U BKNIaAy BCEX YYACTHUKOB CErogHsl Bbl
AepXXuTe B pyKax 3TOT crneunanbHbi BbiNnyck!

Mbl HapeeMcsi, 3TOT MPOEKT CTaHeT HauyalioM Xopoluen
Tpaguuuu, U B crepyloweM rogy Hac nogaepi)kart G6onblue
KOMMaHUM.

Hckpenue sawia,






OCA-COLA ICECEK (CCI)

RESPONSIBILITY FOR THE FUTURE:

HOW TO BUILD A SUSTAINABLE BUSINESS
WHILE SUPPORTING SOCIETY AND

THE ENVIRONMENT?

Companies play a key role in shaping a sustainable future
in a world that is constantly changing. Commitment to
sustainability is not just a liability for Coca-Cola, but also
a strategic priority that permeates all aspects of the
business.

TCCC SUSTAINABILITY
REPORT REPORT
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Erding Giizel, Regional Director for Central Asia and
the Caucasus, Coca-Cola Icecek (CCl)

The private sector plays a vital role in shaping a
sustainable future in today'’s fast paced environment.
We operate in a world where we have limited natural
resources for a rapidly growing population. Both
factors are inversely related, and everyone, including
corporates, must take responsibility to find innovative
ways and best practices for rational utilization
of available resources and their replenishment.
Organizations aspiring for long-term viability of their
business must incorporate sustainable practices in
their business strategy.

Creating value lies at the core of our business growth
model. With each product, we strive to create value
for our customers and consumers, our people and
more importantly the communities we serve.

Sustainability is a fundamental and indispensable
aspect of our business. Our sustainability
commitments span a wide range of areas, from water
efficiency and waste minimization to supporting
women and developing an inclusive corporate

culture. We are proud that our sustainability efforts
are being recognized and produce visible results.
But our work doesn't end there - there are still many
challenges and opportunities ahead to make the
world a better place. | invite you to learn more about
our initiatives and achievements in this area.

THE COCA-COLA SYSTEM SUSTAINABILITY
EFFORTS

m Preservation and replenishment of water

resources

Water is a priority for our company because it is
essential to life, our beverages and the communities
we serve. It is also critical to public health, food
security, biodiversity and the climate crisis. We have
a responsibility to accelerate our efforts to help
address water stress, protect local water resources
and help build community climate resilience. That's
why The Coca-Cola Company’s 2030 Water Security
Strategy is focused on accelerating the actions
needed to increase water security where we operate,
source ingredients and touch people’s lives..

We address water in Kazakhstan through three key
approaches: efficiency, replenishment, and providing
access to clean water.

With regards to water efficiency, CCl Kazakhstan is

taking measures to reduce its water usage ratio to
1,36L/L by 2030.
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The Coca-Cola Company is committed to achieving
100% regenerative water use at 175 production
facilities identified as facing high water stress
by 2030. It also plans to improve the health of
60 watersheds identified as most critical for its
operations by 2030, and return a total of 2 trillion
liters of water to nature and communities globally
between 2021 and 2030.

To achieve our plan, we conduct annual independent
assessments, improve water efficiency in factories,
and collaborate with various non-governmental and
non-commercial organizations to implement water
replenishment projects around the world. We have
returned more than 100% of the water used in our
finished beverages to nature and communities every
year since 2015. In 2023, this figure was 148%.

In the Central Asian region, we have since 2010
implemented various projects in the field of public
water supply, rehabilitation of irrigation canals, and
introduction of water-saving technologies with
financial support of The Coca-Cola Foundation. Of
these, around 15 projects have been implemented
in Kazakhstan alone, including two large-scale
sustainable water use projects initiated by the
Central Asia Regional Environmental Center.

One of the projects, “Integrated Watershed
Management in the Ishim River Basin in Kazakhstan”,
aims to improve the conditions for cultivation and
irrigation of agricultural and pasture lands. It directly

benefits more than 12 thousand people and another
53 thousand people indirectly.

The other project covers Kazakhstan, Kyrgyzstan
and Tajikistan and aims to increase economic
independence and improve the status of women
in rural areas of these countries through access
to irrigation water and infrastructure. The project
helps to solve the problem of water shortage
by introducing new irrigation methods and
technologies and to increase crop yields. The project
has helped to improve the economic situation of
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more than 10 thousand people, and more than 180
thousand people have experienced indirect positive
effect.

m World without waste

We care about the impact of every drink we sell
and recognize our responsibility to help solve
complex plastic waste challenges facing our planet
and society. Our ambitious World Without Waste
strategy aims to help create a circular economy
for our packaging - from how bottles and cans are
designed and manufactured to how they’re recycled
and reused.

Tackling the global plastic waste crisis requires
cross-sector collaboration and alignment on
common principles and targets. We work with a
range of stakeholders at a global, regional and local
level. This includes partnering with governments
and community organizations to strengthen
recycling infrastructures and boost collection rates;
collaborating with customers, peers and industry
associations to shape public policy that supports a
circular economy; and teaming up with suppliers,
startups and R&D partners to fuel sustainable
packaging innovation.

The Coca-Cola Foundation has been supporting the
project “Say "Yes!" to plastic recycling” of the “Center
for Sustainable Development Assistance” Public
Foundation in Kazakhstan since 2019. This project
has made a significant contribution to the formation
of eco-consciousness in Kazakhstan and incepted

PlastNet, a plastic collection and recycling network.

In line with CCl's 2030 Sustainability Commitments,
in Kazakhstan, we will collect the equivalent to the
total amount of packaging released by CCI in the
market resulting in 100% collection rate.

CClI's flagship project, “3.21 Start!”, which has
provided young people with the opportunity to
participate in educational seminars on environmental
and business topics, as well as to compete for a cash
grant to realize their social eco-idea since 2016, has
become a landmark project for the Central Asian
region. It has produced many “green” startups, one
of which is Ecosen.

Participating in “3.21.Start!”, Ecosen won first place
with the idea of providing recyclables directly to
recycling plants. With a grant of 1.5 million tenge
by CCI, special eco-boxes were produced and
placed in public spaces, and a motivation system
was integrated into the existing mobile application,
allowing citizens who demonstrate environmental
awareness to track their rating.

Ecosen now has a turnover of 500 million tenge
and its own facility for sorting and accumulation
of secondary raw materials for further shipment
to recycling plants. Today, the company continues
to cooperate with CCl Kazakhstan, implementing
environmental initiatives, one of which was the
opening of two eco-stations in Almaty for separate
collection of waste of different fractions. These
stations are unique for the whole of Kazakhstan as
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they are the only stations accepting almost all types
of recyclable waste.

Pakizat Saylaubekova, another winner of “3.2.1.Start!”,
is the author of the idea of making public events
“green” and a co-founder of Recycle.Birge. Recycle.
Birge volunteers help guests of major festivals and
forums to collect beverage containers, drawing their
attention to the need for separate collection and
recycling of packaging waste.

® Women Leading Change

Enhancing women employment is one of the most
important commitments of CCl's 2030 Sustainability
Pledge. We aim to ensure that 35% of new hires,
40% of managerial positions and 50% of executive
committee members are women by 2030.

When women have access to the necessary resources,
knowledge and support, they not only develop their
own businesses, but also create jobs, improve the
lives of their families and contribute to the well-
being of society. However, despite this significant
contribution, many still face barriers to realizing their
potential. The Coca-Cola System therefore sees as
part of its sustainable development the creation of
an environment in which every woman can realize
her potential and make a meaningful contribution to
society.

Among the company's social initiatives there
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are projects focused on supporting women's
empowerment in economic and public life.

In particular, the economic empowerment program
“Coca-Cola Belesteri” (“Stepping Stones”) has
been operating in Kazakhstan for twelve years.
Its goal is to support entrepreneurial initiative
and strengthen economic opportunities for the
population of Kazakhstan through provision of free
of charge training programs covering the basics of
entrepreneurship. After receiving a certificate of
training, participants with their business plans can
apply for a grant from 2 to 4 thousand US dollars

CGeG

green kaz
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(equivalent in tenge).

Over the years, the program has trained more than
100,000 Kazakhstani women. At the same time,
Coca-Cola Belesteri 2020-2023 graduates have
created more than 10 thousand jobs in Kazakhstan.

m Diversity effect

In today's world, diversity and inclusion are
integral to a successful and sustainable business.
Implementing Diversity & Inclusion (D&l is not
just about following global trends, but a strategic
priority for The Coca-Cola System, helping to
create an open and supportive environment for all
employees.

CCl has published its D&l Manifesto where we
commit to be a diverse and inclusive company with
equal rights for all our people so they can create
value #AsYouAre.

We are also the proud pioneers of the Equal Salary
Certificate which was attained after an in-depth
independent assessment by the Equal Salary
Foundation for maintaining equal compensation
regardless of genders.

We have several areas within D&I: cultural, gender
and generation diversity, as well as creating an
environment for people with special needs.

To support cultural diversity, we strive to create a
multicultural environment where different national
and cultural traditions are respected and valued.
This stimulates creativity and helps generate out-
of-the-box solutions, which is especially important

in a rapidly changing market. In addition, applicants
are considered for employment with our company
without regard to race, gender, color, national or
social origin, ethnicity, religion, age, pregnancy,
disability, sexual orientation, gender expression or
political opinion.

We also focus on a balanced representation of
different generations in our company. Currently, 59%
of CCl Kazakhstan employees are Millennials, 29% are
Zoomers, and 12% are older generations. The synergy
of different generations helps us to look at the
same tasks from different angles, find non-standard
solutions and respond effectively to the challenges
of the time.

To attract young talent, CCl Kazakhstan has been
running the Next Talent program for a number
of years, thanks to which university graduates
can undergo an internship with the possibility of
further employment. The program has collected
235 applications in 2024. Of these, 40 applicants
were invited to the assessment center where they
demonstrated their skills and potential. As a result
of the project, 7 candidates became part of the CCI
Kazakhstan team.

In addition, we are actively working to create a 100%
supportive work environment for our employees

10

with disabilities. This includes adapting workplaces,
implementing support and training programs,
and ensuring equal opportunities for career
advancement.

B Service to society

In the face of global challenges and instability,
business plays an important role in supporting
and protecting the most vulnerable population.
Humanitarian aid is an integral part of The Coca-
Cola System’s social responsibility approach.

Back in 1917, Coca-Cola and the American Red
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Cross teamed up to support communities in need
through blood drives, disaster relief and more. The
same experience is scaled to all countries where
the company has a presence. Our efforts are aimed
at ensuring that people feel supported and cared
for during difficult times, and that communities
are able to recover and return to normal life more
quickly.

For example, during the COVID-19 pandemic, the
company developed programs to help its employees,
partners, and peoplein difficult life situationsinalmost
all countries of the world, including Kazakhstan. The
company and The Coca-Cola Foundation allocated
more than 130 million tenge for Kazakhstan for the
purchase of reusable protective suits for doctors,
reagents for COVID-19 tests, ventilators, etc.. The
company also extended a helping hand to small
and medium-sized businesses, allocating about 180
million tenge for their support.

The Coca-Cola Foundation announced in 2024 the
allocation of more than 100 million tenge to help
those affected by devastating floods in Kazakhstan.
In addition, with the support of the Red Crescent
of Kazakhstan and the “Birgemiz” Foundation,
the company provided more than 45,000 liters of
drinking water and other beverages to evacuation
centers in all disaster-affected regions.

We strive for sustainable development through
improvement, innovation and cooperation. Therefore,
we invite all our partners and stakeholders to join us
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OTBETCTBEHHOCTb 3A BYAYLIEE: KAK CTPOUTb
YCTOMUUYNBbLIN BU3HEC, MOOOEP>XUBAS
OBLUECTBO N OKPYXXAIOLLYIO CPEQY?

3pauHY To3enb, pernoHasnbHbIM OUPEKTOP Mo
cTpaHaM LleHTpanbHon A3mm 1 Kaskasa Coca-Cola
Icecek (CCI)

B Mupe, KOTOpbIM MOCTOAHHO MeHAETCHA, KOMMaHum
MrpatloT KIIOUYEeBYO POSIb B (DOPMUPOBAHMU YCTOM-
ymsoro oyayulero. na Coca-Cola npriBep»XeHHOCTb
NPUHUMNaM YCTOMYMBOro pPasBuTrS - He MNpoCcTo
0693aTeNbCTBO, a CTPAaTerndyeckui NpropuTeT, NPo-
H3bIBAOLLMIN BCE aCnekTbl AeaTeslbHOCTU.

Mbl BEPUM, 4UTO BU3HEC AONMMKEH ObITb CUIOW, CNOCO6-

HOI OKa3blBaTb MO3UTMBHOE BNVAHME Ha O6LLeCTBO
1 OKpY»KatoLlyto cpeny. CerofHa KOMMaHnM yxke He
MOTYyT MO3BO/INTb cebe OCTaBaTbCA B CTOPOHE OT
rno6anbHbIX BbI3OBOB, TaKMX Kak M3MeHeHue Knma-
Ta, 0eduUMT PecypcoB 1 CoLmanbHOe HepPaBeHCTBO.
BrizHec fo/mKeH CTaHOBWTLCA YaCTbio PeLleHnsa 3TNX
NPoBAEM, HTErPUPYSA YCTOMUMBBIE MPAKTVKN B CBOIO
NOBCEOHEBHYIO AeATENbHOCTb.

Hawe 0643aTenbCTBO MO YCTOMUMBOMY PAa3BUTUIO
OXBaTbIBAET LWWMPOKNIM CMEKTP HanpaBieHu: oT ad-
HEKTUBHOIro UCMNOb30BaHWS BOOHbLIX PECYPCOB U
MUHVMU3aUUM OTXOAO0B A0 MOAAEPMKKM MKEHLIUH U
Pa3BUTUS  MHKIO3MBHOW KOPMOPATUBHOW KYbTY-
pbl. Mbl TOPAMMCA TEM, YTO HalLK yCUnma B o6nacTtm
YCTOMUYMBOrO Pa3BUTUA NOYyYAOT NPU3HaHKE U Npu-
HOCAT peasibHble pe3ynbTaTbl. HO Hawa paboTa Ha
2TOM He 3akaH4uKMBaeTCa - BNnepeau eLle MHoro 3aaau
1 BO3MOXHOCTEW, 4ToObl caenaTtb Mup nydile. Mpu-
rnallato Bac y3HaTb 6onblile O HallvxX MHKUMaTUBax
M OOCTUMKEHUAX B 3TOM 06acTu.

B CoxpaHeHMue u BOCNOJIHEHNE BOAHbIX PecypcoB

Booa - oCHOBa »M3HW U BaxHEeMLUW pecypc ansa
BCeX »XMBbIX cyLLecTB. OHa TakXKe 1rpaeT KoUeByio
pPOSb B MPOU3BOACTBEHHbIX NpoLueccax Coca-Cola,
UTO 004A3bIBaET Hac GepPEeXxKHO MOAXOAUTb K ee UC-
MONb30BaHMID. Mbl MOHKMMaeM, UTo AOCTYMN K YMUCTOW
BOOE - He TOJIbKO BOMPOC 3KOSIOrMYeCckow YyCTon-
UMBOCTW, HO U COLMaNbHOM OTBETCTBEHHOCTU. B yc-
NOBUAX rNobanbHbIX KAMMATUUYECKUX V3MEeHeHUM «
necununTa BOAHbIX PECYPCOB Halla KOMMaHusa npu-
naraeTt ycunus Ons Toro, 4tobbl He TOMbKO COKpa-
TUTb NoTpebneHre Boadbl, HO 1 BHECTW CBOM BKMaf B
ee coxpaHeHye 1 BocCTaHoBNeHMe.

Komnaruna Coca-Cola paspaboTana KOMMAEKCHYO
cTpateruto oo 2030 roga, HanpaBeHHYo Ha NoBbI-
weHre BogHoOW 6e30MmacHOCTU NyTeM BOCMOAHEeHWs
BOOHbIX PECYPCOB, a TakKe OTBETCTBEHHOro 1 am-
HEKTUBHOIO MX MCMNOSb30BaHKMA Ha Ka)kaoM aTane
CBOeN OeaTeslbHOCTI.

B vacTHOCTK, KOMNaHua ob6a3yetca kK 2030 rogy no-
cTub 100%-HOro pereHepaTBHOrO KMCNoOb30BaHMA
BOAbl Ha 175 NPOU3BOACTBEHHbLIX OObeKTax, KOTopble
PACMONOMXEHbI B 30HaX C BbICOKVM YPOBHEM BOAHOMO
cTpecca. K aToMy CPOKY KOMMaHUsa TakxKe niaHupy-
eT yaydlnTb coctoaHre 60 BoOgopasnenos B pern-
OHaX, KPUTUYECKU BaxKHbIX O ee AesATeNlbHOCTU, U
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BEPHYTb B NPUPOAY B OOLLEN COMHOCTW 2 TRAH -
TpoB BoAbl (cyMMapHO ¢ 2021 no 2030 rr).

ONa OCTVHKEHUA HaMeueHHOr O njaHa Mbl exxerogHo
NPOBOAVM HE3aBUCKMYIO OLIEHKY, MoBbllLaeM M-
(hEeKTVBHOCTb MCMNOSIb30BaHMA BOAbl Ha 3aBOdax M B
napTHepcTBe ¢ pas3nndHbiMu HIMO 1 HKO ocyulecT-
B/ISEM MPOEKTbl MO BOCMOMHEHWIO BOAHbIX PECYPCOB
BO BCeM Mupe. Yepes a1 npoekTbl Mbl ¢ 2015 roga
exxerogHo Bo3BpallaeM B npupoay 6onee 100%
BO[bl, MICMOMb3YEMOM B HalLMX FOTOBbIX HanMTKax. B
2023 rony aTa undpa pasHanaco 148%.

B LeHTpanbHoasnaTtckom pernoHe ¢ 2010 ropna
npodunbHbIMK HIMO npuy nogaepxke MexkayHapoa-
HOro 6naroteBoputensHoro doHoa The Coca-Cola
Foundation peanr3oBaHbl OECATKM MPOEKTOB B 06-
NAacTV KOMMYHaIbHOro BOAOCHabXeHMdA, BOCCTaHOB-
NEeHUS UPPUTaLMOHHbBIX KaHanoB, BHeapeHWsa BO4OC-
HeperatolmMx TEXHONMOMMM B CE/IbCKOM XO39MCTBE.
M3 H1X ToNbkO B KasaxcTaHe peanm3oBaHo okono 15
NPoeKToB. B 1X uncne - ABa MaclwTabHbIX NpoekTa
B cepe yCTOMYMBOro BOAOMOMNB3OBAHUA, VHULMN-
pOBaHHble PerroHanbHbiM 3KOIOMMYECKM LIeHTPOM
LleHTpanbHOM A3un.

OauH 13 NPOEKTOB - «V/IHTerpMpoBaHHOe ynpaBne-
HKe BoAopasnenamMm B BaccenHe peku Mwmm B Ka-
3axXCTaHe» — HaueneH Ha ynydlleHre YCAOBUM Ky b=
TUBVPOBAHWS I MOSMBA CENbCKOXO3AMCTBEHHbIX U
nacToOuLLHbIX 3eMeNlb B Bopopasgenax oOaccenHa
peky Mwum B AKMonrHckonm 1 CeBepo-KasaxcTaH-
ckoM obnactax. Ero 6eHeduumapamMmn aBnaoTcs 60-
nee 12 Tbicay Yyenoeek, NPOXKMBAOLIMX B 3TUX obna-
CTAX, @ ONOCPEenOBaHHbIN MONOXKUTENbHbIN 3dhdeKT
OT MpoekTa 3aTparmpaeT elle 53 TbiCAYM Yes10BEK.
Hapanoy ¢ BHeOpeHreM KOMMIEKCHOro noaxopda K
YRpPaBIeHMIO BOOHBbIMU pPecypcamM B Ce/IbCKOM XO-
39MCTBE NPOEKT BKKOYAET TPaHCIPaHUYHbIM ArarHo-
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CTUYECKUM aHaNnM3 1 cTpaTernyeckunm nnaH oencTsmnm
MO COXPaHEeHUIo 1 YCTOMYNBOMY MCMOSIb30BaHMIO BO-
OHbIX pecypcoB baccenHa peku Viwmm.

BTopon npoekT oxBaTbiBaeT KasaxcTaH, Kbiprbi3cTaH
1 TaOXMKUCTaH 1 HanpaBfleH Ha NOBbILUeHMe 9KOHO-
MUYECKOW HE3AaBUCKMOCTU U YyULLEeHMe MONOXKeHs
YKEHLLVIH B CEMbCKMX PaMOHax OaHHbIX CTpaH 3a cyeT
[NOCTyNa K OpPOCUTENbHOM BOAe U MHMPACTPYKTY-
pe. MpoeKkT nomMoraeT pelnTb NpobneMy HexBaTKu
BOMbl MYTEM BHEAPEHWNS HOBbIX METOLOB U TEXHOMO-
N OPOLLEHUSA U MOBbLICUTb YPOXKANHOCTb CEMbCKO-
XO3FMCTBEHHbIX KYNbTyp. [MPOeKT NoMOor yay4dlnTb
SKOHOMMYeckoe nonoxeHune onee 10 Tbicay yeno-
BEK, @ OMNoCpedoBaHHbIVM MONOXUTENbHbIN 2 deKT
LOOIKHbBI OLLYTUTE 6onee 180 ThbicaY YenoBeK.

m be3soTtxopgHoe Gyayuiee

Ona Coca Cola oTBeTCTBEHHOE OTHOLLEHME K OTXO-
nam 1 1x nepepaboTka - He NPOCTO 3MeMeHT Kop-
nopatmMBHOW cTpaTerrm, a ob64a3aTenbCcTBO Nepen
0OLLECTBOM M OKpyXatoLlen cpegow. Haw 6usHec,
CBA3aHHbIM C MPOM3BOACTBOM HaMWTKOB W KX yna-
KOBKOW, HECET OCOBYIO OTBETCTBEHHOCTb 3@ MUHKVMM-
3aLMI0 OTXOA0B U UX MPAMOTHYIO YTUIU3ALMIO.

K 2030 rogy Coca Cola HamepeHa cnocobCcTBOBaTb
cOopy M MOBTOPHOMY MPUMEHEHWIO WKW nepepa-
60TKe 3KBMBaNeHTa BcCero obtbema KCMNofb3yemMon
YNakoBKK CBOEM NpoayKumm. Ong 0OCTUMEHUA 3TON
LleNn KOMMNaHMa akTUBHO COTPYAHMYAET C MECTHbIMU
coobulecTBamMu, NapTHepaMu, NpeanpuaTUaMy 1 ro-
CYapCTBEHHbIMW OpraHamu.
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B KaszaxctaHe ¢ 2019 ropna doHg The Coca-Cola
Foundation okasbiBaeT noggep»xky npoekTy «Cka-
»u «[al» nepepadoTke nnactmka» OBLIECTBEHHOro
doHaa «LleHTp «CopewnctBue YctomumBomy Pas-
BUTUMIO». DTOT MPOEKT BHEC 3HauMTesbHbI BKIa4 B
HOPMUPOBAHME 3IKO-OCO3HaHHOCTK B KasaxcTaHe
M co3gan ceTb No cbopy M nepepaboTke nnacTrka
PlastNet.

3HaKOBbIM  ONA  LeHTPasbHOA3MaTCKOro pervoHa
cTtan un npoekt CCl nog Ha3BaHueM «3.2.1. CtapTl,
KoTopbi ¢ 2016 roga NpenocTaBNaeT BO3MOMKHOCTb
MOJIOAbIM NOOAM MPUHATE yYacTue B ob6pa3oBaTelb-

HbIX CeMMHapax Ha akofnoruyeckre 1 OUsHec-TeMbl,
a Takke MoBOPOTbCA 3a AEHEXHbIV FPaHT ana pea-
nM3aunm ceBoen coupansHom akoraeun. 3a 3To Bpems
VHVLUMaTVBa Aana CTapT MHOMM 3ef1eHbIM MPOeKTaM.

OauH 13 HUX - KoMMaHwa Ecosen, korpa-to Ha-
UMHaBLIasca co cTapTana Tazalyk. YyacTBys B
«3.2.1.CTapT!», NpoeKT 3aHA/1 NepBoe MecTo C naeen
obecneynTb NpsaMoe nornagaHMe BTOPCbIPbSA Ha ne-
pepabaTbiBaloLMe 3aBOAbl. Ha BbIMrpaHHbINA FPaHT B
pa3mepe 1,5 MNH TeHre ObiIV M3roTOBMEHbl U pa3me-
LleHbl B OOLLIECTBEHHbIX MeCTax creumalbHble 3KOo-
OOKCbl, @ B y»Xe OencTBytollee MOBUMIbHOE Mpuio-
»)eHune Oblna MHTerpmpoBaHa chucTeMa MOTMBaLMK,
MO3BONAOLLAA FOPOKaAHaM, MPOABAAOLLVIM 3KONOM -
UECKYHK OCO3HAHHOCTb, OTC/IEXNBATbL CBOWVI PENTUHT.
Co BpeMeHeM cTapTan 063aBenica KOPMOpPaTUBHbI-
MU KIIMEHTaMU U TPaHCHOPMUPOBANCA B KOMMNaHMIO
Ecosen ¢ o6opotom 500 MNH TeHre n cobCTBEHHbIM
NOSIMITOHOM MO COPTUPOBKE M HAKOMIEHUIO BTOPUY-
HOrO Cblpba ONA AaNbHeWnLwen oTNPaBKM Ha 3aBodbl
nepepaboTkn. CerogHsa KOMMaHWa NPOOO/HKaeT Co-
TpyaoHuuyate ¢ CCl Kazakhstan, peanusys akonoru-
yeckme VHULUMATKVBbI, OOHOW U3 KOTOPbIX CTasno OT-
KpbITVe B AIMaTbl ABYX 9KOCTaHLUMIN NO pa3febHOMY
cObopy OTXOO0B pasHbix hpakumv. [JaHHble cTaHUun
YVHVIKaNbHbl 4719 BCcero KasaxcTaHa, MOCKOsbKY ABNA-
IOTCA €OVMHCTBEHHbIMK MYyHKTaMK, MPUHUMAOLWMMK
NPaKTUYECKM BCe BUObl OTXOAOB, NOANeallune ne-
pepaboTke.

Ba)kHOe HanpaB/eHre 3KOMOrMYeckmnx MporpaMm
CCl - nHuumatmBel No Zero waste events, koTopble
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KA3AKCTAHHbIH AYbi/l SUENAEPIHIR
VI PECNYB/IMKAJIbIK ®OPYMbI

NOAOEPKUBAIOTCA TakxXKe Onarogaps uaesM Mo-
NoAbIX npeanpuHUMaTener, B 4acTHOCTM, [lakmsaT
CannaybekoBow - elle ofgHoW nodeguTenbHULbI
«3.2.1.CtapTt!», aBTOpa maen no 3Koaorm3aumm mMac-
COBbIX MEPONPUATUIM 1 COOCHOBaTENbHKLBI Recycle.
Birge. BonoHTepbl Recycle.Birge momMoratoT roctam
KPYMHbIX hecTrBanen 1 hopyMoB B cOope Tapbl OT
BbIMUTbIX HAaNWUTKOB, 0bpalllas UX BHMMaHMe Ha Heob-
XOOMMOCTb pa3aenbHoro coopa 1 nepepadoTku yna-
KOBOUYHbIX OTXOLO0B.

B JKeHLUMHbI Kak gBuratenu nepemMeH

Korpa »eHLUMHbI MoNy4YatoT AOCTYN K HeOOXOAUMbIM
pecypcaM, 3HaHWAM W MOAOEPMKE, OHU He TOSbKO
pPa3BMBalOT COOBCTBEHHOE [0, HO 1 co3aatoT pabo-
ume MecTa, YYULLAOT MN3Hb CBOWX CeMeW 1 BHOCAT
BKNad B 6/1arococtoaHme obulectsa. OnHako, HeCMo-
TPS Ha 9TOT 3HAYUTENbHbLIN BKNAA, MHOTME NO-MNpPex-
HEeMy CTasIKMBaOTCA C MPEnaTCTBMAMM Ha NyTH K pe-
anusaumm ceoero noteHumana. Mostomy Coca-Cola
BUOUNT YaCTbiO CBOEIro YCTOMUMBOrO Pa3ByTUA co3aa-
HUWE YCOBUIN, B KOTOPbIX Kaxkdas »eHLLHa MoyKeT
peanr3oBaTb CBOW MOTEeHUMan M BHECTU 3HaYVMbIM
BKan B 0OLLECTBO.

Cpenn coumanbHbiX MHVLMATUB KOMMaHUK eCTb Mpo-
EeKTbl, OPUEHTUPOBaHHbIE Ha MOAAEPXKKY pPacLuMpe-
HUSA NPaB M BO3MOXXHOCTEW MXEHUIMH B 9KOHOMMYe-
CKOW 11 OBLLECTBEHHOM MIM3HM.

B uvacTHOCTU, B Ka3axcTaHe y»e ApeHajuaTbii ron
paboTaeT o6pa3oBaTeNbHaa nporpamma «Coca-Cola
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CENbCKMX MEHLMH KA3AXCTAHA

TYPAKTbi AMY BACBIMAbIKTARE ; A\ CENbCKUX~ £
K M ACTHIPYAAF) 4N SHENE wiv 10PUTETO

VIREPUBLICAN FORUM
OF KAZAKHSTAN RURAL WOMEN

'\MH B ®OPM/ THE ROLE OF RURAL ¥ “MEN IN SHAPING
OF~ "“TAINABLE DEY M {ENT PRIORIT

Novem|

Benectepi» («CTyneHun pocTa»). Ee uenb - noanep»x-
Ka NpennpuHMMaTenbCKOW MHULUMATUBLI U yKkpenne-
HME 3KOHOMUMYECKMX BO3MOMHOCTEN HaceneHnsa Ka-
3axCTaHa yepes ydyacTme B 0By4atoLmMX NporpaMmmax
no OCHOBaM OM3Heca, KOHKYpCe C BO3MOMHOCTbIO
NoNy4YeHUs rpaHToB U Ou3HEecC-akcenepatope ana
Pa3BUTUA CTAapPTaNoB. YuacTve B MpoeKTe - LWaHC oT-
KPbITb AE€N0 MO AyLle ¥ NMOBbICUTb CEMENHbIN 00X0Ma,.
[Mocne nonyyeHusa ceptudukata O MNPOXOKAEHUN
0oByyeHVs y4aCTHULbl CO CBOMM BM3HEC-MNIaHOM MO-
ryT NpeTeHaoBaTh Ha 6e3B03Me3HbIV rPaHT OT 2 A0
4 TbIC. ponnapos CLLUA (B akBVBaneHTe B TeHre).
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3a Bce roabl paboThl NporpamMmbel 06yyeHo 6onee 100
ThIC. K@3aXCTaHCKUX YKEHLMH. [Mpu 3TOM BbINYCKHN-
bl «Coca-Cola Belesteri» 2020-2023 ronos co3nanu
B KazaxcTtaHe 6onee 10 TbiC. paboynx MecT.

B JOddeKT pasHoo6pasua

B coBpeMeHHOM Mupe pasHoobpasve M MHKI03UB-
HOCTb - HeoTbeMieMble COCTaBMsoLIME YCNeLHOro
1N ycTonumporo 6usHeca. nsa Coca-Cola BHegpeHve
npuHumnos Diversity & Inclusion (D&l) - He npocTo
cnepoBaHuve rnobanbHbiM TpeHdaMm, a cTpaTerndye-
CKVI MPUOPUTET, MOMOraloWMi Cco30aTbh OTKPbLITYIO
1 NOOOep»KMBAIOLLYIO Cpeay /18 BCeX COTPYAHVKOB.

B Hawen koMnaHum B pamMkax D&l ecTb Heckonbko
HanpaBeHW: KyNbTypHOE, reHaepHoe 1 BO3pacT-
HOoe pa3Hoobpa3me, a TakKe co3haHue yCrnoBun Ans
ntoger ¢ ocobbIMU NOTPEOHOCTAMM.

[na nopaep»XaHnsa KyabTYPHOro pa3Hootpasna Mbl
CTPEMUMCA K CO30aHWI0 MYJbTUKYbTYPHOW cpebl,
roe yBakalTCs W LEHATCS pas3fivyHble HalMOHalb-
Hble W KybTypPHble TpaauuMn. DTO CTUMYIMPYeT
KpeaTMBHOCTb WM MOMOraeT reHepupoBaTb HecTaH-
OAPTHble pelleHns, YTO 0COBEHHO BaXKHO B YCOBU-
AX ObICTPO MEHSAILLEroca pbiHKa. Takxe Npu npmueme
Ha pPaboTy B Hally KOMMaHUIO KaHOWOATbl paccMa-
TpMBatloTCa 6e3 yuyeTa pachl, Nona, LBeTa KOXW, Ha-
LMOHANbHOrO WM COLMANBHOrO MPOVCXOXOEHVS,
STHUYECKOW MPUHAOANEXHOCTY, Pennriy, BO3pac-
Ta, OepeMeHHOCTU, WHBANUOHOCTK, CeKCyaslbHOW
opUeHTaLUMK, BbIpaXKeHUa nona Wy noanTUYeCKmMx
B3rn4408.

Mbl TakXke yaensem BHuMaHue cbanaHCUMPOBaHHOW
NpPeacTaBfeHHOCTM Pa3HbIX MOKOMEeHWI B Hallewn
KoMMNaHuK. Ha gaHHbI MOMeHT 59% coTpyaHMKOB

CCI Kazakhstan - «munnenvansi», 29% - «3yMepbl»,
1 12% npuxoonTca Ha NpencrasuTenen 6onee cTap-
WIKX NOKONeHUn. CrHeprnsa pasnnyHbiX NOKONEHUN
noMoraeT HaM CMOTPETb Ha OHU U Te XKe 3adauyu noa
Pa3HbIMW yrnamMu, HaxoaWTb HecTaHaapTHbIe pelle-
HUA 1 2DDHEKTUBHO pPearmpoBaTh Ha BbI30BbI Bpeme-
HU.

Ona npwvBnedeHuna ™Monodblix TanaHtoB B CCl
Kazakhstan y»e He nepBbi rog paboTaeT npo-
roamma Next Talent, 6Gnarogapsa KOTOPOWM BbIMNyCK-
HUKN YHUBEPCUTETOB MOMYT MPOUTU CTaXKUPOBKY C
BO3MOXHOCTbIO fdaNbHenlero TpyaoycTponctea. B
2024 rony nporpamMmMa cobpana 235 3a9BOK. M3 HMX
40 kaHamMaaToB OblV MPUrnalleHbl B LEeHTP OLEHKM,
roe OHW NPOAEMOHCTPUPOBAAM CBOW HaBbIKW W MoO-
TeHuMan. MNo utoramMm npoekTa 7 KaHAWOaTtoB CTanum
yacTbio koMaHabl CCl Kazakhstan.

[eHOoepHoOe PaBeHCTBO - elle OOVH BaXKHbI acnekT
Hawew cTpaTerun. Inga ero AOCTUMNKEHUSA Mbl BHEAPS-
eM MNporpamMMbl Mo PAa3BUTKIO NUOEPCTBA CPeaM KeH-
WMH 1 NOAOEPMKE UX KapbepHOro pocTta. Bce aTo
- YacTb CTpaTerum, B pamMmkax kotopomn k 2030 roay
MKEHLLUVIHbI B Haller KOMMaHuM OOSXKHbl COCTaBNATb
Kak MUHKMMYM 35% OT uMcC/la HOBbIX COTPYOHUKOB,
40% pykoBoaAaLLMX no3nunm, n 50% uneHoB mUcros-
HUTENBbHOIrO KOMUTETA.

KjpoMe Toro, Mbl akTMBHO paboTaeM Haf co3paHveM
100% GnaronpuaTtHow paboder cpefbl A9 Halumx
COTPYOHMKOB C OrpPaHUYEHHbIMY BO3MOMHOCTAMU
3[10POBbd. DTO BKJIOYAET ajanTaumio pabourx MecT,
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BHEOPEHMEe MPOorpaMM MoAAePKKN 1 0BydyeHud, a
Takxe obecrneyeHne PaBHbiX BO3MOXHOCTeW A8 Ka-
pPbepPHOro pocTa.

m CnyXeHue ob6LiecTBy

B ycnoBuax rnobanbHblxX BbI3OBOB W HECTAOWIbHOCTN
BU13HeC MrpaeT BaXkKHYIO POJIb B MOAAECPMKKE 1 3alimTe
caMbIX YA3BUMbIX Cl0eB HaceneHus. [Ons KoMnaHum
Coca-Cola rymaHuTapHasa noMollb - HeoTbemneMas
4aCTb COLMANbHOM OTBETCTBEHHOCTU 1 BKad B 6na-
rononyuyme obLLecTB, rae Mbl BeeM CBO AedTelb-
HocTb. Ewe B 1917 rogy Coca-Cola n AMepuKkaHCcKuni
KpacHbi KpecT ob6beavHUAVCh 09 MOAOAEPMKKM
HY»XOAOLLMXCH COOOLLIECTB NMOCPeacTBOM KaMmaHunmn
Mo caaye KPOoBW, MOMOLLM MPU CTUXUMHbBIX 6eACTBUAX
M MHOrOro Apyroro. 3ToT »e OMnbIT MacluTabupyeTca
Ha BCE CTpaHbl, B KOTOPbLIX MPUCYTCTBYET KOMMaH1s.
Hawm ycunma HanpaeneHbl Ha To, UToObl B TPYAHbIE
MOMEHTbI JIIOAMN YYBCTBOBAIW NOAOCPMKKY 1 3a00TY, a
cooblecTBa MMeny BO3MOXHOCTb ObiCTpee BOCCTa-
HOBUTLCHA U BEPHYTbCA K HOPMAIbHOW YKN3H.

Tak, BO BPeMda NMaHOeMuM KOpOoHaBMpPyCa KOMMNaHua
paspaboTana nporpamMmMbl MOMOLLM CBOUM COTPY[-
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HUKaM, napTHepaM, a TakxXKe asaM, OKasaBLUMMCS
B C/IOXHOW »KU3HEHHOW CUTyauuy MpakTUYecKy BO
BCeX CTpaHax Mupa, B TOM uucie U B KazaxcTaHe.
KomnaHuma n «doHa Coca-Cola» Bbiaenvnm B Kasax-
cTaHe 6onee 130 M/IH TeHre Ha Nokynky MHOropaso-
BbIX 3aLLUMTHbIX KOCTIOMOB /19 Bpayeln, peakT1BOB
nna tectoB Ha COVID-19, annapatoB VBJ1 1 MHoroe
npyroe. Pyky NOMOLLIM KOMMaHWA NPOTAHy1a U Mano-
My 1 cpenHeMy OU3Hecy, BblAeNVB A8 ero nognep» -
K1 okoo 180 MAH TeHre.

B 2024 rony KoMnaHua obbaBmia O BbigeneHum 6o-
nee 100 MTH TeHre Ons OkKas3aHWs MOMOLLY nocTpa-
[aBLIVIM BO BpEeMs paspyLUUTESIbHbIX MaBOAKOB B
KazaxcTtaHe. Kpome Toro, npu noageprxke KpacHoro
Monymecaua KasaxcTtaHa v PoHpoa «Birgemiz» Kom-
naHuvsg npenocTtaBunia 6onee 45 TbIC. IUTPOB MNUTbe-
BOW BOAbl U APYIX HAMUTKOB 3BaKYyaLMOHHbBIM LIEeH-
Tpam BO BCEX PErmoHax CTUXMMHOro 6eacTasmg.

Mbl CTPEMUMCA K YCTOMUYMBOMY Pa3BUTUIO 4yepes
YAYYLIEHNS, MIHHOBAUMW 11 COTPYAHMYECTBO. B CcBA3MN
C 3TUM MpWrnaLaeM BCex HaluMx MapTHepoOB U 3a-
VIHTEPEeCOBaHHbIe CTOPOHbI MPUCOSAMHNTLCS K HaM B
3TOM ABMXKEHMM K NydlieMy ByayLiemy.




HE AIR ASTANA GROUP

STRIVES TO BECOME THE LEADING
ENVIRONMENTALLY SUSTAINABLE AND
SOCIALLY RESPONSIBLE AIR CARRIER IN
THE CIS AND CENTRAL ASIA.

In February 2023, Air Astana approved a fully integrated
ESG Strategy for 2023-2032. This strategy, based on best
practices and international standards, incorporates the
company’s existing sustainability initiatives and is guided
by the United Nations’ Sustainable Development Goals
(SDGs).

AIRASTANA.COM
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m Sustainability in the Aviation Industry

Sustainable development has become a critical
focus across many industries, with the aviation
sector in particular already taking strategic
initiatives to reach long-term goals. The aviation
industry is currently responsible for approximately
2-3% of global CO2 emissions, and with air travel
demand expected to continue rising, the need for
sustainable solutions has never been more urgent.

Among the various strategies to reduce aviation’s
environmental impact, Sustainable Aviation Fuel
(SAF) stands out as one of the most promising
methods to achieve significant reductions in carbon
emissions. However, SAF currently accounts for less
than 0.1% of total aviation fuel demand, underscoring
the critical need to scale up its production to meet
the growing demand and achieve meaningful
emissions reductions across the industry.

As Kazakhstan’s leading airline, Air Astana is
deeply committed to sustainability, both in terms of
reducing its environmental impact and contributing
to the social well-being of the communities it
serves. The airline has implemented a range of
initiatives aimed at improving fuel efficiency,
reducing greenhouse gas emissions, and promoting
sustainable practices across its operations. These
efforts include investments in a modern, fuel-
efficient fleet, optimization of flight routes to
minimize fuel consumption, and participation
in global initiatives aimed at reducing aviation’s
environmental footprint. Additionally, the company
has undertaken significant work to assess and
mitigate climate-related risks, ensuring that its
operations remain resilient in the face of evolving
environmental challenges.

To set goals for reducing its GHG emissions, the
airline has developed a Low-Carbon Development
Programme (LCDP) for 2023-2032. As part of this

programme, the airline is replacing older Airbus
family aircraft with new generation A320neos and
A32Ineos. These new Airbus aircraft can reduce fuel
consumption by up to 20%, CO2 (NOX) emissions
by 20% and aircraft noise by 50% compared with
the previous generation of A320ceo family aircraft.
LCDP is incorporated into the company’s ESG
Strategy and is consistent with Kazakhstan’s aim to
achieve carbon neutrality by 2060.

Commensurate with this national objective, Air
Astana is currently committed to achieving net zero
by 2060. However, the airline plans to update its
LCDP and reconsider this commitment to net zero
by 2050 in line with the long-term goal adopted
by the International Civil Aviation Organisation,
accompanied by a sustainability roadmap with
credible near-term targets for the next five years.
In line with the Association of Asia Pacific Airlines
resolution, Air Astana has also set a target of
achieving a collective 5% SAF blending by 2030.

m Researching the Potential for SAF Production in
Kazakhstan

Recognizing the critical role of SAF in decarbonizing
aviation, Air Astana has taken part in an ambitious
research project in collaboration with the European
Bank for Reconstruction and Development (EBRD)
and KazMunayGas, Kazakhstan’s national oil and
gas company. This project aimed to evaluate
the potential of producing and utilizing SAF in
Kazakhstan. The goal was to identify pathways
for Kazakhstan to not only meet its domestic SAF
needs, but also potentially export sustainable fuel
to neighboring countries, thus positioning itself as a
key player in the global SAF market.

The research project focused onidentifying suitable
feedstocks, evaluating technological pathways, and
analyzing economic viability for SAF production
in Kazakhstan. Additionally, the project sought to
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understand the infrastructure requirements and
regulatory frameworks necessary to support the
widespread adoption of SAF in the region.

The research involved a comprehensive analysis of
various feedstocks available in Kazakhstan to assess
their potential for SAF production. It indicated
that Kazakhstan has sufficient feedstock to build
a domestic SAF industry. Different production
technologies, such as Fischer-Tropsch synthesis,
HEFA (Hydroprocessed Esters and Fatty Acids),
and alcohol-to-jet processes, were evaluated to
determine the most efficient and cost-effective
methods for SAF production in the country. This
analysis aimed to identify the optimal approach
for leveraging Kazakhstan’s resources to develop a
sustainable and economically viable SAF industry.

The partnership between Air Astana, EBRD, and
KazMunayGas has been instrumental in driving this
research forward. The collaboration has fostered
knowledge exchange and capacity building,
ensuring that local stakeholders are well-equipped
to support the transition to sustainable fuels.

One of the next steps for Air Astana, alongside
its partners, is to advocate for the necessary

ZHAS QYRAN PROGRAM:
SUPPORTING TALENTED CHILDREN
OF KAZAKHSTAN

The Zhas Qyran program, launched by Air Astana
in 2023, aims to support gifted children from
Kazakhstanaged 7 to17 by providing travel grants for
participation in international educational, scientific,
sports, and artistic competitions and olympiads.
Each month, the company offers up to five travel
grants, each including two round-trip tickets: one
for the child and one for an accompanying person.

From April 2023 to August 2024, the company
provided 37 travel grants for students (74 tickets
including accompanying persons) to countries such
as England, Japan, Czech Republic, China, USA,
Spain, Korea, UAE, and Qatar.

The alumni of the program include Symbat
Barsagazy, who interned at NASA as part of the
United Space School program in the USA, and
Alanna Berikkyzy, who received the “"Best Female
Result” award at the International Chess Open -
Graz 2024 and Prague International Chess Festival
2024.
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policy support to kickstart SAF production in
Kazakhstan. This includes building a pilot facility,
securing investment and fostering collaboration
with international technology providers. To achieve
this, it is crucial that all stakeholders, including
airlines, airports, government agencies, and fuel
producers, work together in a coordinated effort.
By advancing these efforts, Kazakhstan could
significantly contribute to the aviation industry’s
global decarbonisation goals, whilst also driving
local economic development.

m Bridging Environmental and Social
Sustainability

While the decarbonisation of aviation through
initiatives like SAF is crucial for reducing the
industry’s environmental impact, it is equally
important to address the social dimensions of
sustainability. Air Astana recognizes that its
responsibilities extend beyond environmental
stewardship to include the well-being of its
employees, passengers, and the broader
communities it serves. Air Astana is proud to
support a range of social initiatives. One of the
airline’s projects contributing positively to the
communities it serves is Zhas Qyran.

The Zhas Qyran program not only helps gifted
children from Kazakhstan realize their dreams and
develop their talents, but also contributes to the
development of human capital and supports future
leaders and innovators.

For more information about the program, please
visit the company’s website www.airastana.com -
"Social Responsibility” section.
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PYIMMA AIR ASTANA

CTpeMUTCAa CcTaTb BeaywimM 3KO-
JIOTMYECKU YCTOMUYMBBLIM U COLUM-
aNbHO OTBETCTBEHHbIM aBuanepe-
BO3YuMKoM B CHIr n LleHTpanbHOM
A3uun.

B ceBpane 2023 roga Air Astana ytBepguna ESG
CrpaTtermto Ha 2023-2032 rofabl, KOTOpas OCHOBaHa
Ha NepenoBO NPaKTUKE N MeXxayHapoaHbIX CTaHOoap-
Tax, YYUTbIBAET yxXKe 3anfaHnpOBaHHble UKW TekyLlme
Larn aBrakoMmnaHum B 061acT YCTONYMBOIrO pasBu-
TUA 1 PYKOBOACTBYETCA Llenamm yCcTonurBoro passu-
TMa (LLYP) OOH.

E YCTOMWuYMBOE pa3sBUTUE B aBMaLMOHHOM OTpacu

YCTONYrBOe pasBUTKE CTaso KYEBbIM MpuopuTe-
TOM 019 Pa3/INYHbIX OTPAac/en, B YaCTHOCTU, B aBua-
LIMOHHOM MHOYCTPUW YXKe peann3yoTca cTpaTtermye-
CKME VHWLUMATUBbLI ON9 AOCTMIKEHWA O0rOCPOUHbIX
Lenen. Ha aBranepeBO3kM cendac npuxoamtca 2-3%
rnoBanbHbix Bbibpoco CO2, 1 ¢ OXKUAAEMbIM POCTOM
cnpoca Ha aBuanepeneTbl HEOOXOANUMOCTb PeLleHUin
B chepe yCTOMYMBOro pPasBUTUS HUKOrga He Oblia
CTOMb akTyanbHom. OgH1M 13 Hamboee nepcnekTUB-
HbIX MHCTPYMEHTOB A/19 COKPaLLEeHKa BbIOPOCOB yrie-
poda ABASEeTCA YCTOMYMBOE aBMaUMOHHOE TOMMVBO
(SAF). OgHako SAF cocTtasnsaet meHee 0,1% oT obLLe-
ro cnpoca Ha aBMaLMOHHOE TOM/IMBO, YTO MOAYEPKM-
BaeT HeOOXOAMMOCTb YBEMYeHUs ero Npon3BoACTBa
0119 3HAUUTENIbHOrO COKpPALLEeHUs BbIOPOCOB.

Byoyun Bepyulen aBuakoMnaHmen KasaxcTaHa, Air
Astana npuBepxeHa MPUHLMNAM YCTOMUYMBOrO Pas-
BUTUS, BKJIIOYAS CHIXKEHWE BO3OENCTBUA Ha OKPY-
KaoLLYo cpefy M 3ab0oTy O COUManbHbIX acrnekTax.
ABMaKoMNaHUs peannayeT P MHULMATKYB, Taknx Kak
MHBECTULMM B COBPEMEHHbIW, TOMAMBHO-2MdDEKTVB-
HbI NOT, ONTUMM3ALMS MapLIPYTOB MONETOB AN
MUHUMKM3aALUMM NOTPEONEeHNs TOMaMBa W ydyacTue B
rnoGanbHbIX MHULMATMBAX MO CHYDKEHWMIO 3KOJ0rye-
CKOro cnepa aBmaumn. Kpome Toro, KomMnaHusa npoae-
nana 3HaumMTenbHyto PaboTy MO OLEHKE M CHVXKEHUIO
PVICKOB, CBA3aHHbIX C KIMMATOM, FapaHTupys, 4To ee
[0eaTenbHOCTb OCTaHeTCa YCTOWMUYMBOW mepen NMLoM
MEHSAOLLIMXCHA 3KOOMMUYECKNX BbI3OBOB.

B paMkax lMNporpaMMbl HM3KOYTNepoaHOro pas3BuTus
(MHYP) Ha 2023-2032 roabl aBrakoMnaHmna oOHoBAS-
eT hNoT caMoNieTaMy HOBOro nokoneHrs A320neo n
A32Ineo. CamMoneTbl 3TOro ceMencTBa obecnedrBaroT
CHMXKeHMe pacxofa TonnuBa Ao 20%, cokpalleHue
BblOpocoB CO2 (NOX) Ha 20% ¥ CHWMKEHWE YPOBHSA
wyma Ha 50% no cpaBHEHWIO C CeMenCcTBOM camofie-

TOB npeablayLero nokonexHma A320ceo. MHYP Bkto-
yeHa B ESG CTpaTermo KoMnaHum 1 COOTBETCTBYET
uenu KasaxcTtaHa no AOCTMPKEHUIO YIr1epOaHOM Hew-
TpanbHocTK K 2060 roay.

B cooTBeTcTBMM C 3TOWM HaUMOHaNbHOWM Lenbio, Air
Astana B HacTodllee BpeMda CTPEMUTCA OOCTUYb HY-
neBoro yposHa BbiGpocoB K 2060 roay. OaHako
aBvakoMnaHua nnaHvpyeTt nepecmoTpeTb MHYP n
OBHOBUTbL 06A3aTENbCTBO MO AOCTUMKEHWIO Yrnepoa-
HOM HenTpanbHoCTUM K 2050 rogy B COOTBETCTBUM C
[OONrOCPOYHOM LENbo, MPUHATOM MexxayHapoaHOM
opraHmsaumen rpaxgarckon asvaunn (MKAO), pas-
PaboTaB AOPOXKHYIO KAPTY YCTOMUYMBOIrO PAa3BUTUA C
pPeanCTUYHBIMKY KPaTKOCPOUHBbIMK LEeNaMI Ha cneny-
oLe Natb net. B cOoTBETCTBUKM C HedaBHeM pes3o-
nouven Accouvauuy aBuakoMnaHum AsnaTtcko-Tu-
XOOKEeaHCKOro perroHa, Air Astana Takyxke noctaBuna
3ada4y 00OUTHCH, UTOObI KONNEKTUBHbIM NMOKas3aTesb
CMeLUVIBaHNA 3KOIOMYHOro aBMaLlMOHHOrO TOM/MBa
€ 06bl4YHbIM cocTaBnan 5% k 2030 roay.

B lccnepoBaHue noTteHumana npoussoacrtea SAF B
KasaxctaHe

[Mpwr3HaBasa BaxxHOCTb SAF B gekapboHM3auvm aBua-
umm, Air Astana yyacTBoBana B MCCNeA0OBaTE/IbCKOM
npoekTte ¢ EBponenckrM BaHKOM PEeKOHCTPYKUMK UK
paz3sutmna (EBPP) n KazMyHawl a3oM, HaumoHanbHOM
HedTerazoBom KoMmnaHver KaszaxcTaHa, HanpaBieH-
HOM Ha OLIeHKY BO3MOXHOCTeW Npon3BoacTBa SAF B
KaszaxcTaHe. Llenb npoekTa 3akitodanacb B TOM, YTO-
Obl ONpenennTb NyTK, KOTOPbIE MO3BOAAT KasaxcTaHy
He TONIbKO YA0BNETBOPWTbL CBOM BHYTPEHHME NOTPeb-
HoCTK B SAF, HO 1 aKCNOPTVPOBATL YCTOMUYMBOE aB-
auyIoOHHOE TOMNNMMBO B COCEAHME CTPaHsbl, TakiM obpa-
30M, MNO3ULIMOHKMPYS Cebs Kak KITOYEBOro Mrpoka Ha
rnotanbHOM pbiHke SAF.

ViccnenoBaTenbCkUM  NPOEKT  COCPefoToumnca  Ha
onpeneneHnn noaxoosallMX CbIPbEBbIX PECYPCOB,
OLIeHKE TexXHOMOrM4Yeckmnx nyTen W aHanm3e 3KOHO-
MUYECKOW MM3HEeCnoCobHOCTM npoussoacTea SAF B
KazaxcTaHe. KpoMe TOoro, npoekT CTPeEMUICS NMOHATL
TpeboBaHUa K MHPPaACTPYKTYPE M HOPMaTNBHbIE PaM-
KW, HEOBXOAMMbIE 0715 NOAAEPMKKM LLIMPOKOro Npmume-
HeHna SAF B pervioHe.

lccnenoBaHme BKKOYANO KOMMAEKCHbIV aHanms pas-
NIUYHBIX CbIPbEBbIX PECYPCOB, [OCTYMHbIX B KasaxcTa-
He, 019 OLEHKM KX noTeHuUvana ANns Npow3BOACTBa
SAF. bbino otMeueHo, 4To B KazaxcTaHe uMeeTcd
[0OCTaTOUYHO CbIpba ON9 CO30aHUA OTEeYeCTBEHHOW
NPOMBbILLUAEHHOCTM MO  npou3BoacTBy SAF. bbinm
OLleHEeHbl pasnuyHble TexHONMOorM MNPOU3BOACTBA,
Takue Kak cuHTe3 Puwepa-Tponwa, HEFA (rugpo-
NPOLECCHPOBaHHbIE 3Pl 1N XKUPHbIE KUCIOTbI) U
npoueccol Alcohol-to-jet (AtJ), 4Tobbl onpenennTb
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Hanbonee ahdeKTUBHbIE I SIKOHOMUYECKU BbIrOOHbIE
MeTodbl NPowr3BoACcTBa SAF B cTpaHe. DTOT aHanus
HanpaBfeH Ha onpeaeneHne oNTYMaNbHOro NoAxoaa
K MCMONb30BaHKMIO pecypcoB KasaxcTaHa Ans pasBu-
TNUA YCTONUVBOW N 3KOHOMUYECKM MKM3HECTOCOOHOMN
nHAyCTpun SAF.

MapTHepcTBO Mexay Air Astana, EBPP n KazMyHaw-
["a30M CbIrpano KNoyeByo Posb B MPOABUMEHUN 3TO-
ro uccnegoaHua. CoTpyaHMYeCcTBO CnocobCTBOBaNO
OOMEHY 3HaAHVAMK U HapaLMBaHWIO NOoTeHLUana, obe-
crne4yrBas MoOAroTOBMEHHOCTb MECTHbIX 3anHTepeco-
BaHHbIX CTOPOH K MOAOep»KKe nepexona Ha yCToMnum-
BOE TOMNMBO.

OoHUM 13 cnenylowmx waros ana Air Astana 1 ee
NapTHEPOB CTaHeT MPOABMMEHVE HeobxoayMon pe-
rYNaTOPHOW NOOOEePMKM ONA 3anyCcka Npou3BOACTBa
SAF B KasaxcTaHe. 2TO BKJIlOYaeT CTPOUTENLCTBO
nepBOro 3aBofa, NpuBneYeHre MHBECTULUMM U CO-
nencTene coTpyaHMYecTBY C MeXAyHapOoAHbIMU Mo-
CTaBLUVKaMM  TexXHONOrun. [nga [OOCTVIKEeHUS 3ToWn
Lenn KpanHe Ba)KHO, 4ToDbl BCE 3aMHTepecoBaHHble
CTOPOHbI, BKMOYAA aBMakoMnaHum, aspornopTbl, ro-

NMPOrPAMMA ZHAS QYRAN:
NMNOAAEPXKA TAJTIAHTJIUBbIX
OETEN KA3AXCTAHA

MporpamMma Zhas Qyran, 3anylleHHas aBrakomra-
Huen Air Astana B 2023 roay, HanpasfeHa Ha noja-
OEePXKKY OOaPEeHHbIX aeTen KasaxcTtaHa ot 7 po 17
neT nyTeMm npegocTaBfeHVsa Mpoe3nHbiX FPaHToOB
019 YYaCTUS B MEXOYHaPOAHbIX 0Opa3oBaTebHbIX,
HayUHbIX, CMOPTUBHbIX 1 XYOOMECTBEHHbIX KOHKYP-
cax v onuMnMagax. Kaxxabin Mecal, KoMnaHua npe-
[NOCTaBAAET OO0 MATU NPOEe3AHbIX MPaHTOB, Kax<abl
13 KOTOPbIX BKtOUaeT ABa buneta B o6e CTOPOHbI:
015 pebéHka 1 CoNPOBOXAAOLLEro nLa.

C anpensg 2023 roga no asryct 2024 roga Kom-
naHWs NpenocTaBuaa 37 MpoesaHblix rPaHToB ANs
LLUKOAbHUKOB (MNKn 74 GuneTta C y4eTOM COMPOBO-
MOQOLLMX ML) B TakMe CTpaHbl Kak AHMAUA, Ano-
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Cy[apCTBeHHbIE OpraHbl U NPOU3BOAMTENEN TOMIMBA,
paboTanu cooblla 1 KOOPAMHWUPOBANM CBOW YCUNMS.
Mpoasuras atu ycunus, KazaxctaH MOXKeT 3HaunTeNb-
HO CMNOCOOCTBOBATL M1006aNbHbIM LIENAM AeKapOOoHN-
3alUMK aBMALMOHHOW OTpacau, OOHOBPEMEHHO CTUMY-
NPYs MECTHOE 3KOHOMMYECKOe pa3BuUTMe.

m CoueTaHMe 3KOJIOTMYECKOM WU  couuanbHOM
YCTOMUYMBOCTU

B 1O BpemMsa kak gekapboHu3auma aBuaummM C NOMO-
LI TakUX UHULMATKB, Kak SAF, nMeeT peluatoLlee
3HaueHre ONS CHYDKEHVA BO3AeMCTBMA OTPac/aM Ha
OKPY>KaIOLLLYIO Cpefy, He MeHee BaXKHO 00paTuTb BHU-
MaHVe Ha CoUMasbHble acnekTbl YCTOMYMBOrO Pa3By-
TVa. Air Astana npusHaeT, UTO ee OTBETCTBEHHOCTb
BbIXOOUT 3@ PAMKM IKOSTOrMYECKOW OTBETCTBEHHOCTU
¥ BKOYaeT 3ab0Ty O 6Aarononydni COTPYOHVKOB,
NaccaXmpoB 1 Bonee LWVPOKNX C/OeB HaceneHus,
MONb3YIOLLMXCA YCNyramy aBmakoMnaHmm. Air Astana
rOPANTCA TeM, UYTO MNOAOEPMMBAET PAL COLMANbHbBIX
VHVUMaTMB. OOrH U3 NPOEKTOB aBrakoMnaHumy, KOTo-
Dbl BHOCUT MONOMXUTENBHbBIN BKNaA B Pa3BUTUE CO-
obLlecTB, aTo NporpamMma Zhas Qyran.

HKg, Yexuda, Kutanm, CLUA, Mcnanwa, Koped, OAD un
KaTtap.

Cpeny BbIMYCKHVKOB MPOrpaMMbl XOTeNnun 6bl oTMe-
TUThb CbiMBaT bapcarasbl, NPOXOOMBLUYIO CTayKuh-
poBky B NASA B pamMkax nporpammbel United Space
School B CLLUA, n AnarHy Bepikkbli3bl, MONYYMBLLYIO
3BaHMe «JIydllini MEHCKUIM pe3ynbTaT» Mo UTO-
ram y4yacTus B LLaxMaTHbIX TypHUpax International
Chess Open - Graz 2024 wn Prague International
chess festival 2024.

TakvuM 06pPas3oM, MporpamMMa He TOJSIbKO MoMoraeTt
OOAPEHHbIM AeTaM KasaxcTaHa peanm3oBaTb MeyThl
1 pas3ByBaTb TasaHTbl, HO M CNOCOOCTBYET Pa3Bu-
TUIO YEesIOBEYECKOro KamuTana M noadepxke Oy-
OYLIMX NMOepoB U HOBaTOpOB. bonee moapobHyto
MHMOPMaLMIO O MPOrpPaMMe MOXHO HaWTK Ha camTe
KOMMaHUK www.airastana.com B pa3gene «Coum-
asibHas OTBETCTBEHHOCTbY.




STRAZENECA'’S ESG
STRATEGY
IN KAZAKHSTAN:

FROM GLOBAL INITIATIVES
TO LOCAL SOLUTIONS

Corporate social responsibility and sustainable
development are key components of a successful business
in today’s world. In this article, we will explore how the
biopharmaceutical company AstraZeneca implements
its ESG strategy in Kazakhstan, contributing not only to
environmental protection but also to improving public
health.
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SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2023-2024

Sustainable development is not merely a principle
but a solid foundation upon which AstraZeneca
builds its strategic activities. The company is listed
in the Dow Jones Sustainability Index and has
been awarded “Top Employer 2024” in Kazakhstan
and Europe, with outstanding results in the field of
sustainability.

Ambition Zero Carbon, AstraZeneca’s global
sustainability project, aims to reduce greenhouse
gas emissions by 98% by 2026 and achieve carbon
neutrality by 2030. The company is investing more
than $1 billion globally in this initiative.

B Global Initiatives with a Local Focus

In Kazakhstan, AstraZeneca adapts international
ESG initiatives to meet local circumstances and
needs. The Ambition Zero Carbon project is actively
developing in the country and includes two major
programs:

AZ Forest: A global initiative to plant 200 million
trees by 2030. For the past six years, AstraZeneca
employees have been planting trees across various
regions of Kazakhstan each spring.

A

‘,

AZ Fleet: A project focused on developing electric
vehicle infrastructure and reducing CO2 emissions.
In 2023, AstraZeneca began purchasing electric cars
for its employees, becoming the first pharmaceutical
company in Kazakhstan to transition its staff to
electric vehicles.

m Electric Vehicles: From Concept to
Implementation

The idea of transitioning to electric vehicles emerged
inresponse to air pollution in major Kazakh cities such
as Almaty, Astana, Shymkent, Ust-Kamenogorsk, and
Pavlodar. CO2 emissions in these cities significantly
worsen environmental conditions and directly affect
the health of residents.

The company started purchasing electric vehicles
in late 2023. Today, 10% of the company’s fleet in
Kazakhstan consists of electric cars. During the first
5-6 months of operation, employees noted the eco-
friendliness, cost-efficiency, and quiet operation of
the vehicles, which run on alternative energy sources.

m Infrastructure Challenges
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Despite the growing popularity of electric vehicles,
Kazakhstan’s infrastructure is not yet fully equipped
for a widespread transition to electric transportation.
AstraZeneca is actively working to address this
issue. The company has partnered with the electric
charging networks Qazaq Energy Charge and My
Charge, reaching agreements to install new charging
stations at key locations. In Almaty, these stations
will be placed near medical institutions frequently
visited by AstraZeneca employees.

Moreover, the company plans to develop electric
vehicle infrastructure in other Kazakhstani cities,
including Astana and Shymkent.

m A Comprehensive Approach to Reducing
Emissions

In addition to electrifying its fleet, AstraZeneca is
implementing various measures to reduce its carbon
footprint, such as using vehicle telematics to optimize
routes and encouraging eco-friendly driving. The
company also monitors air travel, preparing quarterly
reports on business trips to minimize unnecessary
flights. In offices, green policies are in place, including
energy-saving technologies and reducing plastic use.

m The Social Aspect of ESG

AstraZeneca places great emphasis on not only
environmental but also social aspects of sustainable
development. The company promotes women’s
leadership: around 70% of the senior management
team in Kazakhstan consists of women, including the
head of the local office.

The principle of lifelong learning is actively
implemented, offering employees ample
opportunities  for continuous education and
development. AstraZeneca provides language
courses and professional training to its staff.

One of the company’s most beloved initiatives is
called “Empathy”, which supports employees in
various areas. Workers can access free consultations
with specialists such as psychologists, financial
advisors, lawyers, coaches, nutritionists, fitness
trainers, and more.

m Impact on Corporate Culture

The practice shows that the implementation of ESG
principles positively affects employee engagement.
According to survey results, 96% of AstraZeneca
employees in Kazakhstan recognize their personal
contribution to sustainable development. ESG
initiatives foster team cohesion around meaningful
goals. For example, the annual tree-planting event
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has become an important part of the company’s
corporate culture.

m Future Plans

AstraZeneca intends to expand its efforts in
sustainable development and ESG. Key objectives
for the near future include increasing the share of
electric vehicles in the corporate fleet to 30% by the
end of 2024, expanding the network of charging
stations in major Kazakhstani cities, further reducing
the carbon footprint, and developing programs to
support social initiatives and educational projects.

AstraZeneca clearly demonstrates how
environmental care, social responsibility, and market
growth can go hand in hand. Active participation
in solving ecological and social issues not only
enhances the company’s performance but also
contributes to positive environmental changes both
in Kazakhstan and globally.

m About the Company

AstraZeneca is a global, science-led
biopharmaceutical company operating in more
than 100 countries. Its headquarters is located in
Cambridge, UK. AstraZeneca has been operating
in Kazakhstan since 2007, with a staff of over 200
employees.

The material is intended for a broad audience and
was prepared in partnership with AstraZeneca. The
information provided does not constitute or replace
medical advice. A doctor’s consultation is required.
Approval number - KZ-NM-0078. Approval date -
5.09.2024. Expiration date - 4.09.2026.
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ESG-CTPATEMNAd «ACTPA3SEHEKA»

B KASAXCTAHE:

OT rno6anbHbIX MHULMATUB
K JIOKaJibHbIM pelweHNnAaM

KopnopatmBHasa coumnasibHass OTBETCTBEHHOCTb U YCTOMUYUBOE pa3BUTUE
ABNAIOTCA Ba>XHbIMU COCTaBNAOLWMMU yCNewHOro 6usHeca B COBpeMeH-
HOM MUpe. B paHHOM CTaTbe Mbl pacCKa)XXeM, Kak 6nodapmaueBTUyecKas
KOMMaHua «AcTtpa3eHeKa» BHeppsaeT ESG-cTtpaterunto B KasaxctaHe, Ko-
Topad NOMOraeT He TOJIbKO 6epeXXHO OTHOCUTLCSH K Npupoae, HO U ynyuy-

LLaTb 340pPOBbE JII0AEMN.

YCTOMYMBOE PasBUTME - 3TO He MPOCTO NPUHLMM, a
MNPOYHbIN DYHOAMEHT, Ha KOTOPOM CTPOWTCA CTpaTe-
ryyeckas OeaTesbHOCTb «AcTpal3eHekar». KoMnaHusa
BK/IIOYEHa B WMHOEKC YCTOWYMBOro passuTtusa Dow
Jones, a Takxke nonyduna Harpagy Top Employer -
2024 B KazaxcTaHe u EBpone ¢ BbloatolmMMmca pe-
3ynbTaTaMu No HanpasneHuo Sustainability.

MpoeKT KOMMaHUM Mo YCTONUYMBOMY PA3BUTUIO
Ambition Zero Carbon HanpasnieH Ha cokpalleHue
BbIOPOCOB NapHVKOBbLIX ra3oB Ha 98% k 2026 roay u
Ha OOCTUXKEHMe yrnepogHon HenTpanbHocTy K 2030
rony. nobanbHo «AcTpa3eHeka» WVHBEeCTMpPyeT B
Hero 6onee 1 MyuAIMapaa 0ONNapoOB..

B [noGanbHble  MHUUMATUBbBI C  JIOKaNbHbIM
cdokycom

B KasaxctaHe «AcTpa3eHeka» afantrpyeT Mexay-
HapoaHble ESG-MHMUMaTUBbI K TOKabHbIM YCIOBUSAM
1 noTpebHocTam. MNpoekT Ambition Zero Carbon ak-
TVUBHO Pa3BMBaAETCSA Ha TePPUTOPUN CTPaHbI M BKJIIO-
yaeT B cebs ABe Nporpammsbl:

AZ Forest - rnobanbHas UHULMATKBA NO MNOcCagke
200 mMunnuoHoB gepeBbeB K 2030 roapy. Kaxaoown
BECHOW YK€ Ha MPOTHKEHUW LUECTU NET COTPYAHMKM
KOMMaHWK BblCa»MBaKOT AEPEBbS B Pa3HbIX YrosKax
KazaxcTaHa.

AZ Fleet - npoekT KOMNaHuy ONa pas3Butua MHdpa-
CTPYKTYPbl  2/1IEKTPUYECKNX MallVH U CHYXKEHNA
CO2-cnepna. B 2023 rogy «AcTpa3eHeka» CTana 3aky-
naTb AN9 COTPYOHUKOB 3/1€KTPOMOOUNM 1 CTana nep-
BOW hapMaLeBTUYECKOW KOMMNaHMen B CTpaHe, Havyas-
Len nepecaxmnBaTb COTRYAHVMKOB Ha 3/1e€KTPOKapPbI.

B D5eKTPOMOGUAU: OT uAen K peanusaumm

Mnes nepexoma Ha 2NeKTPOTPAHCMOPT BO3HUK-
na B OTBeT Ha npobfemy 3arpssHeHrs Bosayxa B
KPYMHbIX ropofax KasaxcTaHa, Takmx kak AnMaThbl,
AcTaHa, LLbIMKeHT, YcTb-KameHoropck 1 MNasnogap.
Bbibpockl CO2 B aTUX ropoaax 3HaunTenbHoO yXxya-
LIAlT 3KOSOMMYECKYo OOCTAaHOBKY W HanpsaMmyto
B/IMAIOT Ha 300POBbE XKUTENen.

KoMnaHua Hadana 3akyn anekTpoMobunen B KOHLEe
2023 ropa. CerogHa 10% aBTonapka KOMMaHUM B
KasaxcTaHe COCTaBNAOT 3/1eKTPOKapbl. 3a nepsble
5-6 MecqaueB akcnayaTaumm CoOTpYOHUKM OTMEeTUAN
3KONOMMYHOCTb, 9KOHOMUYHOCTb UV TUXYID PaboTy
nsuratena MallviH Ha anbTepPHaTUBHbBIX MCTOUYHMKAax
SHEeprun.

B VNHdpacTpPYKTYPHbIE BbI3OBbI

HecMoTpsa Ha pacTyulyto MONyAsPHOCTb 3/1EKTPO-
Mobunen, MHMPacTpykTypa KasaxcTaHa MnokKa He
roToBa K MacCOBOMY Mepexody Ha 31eKTpoTpaHc-
nopT. «ACTpal3eHeka» akTVBHO paboTaeT Hafa pelle-
HUeM aTom NnpobnemMbl. KoMNaHMsa Hadana coTpyaHu-
UEeCTBO C CeTAMU 2NEeKTPO3apAaHbIX CTaHUMM Qazaq
Energy Charge u My Charge v gocTturna goroso-
PEHHOCTV O pa3MeLLeHNM HOBbIX 3aPaaHbIX ToUek B
KtOYEeBbIX Nokauvax. B AnmaTtbl oHM OyayT pacno-
NOXeHbl PAOAOM C MEeOVUMHCKVMU YyUpexaeHUaMm,
KOTOPbIE HacTO MOCeLLalT COTRYAHUKN KOMMaHWN.

KpoMe TOro, KoMnaHusg Takxke MnaaHupyeT pasBu-
BaTb WHMOPACTPYKTYPY ON9 3nekTpoMobunen B
Opyrnx ropogax KazaxcTaHa, TakmX kak AcTaHa u
LLIbIMKEHT.
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B KOMMNeKCHbIN NOAX0A K CHUXKEHUIO BbIGPOCOB

MoOMUMO aneKTpudmKaLmm aBTonapka «ActpaldeHe-
Ka» BHeOpPseT Mepbl MO COKpalLeHWo yrinepoaHoro
cnefa, BKOYasaA WMCMOMb30BaHME aBTOMOOUIbLHOM
TenemMaTuky ONg onTuMmM3auuy MapLipyToB U Mo-
OLLPEHNS 3IKONOMMUYHOIO BOXKAEHUA. TakxKe BegeTcH
OTCNexrBaHue aBManepeneToB: COCTaBNAETCH exe-
KBapTasibHas OTYETHOCTb MO Oe/10BbIM MNOe34KaM CO-
TPYAHMKOB C LIENBIO MUHMMU3aLUMM HeoOsa3aTeTbHbIX
nepenetoB. B oducax BHeopaOTCa «3eneHble» npa-
BUa, BKOYas aHeprocbeperatolime TexHoNormm m
COoKpallleHne MCNob30BaHMa NaacTrKa.

m CoumanbHaga coctasnsiowas ESG

«AcTpal3eHeka» ypgenaeTr OONblLUOe BHUMaHKE He
TONTbKO 3KOSTOMMUECKMM, HO 1 COLIMAsbHbIM acrnexkTam
YCTOMUMBOIO pPasBrTUda. KOMMNaHusa noaaepKrsaeT
WeHCKoe NuaepcTBo: okosno 70% BbicLlero MeHen-
WMeHTa B KasaxcTaHe COCTaBNAOT XEeHLLVHbI, BK/TO-
yad rnaBy NpencTaBUTebCTBA.

Peanunsyetca npurumn lifelong learning, patowimm
COTPYOHMKAM LUMPOKME BO3MOMHOCTW ANS Hempe-
PbIBHOrO 0Oy4YeHUa K1 pasBUTUA. «AcTpal3eHekar
npeanocTaBnaeT MM KypPCbl MHOCTPAHHbLIX A3bIKOB U
NpPOMUIbHbIE TREHVHI.

OpnHa 3 NoAOUBLLMXCA COTRYAHWMKAM MHMLUMATUB
KOMMaHuy HasbiBaeTca «IMnatuay». OHa HanpaseHa
Ha NoaAePMKY PAaBOTHUKOB KOMMaHMM B PasinyHbIX
obnactax. OHM MoryT 6ecnnaTtHo 06pPaTUThCA K Ta-
KM creuyanncTaM, Kak MNCuxonory, drHaHcoBble
KOHCYbTaHTbI, IOPUCTbI, KOYYUM, HYTPULMOAOMM, (DUT-
Hec-TpeHepbl U T.4.

B BAusiHMe Ha KOPNoOpPaTUBHYIO KYNbTYPY

[MpaKTrka nokasbiBaeT, YTo BHeapeHue ESG-npuH-
LVNOB OKa3sblBaeT MNONOXUTENIbHOE BVSHME Ha
YPOBEHb BOBJIEYEHHOCTNM COTpPyAHVKOB. CornacHo
pe3ynbTaTtamM onpocoB, 96% PabOoTHVMKOB KOMMAHMM
«AcTpa3eHeka» B KazaxcTaHe OCO3HaloT CBOW NMY-
HbIV BKNad, B yCcToMumBoe pasputue. ESG-uHuumatm-
Bbl CMOCOOCTBYIOT Cr/IOUEHNID KONEKTUBA BOKPYT
3HaUMMbIX Lenewn. Hanpumep, exxerogHas akumsa no
nocagke OepeBbeB CTaljla BaXKHOWM 4aCTbio Kopnopa-
TUBHOWM KYNbTYPbl KOMMaHM.

m [naHbl Ha 6yayuwee

KomnaHua «AcTpa3eHeka» HaMepeHa YBeuMunTb
CBOW yCUNnsa B cchepe yCToOMUMBOro passutua 1 ESG.
B umcne kntoueBbIx Lienen Ha 6nmxavilee oyayliee -
yBenmyeHne 0onm a1eKTpoMobunnen B KoprnopaTme-
HOM aBTonapke 0o 30% Kk koHLy 2024 roaa, pacluu-
peHmne ceTn 3apsadHbIX CTaHUMIN B KPYMHbBIX ropoaax
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KazaxcTaHa, ganbHenliee CHVKeHWe yrnepogHoro
cnepa v pasBuTME NMPOorpamMm NoOadep»KY colmalb-
HbIX VHWLMATVIB 1M 00pa30BaTesbHbIX MPOEKTOB.

«AcCTpa3eHeKa» HarnagHoO OEMOHCTPMPYET, Kak 3a-
6oTa 06 OKpyxatllley cpege, counanbHas oOTBeT-
CTBEHHOCTb U PbIHOYHOE Pa3BUTKE MOTYT MATU PyKa
06 pyKy. AKTUBHOE y4dacTue B peLleHUr 3KOoMormye-
CKUX N couManbHbiX NpobfemM He TONbKO yydllaeT
pe3ynbTaTbl KOMMNaHUK, HO U CNOCOOCTBYET NO3UTUB-
HbIM M3MEHEHUAM B 3KOJTOryeckon cutyaumm B Ka-
3axcTaHe 1 Ha rnobasbHOM YyPOBHeE.

m O KoMnaHuu

«AcCTpa3eHeka» - MexayHapoaHas HaydHo opwu-
eHTUPOBaHHaa OuodapMaLeBTyeckas KoMMaHus,
npencrtaBneHHas 6onee yem B 100 cTpaHax Mupa.
LLITab-kBapTrpa KoMMaHuM HaxoauTcs B Kembpua-
e, BenukobputaHua. B KazaxctaHe «AcTpa3eHeka»
paboTtaeT ¢ 2007 roaa, a WTaT COTPYAHVKOB Hacuyu-
TbiBaeT 60nee 200 yenosek.

MaTepuan npegHasHayeH Ansg WUpoKom ayanTtopum
M NOArOTOBMEH B MapTHEPCTBE C KOMMaHuem «ACT-
pa3eHeka». VIHdhopMauns, npegocTaBneHHasa B gaH-
HOM MaTepuarne, He npeacTaBnseT cobom 1 He 3ame-
HAeT KOHCY/bTauuto Bpada. HeobxoorMo MonyumTb
KOHCYbTaLMo Bpaya.

Homep opnobpeHuns - KZ-NM-0078. HaTta opmobpe-
H1a - 5.09.2024. JaTa ncteyeHna - 4.09.2026.
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FES KAZAKHSTAN -

BEER MARKET LEADER AND ONE
OF THE BIGGEST INVESTORS IN
BEVERAGE PRODUCTION -

brings its corporate social projects to a new level.

INSTAGRAM
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™ WAPBHEB HYPKEH
KOKAMYPATOBHY

One of the first and largest investors in the consumer
goods sector is the company "Efes Kazakhstan”
operating in the country since 1997. Currently, it is
the only major brewing company with two plants
producing 245 million liters of beer per year with a
workforce exceeding a thousand employees.

We are proud to announce that our company
became the absolute leader in the beer market in the
first half of 2024 with a share of 471%, which means
an increase of 0.8% compared to the same period
last year in the context of a general decline in the
beer market.

Sustainable development and corporate social
responsibility are ones of the main priorities in
the company's activities. Since 2008, thanks to
the introduction of advanced lean production
technologies, the company has significantly reduced
its environmental impact. Water consumption per
liter of beer has almost halved—from 7.23 liters to
3.23. Energy consumption has also been significantly
reduced—from 53.76 to 34.14 kilowatts per hectoliter
of beer, or by almost 65%!

Since 2012, "Efes Kazakhstan,” in cooperation with
the "Sunkar” Birds of Prey Nursery, has been running
the social project "Make a Contribution. Preserve

Nature” aimed at restoring the population of the
golden eagle, the national symbol of the country,
which is unfortunately listed in the Red Book and is
on the verge of extinction. Over the course of 7 years,
golden eagles were bred in a nursery in conditions
close to natural, and then released into the wild
(Almaty region). In total, 25 adapted chicks were
raised and released into the wild during this period.
As a result, according to ornithologists' calculations,
the number of golden eagles in the mountain systems
of the Almaty region was increased by 4 times. In
order to further develop the project, a memorandum
was signed with the Ministry of Ecology and Natural
Resources on implementation of similar work to
increase the number of golden eagles throughout
the country.

One of the most successful social projects of our
company was the initiative to create the Efes Art
Space, which actively supports young artists and
representatives of the creative industry throughout
Kazakhstan, providing them with the opportunity
to hold exhibitions and promote art for free. In the
first two years, exhibitions were held in our office on
weekends. This year, the gallery moved to a branch
of the Kasteyev Museum, which recently received
national status. This is a multifunctional art platform
created as part of the sustainable development
strategy of the social sphere of Anadolu Efes Group,
which has been supporting culture and art around
the world for over 30 vyears. Efes Kazakhstan,
together with the Art & Creative Solutions Public
Foundation, have implemented more than 20
exhibitions since 2022, and in 2024 they began
to expand both within Kazakhstan and abroad. A
major international exhibition of Kazakhstani artists
is planned for October in Istanbul. The goal of the
project is to support ideas in the field of art and
preserve the cultural heritage of Kazakhstan.

Anadolu Efes is an international company known for
its support of sports and cultural projects. One of the
striking examples is the sponsorship of the ‘Anadolu
Efes’ basketball club, which has established itself as
one of the leaders in world basketball.

Efes Kazakhstan, supporting interest in this sport,
on behalf of Anadolu Efes contributed to the
development of basketball in Kazakhstan by entering
into cooperation with the Kazakhstan Basketball
Championship in the 2024/2025 season. As part of
the cooperation, significant changes are planned
aimed at the development of this sport. Particular
attention will be paid to improving the organization
of matches and modernizing the infrastructure,
which will ensure a high level of games. Work will also
be intensified to attract international specialists and
exchange experience, which will bring Kazakhstani
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basketball to a new level. These measures are aimed
at long-term development and strengthening the
position of basketball in the country.

In the field of ecology in 2023, we launched the
#BMgoGREEN eco campaign, supported by the
‘White Bear’ (Belyi Medved) beer brand and the
Eco Fund Tabigat Foundation, aimed at planting
trees, which is an important step towards ensuring
environmental sustainability. In 2023, the “‘White Bear’
brand, within the framework of the #BMgoGREEN
project, invested 8,000,000 KZT to support forest
restoration in the ‘Semey Ormany’ State Forest
Reserve. With these funds, together with the ECO
Tabigat Foundation, a patrol car was purchased, as
well as personal protective equipment for foresters
of one of the branches. This year, the #BMgoGREEN
project and the ECO Tabigat Foundation are also
participating in helping the Semey Ormany State
Forest Reserve. In July 2024, 3 drum-type sprinkler
machines were purchased for irrigating nurseries.

As part of its strategy of continuous development
and innovation, EFES Kazakhstan has initiated
a program to support internal entrepreneurship,
"EFES KZ Intrapreneurship Hub,” and has invested
over $50,000 in startup projects operating in the
agricultural, commercial, and social sectors of the
economy.

In addition to the aforementioned projects, the
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company consistently supports socially vulnerable
groups and helps develop social infrastructure.
Among its numerous social projects, notable ones
include assistance to the House of Mothers in the
cities of Astana, Almaty, and Karaganda—helping
young mothers learn in-demand professions so they
can support themselves in the future; organizing
outdoor trading spots in the city of Karaganda;
installing bus stop complexes in the Karasai district of
Almaty region; providing the free "Efes Sober Driver”
service in cafes and restaurants in Almaty; being the
sole sponsor for many years of the Association of
Parents of Children with Autism in Karaganda among
others.

During the floods in western and northern Kazakhstan
in 2024, our company naturally did not remain
indifferent during these difficult times and decided
to unite national efforts to assist those affected by
the disaster. We supported the Volunteer Emergency
Headquarters in Almaty by providing transportation
services for the collected goods, which was critically
important at the time. As a result, 150 tons of various
essential goods were transported to Atyrau, Oral,
Aktobe, and Kostanay. Additionally, we purchased
necessary goods locally in the city of Atyrau in
coordination with the local administration. We
also provided necessary financial assistance to our
employees and partners in the affected regions after
the natural disaster had ended.
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OPEC KA3AXCTAH -
JIMOEP MABHOTI O PbIHKA

M OOVH U3 KPYTMHENLLNX MHBECTOPOB B cdhepe Mpon3BOACTBA HAMUTKOB - BbIBOAUT
CBOW MPOEKTbl MO KOPMNOPaTUBHOW COLMANIbHOM OTBETCTBEHHOCTWM Ha HOBbIN

YPOBEHb.
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«2ec KasaxcTaH» - OOMH M3 MEepBbIX U KpyMnHemn-
LWNX MHBECTOPOB B CEKTOpPEe TOBapOB HapPOOHOro
noTpebneHus, padoTalolwmn B cTpaHe ¢ 1997 roaa.
Ha cerogHsa ™Mbl 9BAgeMcs eQUHCTBEHHOW KPYMHOW
NMMBOBAPEHHOM KOMMaHWen, nMetoulen 2 3aBoaa, Ha
KOTOPbIX NPOV3BOAVM 245 MUNAMOHOB NMTPOB MKBa
B rof v roe B o6Len COXHOCTU paboTaloT OKOJO
1000 yenosek.

C ropaocTbio coobLiaem, 4To Hallla KoMMaHMs B nep-
BOW nonoBuHe roga 2024 ropa ctana abCoMOTHbIM
NVAEPOM Ha pbiHke NrBa ¢ gonen 47,1%, 4To o3Hada-
eT yBenunyeHmne Ha 0.8% no cpaBHeHWo ¢ aHanormy-
HbIM MEePUOAOM MPOLLIOro rofa B YCNOBUAX OOLLIEero
CHUXKEHVS PbIHKa NyBa.

TeMbl YyCTOMUMBOrO PAa3BUTUA U KOPMOPATUBHOM CO-
LMabHOM OTBETCTBEHHOCTU HABASIOTCA OOHVMK K13
rNaBHbIX MPVOPUTETOB B ACATENIbHOCTN KOMMAHKN.

C 2008 ropga 6Gnaropaps BHeOpeHWO nepenoBblxX
TEXHONOMMN OepeXxx/IMBOro MNPOU3BOACTBA KOMMa-
HUA CYLLECTBEHHbIM 06Pa3oM COKpaTuaa Harpysky
Ha OKpy»KaloLLyto cpeny. ToNbko noTpebneHne Bobl

Ha NMTP NYBa COKPATMIOCh MoYTK B 2 pasa - ¢ 7.23
nUTPOB A0 3.23. Takke 3HaUYUTEebHO COKPAaTWIOCh
1ICNONb30BaHME 31eKTpoaHeprin - ¢ 53.76 no 34.14
KMNOBATT Ha rekToNnTP NMBa - UK NoYTn Ha 65%!

B 2012 roaoy koMnaHua «2dec KasaxcTaH» B coTpya-
HNYeCTBE C MUTOMHUKOM XWLLHbIX NTUL «CyHKap»
Hauyana coumManbHbIM NPOeKT «BHecu cBow Bkag,.
CoxpaHu Nnpupoay» No BOCCTAaHOBNEHMIO MONYNaLMM
HaUMOHaIbHOro CMMBOa - 6epPKYTOB, KOTOPbIE, K CO-
KaneHuto, 3aHeceHbl B KpacHY KHUMY 1 HaxoaaTcs
Ha rpaHy ncuyesHoBeHua. B TeueHe 7 net 6epKyToB
BbIBOOAMAM B MUTOMHMKE B YCAOBUSX, MPUOAVIKEH-
HbIX K €CTeCTBEHHbIM, 1 3aTeM BbIMyCKasin B OUKYIO
npupony (AnMatmHckaa obnacTe). Bcero 3a aToT
nepuon ObIO BblpalleHbl U BbIMYLLEHbI B NPMpoay
25 apanTupoBaHHbIX NTeHLoB. B ntore no nopcue-
TaM OPHWUTONONOB B FOPHbIX CCTEMaxX ANMAaTUHCKOMN
06NacT KONMYECTBO BepKyToB ObI1O YBENMYEHO B
4 pa3sa.

B uendax ganbHenwero passutna NpoekTa Obll noa-

nyYcaH MeMopaHayM ¢ MUHUCTEPCTBOM 3KOMOrU U
NPUPOAHbIX PEeCYPCOB B LeNIgX NosTanHoro npose-
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OEeHUs aHaNorMuHbIX paboT Mo YBENNYEHMIO YiCeH-
HOCTW BEPKYTOB Ha BCEN TePPUTOPUN CTPAHbI.

OOHUM 13 CcaMblX YCMeLllHbIX couyasnibHbIX MPOEKTOB
Hallen KOMMaHuM cTana MHUUMaTKBa MO CO3OaHMIo
apT-npocTpaHcTBa Efes Art Space, KOTopoe akTUBHO
noaoepPKMBAET MOMOAbIX XYOOMHMKOB ¥ NpeacTta-
BUTENEeN KpeaTUBHOM MHOYCTPUM no Bcemy Kasax-
CTaHy, NPenoCTaBnaAa UM BO3MOXMHOCTb OecrnnaTHO
MPOBOAUTL BbLICTABKW U MPOABUraTb UCKYCCTBO. B
nepBble [ABa roja BbICTaBKM MNPOXOAWAM B HalleM
ouce No BbIXOAHbLIM. B 3TOM roay ranepes nepee-
xana B ounuan mysea KacteeBa, KOTOPbIM HeoaBHO
noNy4Ynn crtatyc HauMoHanbHOro. 3TO MHOMoMyHK-
UMOHanbHasa apT-naatdopma, co3daHHas B paMkax
cTpaTernn yYyCTOMUYMBOrO Pa3BUTUA  COLMANbHOM
cthepbl Anadolu Efes Group, koTopasd yxxe 6onee 30
neT NOAAEPXKMBAET KYJIbTYPY M MCKYCCTBO MO BCEMY
Munpy. Efes Kazakhstan cosmecTHo ¢ OBLLECTBEHHbBIM
cdoHagoM Art & Creative Solutions peanusosann 60-
nee 20 BbicTaBok ¢ 2022 rona, a B 2024 roay Hadanu
PACLIVPATLCA KaK BHYTPW KasaxcTaHa, Tak 1 3a ero
npepenamn. B oktabpe nnaHnpyeTcsa KpymnHasa Mex-
OyHapoaHaa BbICTaBKa Ka3axCTAHCKUX XYOOXKHUKOB
B Ctambyne. Llenb npoekra 3ak/4daeTcsa B MNoA-
nep>xkke maen B o6nacTi MCKYCCTBa U COXPaHeHUn
KYNbTYPHOro Hacneamsa KasaxcraHa.

Anadolu Efes - MexxayHapogHas KOMNaHus, N3BecT-
Has CBOEN MoOAePKKOW CMOPTUBHbBIX 1 KYJIbTYPRHbIX
npoektoB. OOHMM K13 APKUX MNPUMEPOB dABNAeTCA
CrnoHcopcTBO BackeTbonbHOro knyba Anadolu Efes,
3apekoMeHaoBaBLLMI cebs oaHUM U3 NUOEPOB B M-
poBOM HBackeTbone.

Odec KasaxcTaH, nogaep»krpasi MHTepec K 3TOMy
BMOY cropTa, oT uMeHn Anadolu Efes BHec nenty B
pa3BuTMe BackeTbona B KasaxcTaHe, 3ak/to4unB Co-
TpyOgHM4YecTBO ¢ YemnumoHaToM KazaxcTaHa no Oa-
ckeTbosy B ce3oHe 2024/2025. B pamkax coTpya-
HUYeCTBa MIAHMPYIOTCA 3HAUKMTE IbHble M3MEeHeHMs,
HanpaB/eHHble Ha pPasBUTMEe 3TOro Buaa cropTa.
Ocoboe BHUMaHMe ByaeT yaeneHo YayUdlleHUo op-
raHmsauny MaTyem 1 MoaepHM3aUny MHMPaCTPYKTY-
Pbl, UTO 0OECNeYnT BbICOKMIN YPOBEHb MpOoBeaeHUS
nrp. Takxe 6ygeT ycuneHa padoTa No NpmuBaeYeHmnio
MEXAYHaPOOHbIX CreunanmcToB M 0OMeHY OrMbITOM,
UYTO MO3BOJINT BbIBECTW Ka3axCTaHCKMIM 6ackeT60o Ha
HOBbIN YpPOBEHb. DTW Mepbl HanpaBieHbl Ha AONro-
CPOYHOE Pas3BUTME W yKPenaeHne no3mumm dackeT-
6ona B cTpaHe.

B cihepe akonorum B 2023 roay Mbl 3anycTuUnimM 3KO
KamMnaHuo #BMgoGREEN, noogep»kaHHyo 6peHaom
"Benbim Mengenp” v ®oHgom "Eco Fund Tabigat”,
HaueneHHylo Ha MNoCadky [OepeBbeB, YTO aBIsAeT-
CS Ba>HbIM LLIAroM K o6ecnevyeHunto aKoNormyeckom
yctonumBocTtu. B 2023 roay bpeHn «benbin Men-
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BeOb» B pamMkax npoekTta #BMgoGREEN uHBecTupoO-
Ban 8 OO0 000 Tere B Noaaep»Ky BOCCTaHOBNEHWS
neca B [MIJIP «Cemen OpMmaHbl». Ha aTn cpenctea
COBMECTHO C (hoHaoM «IKO TaburaT», Obll 3aKy-
nAeH NaTpy/bHbI aBTOMOOWIb, @ Takke CpeacTBa
MHOMBWMAYANbHOW 3aLLMTbl A5 TECHVKOB OAHOro 13
bunmanos.

B atom rogy npoekt #BMgoGREEN 1 doHa «9KO
Taburat» Takke ydacTBytoT B nomouim MJIP «Ce-
Mer OpMarbl». B none 2024 roga 6biv 3aKynaeHbl
3 poxpgeBalbHble MalluHbl GapabaHHoro Tuna anga
OPOLLEHNSA MUTOMHKKOB.

B pamkax cTpaTeruy nocTosHHOrO PasBuTUSa U UH-
HoBaUMW, komnaHua EFES Kazakhstan vHuummpo-
Bafla MPOrpamMMy, HamMpPaBfeHHYIO Ha MOOOCPMKKY
BHYTPEHHEero npegnpuHmmaTtensctea «EFES KZ
Intrapreneurship Hub» n nHBecTnpoBana 6onee 50
000 USD B cTapT-an NpoeKTbl, peanmaytoLLye CBOO
[0eATeNbHOCTb B arpapHoOM, KOMMEPUYECKOM 1 COoLM-
ANbHOM CEKTOPaX IKOHOMUKM.

[MMOMVMO BbILLIEYKa3aHHbIX MNPoekToB KomnaHug Ha
NOCTOSAHHOM OCHOBE MOAASPMMBAET COLIMANBbHO YA3-
BVIMble C/IOU HaceNeHus 1 NoMoraeT Pa3BUTUIO COLM-
anbHOW MHMPacTPYKTypPbl. Cpeart MHOMOYMCNEHHbIX
couManbHbIX MPOEKTOB MOMHO OTMEeTUTb MOMOLLb
oMy MaMbl B ropogax ActaHa, AnmMaTtsl 1 KaparaHgpl
- Mbl MOMOraeM MOJIOObIM MaMaM OCBOUTb BOCTpe-
OoBaHHble CneunanbHOCTW, YTOObl OHK B OyayLleM
MOr/IM CaMOCTOATEs/IbHO 3apabaTbiBaTb Ha MKU3Hb;
0BYCTPOWCTBO MeCT Bble3gHOM TOProBnM B ropoae
KaparaHna; ycTaHOBKa OCTaHOBOUHbIX KOMIM1EKCOB B
KapacanckoMm pavioHe AnMaTrHCKOM obnacTu; npe-
nocTtaBneHve GecnnaTtHom ycnyr «TpesBbit BOAW-
Tenb 2dec» B Kadhe U pecTopaHax ropona Anmatbl;
Y>XKe MHOTMO f1eT 9BA9deMCs eNHCTBEeHHbIM CMOHCOPOM
Accoumnaumn pogmtenen geten-aytmctos B r. Kapa-
raHga v npodee.

Bo Bpema maBoOkoB Ha 3amnage W ceBepe Kasax-
cTaHa B 2024 rogy Halla KOMMaHWa ecTecTBEeHHO
He ocTaNnacb B CTOPOHE B 3TU TPY/[Hble BpeMeHa U
pewrna obbeAnHUTb HauWoHaNbHblE YCUAWSA MO
OKasaHMio MOMOLLM NOCTPadaBLUMM OT KaTacTpodbl.
Mbl nogaep»anu OnepaTuBHbLIN LITab BOOHTEPOB
B A/MaTbl, NPefoCTaBMB YCAYyrnM no TPaHCNOPTM-
poOBKe COBPaHHOro rpysa, YTo MMeso KpUTrnyeckoe
3HaveHue B TO BpeMma. B pesynbtaTte 150 TOHH pas-
NINYHbBIX HEOBXOAMMbIX TOBAPOB ObINIO MepeBe3eHO B
ATbipay, Opan, Aktobe 1 KocTaHaw. Kpome Toro, mMbl
3aKynmMnm HeobxodViMble TOBapbl Ha MecTe B ropo-
ne ATblpay No COrlacoBaHM C MECTHbIM ak1MaTOM.
Mbl Tak)Ke OKa3zasin HeoBXoaMMY (DUHAHCOBYO MO-
MOLLb HaLLMM COTPYOHMKAM 1 NapTHepaMm B NocTpa-
NaBLIMX perrioHax Mnocse OKOHYaHUA CTUXUMHOMO
6encTaus.



EY TO SUCCESS:

HOW WELLBEING PROGRAMS
HELP BUSINESS IN KAZAKHSTAN

Taking care of employees is becoming one of the key
factors for the success of modern business and often
helps to engage and retain young talented specialists.
Nowadays, more and more companies in Kazakhstan are
implementing comprehensive wellbeing programs - It is
an opportunity to get consultations from psychologists,
lawyers and much more. Daria Fedorova, CEO of the
Empatia corporate wellbeing platform, tells about best
practices.
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m Key to Success: How Wellbeing Programs Help
Business in Kazakhstan

Taking care of employees is becoming one of the
key factors for the success of modern business and
often helps to engage and retain young talented
specialists. Nowadays, more and more companies
in Kazakhstan are implementing comprehensive
wellbeing programs - It is an opportunity to get
consultations from psychologists, lawyers and much
more. Daria Fedorova, CEO of the Empatia corporate
wellbeing platform, tells about best practices.

Corporate Wellbeing in Kazakhstan

In 2023, Kazakhstan was included in the top 20 of
the most prosperous countries to work in. The British
provider of occupational health and safety training
Phoenix Health & Safety awarded Kazakhstan 17th
place. It is important to note that the criteria taken
into account in the assessment relate more to
economic and legal factors than to the management
style in companies.

Among them: GDP per capita, the amount of official
vacation days and national holidays, the number
of working hours, the unemployment rate, paid
maternity leave, the retirement age, the population’s
access to the Internet, the cost of living in the
country.

So, it is the employer who can help employees to
cope with growing stress in conditions of uncertainty:
rising cost of living in many countries, increasing
retirement age, high emotional involvement in
political events.

m Why do we need wellbeing programs?

Wellbeing programs are special initiatives and
events aiming to support the health and wellbeing
of employees. For businesses, it is an opportunity to
increase company profits by improving the quality
of life of employees, increasing their satisfaction
and productivity, and reducing employee turnover.
According to the Gallup model, wellbeing consists
of five key elements: professional, physical, social,
financial, and life environment.

Research shows that companies that invest in the
health and wellbeing of their staff are more attractive
to potential employees and help to retain qualified
specialists.

m How do matters stand with wellbeing programs
in Kazakhstan?

It is important to note that wellbeing is not only
about mental health. Such programs are aimed at
comprehensive support and improving the quality
of life of employees outside the office.

According to the Antal recruiting agency, among
the most important benefits, the surveyed
employees of Kazakhstan companies noted the
possibility of remote work (41%), VHI (38%) and
flexible work schedule (36%).

Theleadersintheimplementation of comprehensive
wellbeing programs are companies from the
IT, pharmaceutical, FMCG and banking sectors.
They consider investments in wellbeing as a key
competitive advantage in the labor market.

“In Kazakhstan, more than 8 thousand employees
have an access to wellbeing programs. In the first 7
months of 2024, the number of wellbeing programs
users in Kazakhstan increased by 38% compared
to last year. At the same time, the number of
consultations increased by 102%,” says CEO of
Empatia Daria Fedorova. “The average age of users
is 30 years. Mostly, programs include psychological,
legal, financial assistance, as well as HLS-practices.”

m What worries employees in Kazakhstan
Among those who applied for the psychological

help, are leading the Kazakhstanis worried about
issues of partnerships (23%). The second place takes
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self-knowing (14%), followed by family relationships
(14%), as well as the fight against anxiety and fears
(9%). Legal assistance was most often sought due
to issues of family (21%) and procedural law (18%),
taxes and tax deductions (16%).

m Wellbeing program implementation case and
its results

One of the most successful in our practice in
Kazakhstan was the case of Tele2/Altel. The start
for the wellbeing formation in the company was the
TELE project. People Office suggested focusing
on the topics of care and wellbeing, transforming
it into a separate direction of the company’s
development. The main areas of focus of wellbeing
programs were health, environment, finances and
career.

It is not a secret that good health increases
efficiency. The path of TELE2 in the world of
wellbeing practices started with supporting physical
health - It was decided to provide employees with
the opportunity to purchase subscriptions to their
favorite fitness clubs. Nowadays, the company
supports the sports initiatives of its employees.
Among them are ensuring participation in sports
events and, of course, VHI-programs.

The company also invests in the psychological health
of employees (there are 1700 of them in Kazakhstan).
More than 10% applied for the psychological help,
and the program was used by 6.5% (the global usage
rate is 4-6% per year).
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In matters of financial security and personal growth,
employees were provided with: comprehensive
training, functional coaching, language courses and
a series of webinars on financial literacy.

Successful companies in Kazakhstan increasingly
consider the wellbeing of employees as a key
factor in competitiveness and sustainable business
development. Comprehensive programs that take
into account the needs of different generations help
to attract talents, increase the engagement and
efficiency of teams. Investments in wellbeing pay
off in improved business performance and employer
reputation.
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KJTIO4 K YCINEXY:

KaK NporpamMmbl 6narononyyms
noMoratT 6m3Hecy B KasaxcTaHe

3aboTa O COTPYAHMKAX CTaHOBUTCA OAHMM M3 KO-
UeBbIX (DaKTOPOB ycrexa CoBpeMeHHOoro usHeca u
YacTo NMoMoraeT NpuBAeKaTb U YAePXMBaTb MOMOObIX
TanaHTAVBbIX cneunanncToB. CerogHa Bce 6oblue
KOMMaHuM B KasaxcTaHe BHeOopsoT KOMMEeKCHble
nporpamMmbl 61aronoayymsa (370 BO3MOXKHOCTb MOy -
YaTb KOHCY/IbTaLMKM MNCUXONOroB, PUCTOB I MHOroe
apyroe). O nydlwmx npakTUKax pacckasblBaeT reHe-
panbHbI OMPEKTOP MAaTOPMbl KOPMNOPATUBHOIO
6narononyunsa Empatia dapbs Gegoposa.

m KopnopaTuBHoe 6narononyume B KasaxctaHe

B 2023 rony KasaxcTtaHd Bowen B ton-20 Havbonee
6naronoNy4yHbix CcTpaH ana paboTbl. BpuTaHckuii
npoBangep B ob6nactu obydyeHus B chepe oXpaHbl
Tpyna Phoenix Health & Safety npucyann Kasax-
cTaHy 17-e mecTto. OTMETUM, UTO KPUTEPUU, KOTOPbIE
YUYUTbIBAIVCh MPU OLeHKe, 6O/blLe OTHOCATCS K 9KO-
HOMWYECKMM 1 MNPaBOBbIM (hakTopaM, YemM K CTUIO
YrpaBieHnsa B KOMMNaHUax.

Cpean Hux: BBIM Ha aylwly HaceneHus, cyMMa obuum-
anbHbIX AHEeN OTnycKa W HauyoHa bHbIX MPa3aHMKOB,
KOJIMYeCTBO pabounx 4acoB, ypoBeHb 6e3paboTulbl,
onflaymMBaembll AeKPeTHbIV OTMYCK, BO3PacT BbIxoa
Ha MNeHcWto, OOCTYMN HaceneHUs K WMHTepHeTy, CTou-
MOCTb XW3HW B CTpaHe.

Kpome Toro, KaszaxcTaH okasasjcs B auvaepax cpeau
«CTpaH 6oNbLIOW ABaALATKN» MO KOMYECTBY OMnaym-
BaeMbIX OHEN OTAblXa, HeQOPOron CTOMMOCTU MN3HM
1 HU3KOW Be3pabdoTuLe. ABTOPbI CCNeaoBaHMa oTMe-
4alT HEeOBXOAMMOCTb OTAe/bHOW paboThl pagn 6na-
ronoy4ss COTPYAHUKOB, AaxKe eCcniv CTpaHa No BCeM
KPUTEPVIAM NOKAa3bIBAET «XOPOLLYIO YCNeBaeMOCTby.

Tak, VMeHHO paboTodaTteslb MOXEeT MOMOYb COTPYA-
HKaM CMpaBuTbCa C PACTYLLUMM CTPECCOM B YC/10BU-
AX HEeOoMpPeaOeseHHOCTN: POCTa CTOMMOCTW »KM3HU BO
MHOIMX CTPaHax, yBenMuyeHMs NeHCUOHHOro Bo3pac-
Ta, BbICOKOW IMOLMOHANbHOM BOB/IEUEHHOCTU B MOJIN-
TUYyecKmne cobbITuS.

B 3a4yeM HYXXHbl NporpaMmbl 6narononyuma?

Well-being nporpamMmel - cneuvanbHble MHULWMATVBbI
1 MEPOMNPUATUS, KOTOPbIE HAaMPaBeHbl Ha MOAASPIKKY
300PO0BbA U HNaronoayumsa CoTpyaHMKOB. Ona GusHe-
Ca 3TO BO3MOXMHOCTb YBENMUMTb MPUObIb KOMMaHMN
3a cYyeT yNy4lleHNa KadyeCTBa »XM3HM PpaboTHMKOB, No-
BbILLIEHUS VX YOOBNETBOPEHHOCTU U NPOAYKTUBHOCTH,
CHW3UTb TekyyecTb kagpos. CornacHo mopenu Gallup,
6naronony4dre CKnaablBaeTcs M3 NATW rNaBHbIX de-
MEHTOB: NpodeccroHanbHoe, hursndyeckoe, colmanb-
Hoe, (DMHaHCOBOE U cpena OOUTaHKA.

VccnenoBaHMa NOKasblBatoT, UTO KOMMAHWUK, KOTOpble
MHBECTVPYHIOT B 300POBbE 1 6/1aronosy4dme nepcoHa-
na, bonee npuBieKaTesbHbl A9 NOTEHUMAaNbHbBIX CO-
TPYIOHWKOB U MOTYT YOEPXMBaTb KBaNIMMUUMPOBaH-
HbIX CMeunancToB.

B Kak o6CToAT pena ¢ nporpamMMamu 6narononyuumsa
B KasaxcraHe?

Ba)HO OoTMeTUTb, uTo well-being - 3TO He TONbKO
NpoO MeHTaslbHOe 300PO0Bbe. TakMe MNPOorpamMmbl Ha-
npaBfeHbl Ha KOMMEKCHYIO MOAAEPKKY U yhydlle-
HUME KauyecTBa »KU3HW COTPYAHMKOB M 3a npegenamu
ochucos.

1o JaHHbIM KagpoBoro areHTcTBa Antal, cpenn Han-
6onee Ba)kHbIX 6eHedUTOB ONPOLLIEHHbIe COTRYAHM-
KN KOMMaHu KaszaxcTaHa OTMeTUNIM BO3MOXHOCTb
yaaneHHom padotbl (41%), AMC (38%) v rnbkunii rpa-
burK paboTbl (36%).

Jlnpepbl MO BHeEOPEHWIO KOMMIEKCHbIX MNporpamMm
6narononyymsa - kKomnaHum w3 cdepbl 1T, dap-
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MauesTuky, FMCG u 6aHkoBckoro cektopa. OHM
paccMaTPUBaOT MHBECTULMKM B Bnaronoflyyme Kak
KNtoYeBOEe KOHKYPEHTHOE NPenMyLLIeCTBO Ha PbIHKE
Tpyna.

«B KazaxcTaHe 6onee 8 TbIC. COTPYAHVKOB UMetoT
OOCTYM K MNporpamMmamM 6naronofyuurs. 3a nepsble
ceMb MecaueB 2024 rofa KOAMYECTBO MNOJSb30OBa-
Tenew nporpamMm 6narononydma B KaszaxcTaHe Bbi-
pocno Ha 38% B cpaBHEHWV C MPOLWbIM FroaoM. MNpun
3TOM KONIMYECTBO KOHCY/bTaALUWM YBENUYNIOCH Ha
102%,» - roBOpPUT reHepanbHbiM gnpekTop Empatia
Hapba ®epopoBa. «CpegHuy BO3pPacT noJib3oBaTe-
nenm - 30 net. Yalle Bcero B MporpaMmbl BKOYA-
0T MCUXONOrMYECKYIO, FOPUANYECKYO, PVHAHCOBYHO
MOMOLLb, a Takke 3OXK-MPakTUKMN».

B YTO 6ecnokouT coTpyaHukos B KasaxcTaHe

Cpenn Tex, KTo obpallancs 3a MNCUXONOornyeckomn
MOMOLLIbIO, NMMAVPYIOT Ka3axCTaHLibl, KOTOPbIX Hecrno-
KOWW BOMPOCHI MAapPTHEPCKMX OTHOLWEHUN (23%). Ha
BTOPOM MecTe - camono3HaHue (14%), nanblue - ce-
MelHble oTHolleHua (14%), a Takke 6opbba Cc Tpe-
BOrom u ctpaxamu (9%). 3a topuan4Yeckom NoOMOLLbIO
yallle BCero obpalllanmcob 13-3a BONPOCOB CEMENHO-
ro (21%) v npoueccyanbHoro npasa (18%), Hanoros
Hanorosoro BblyeTa (16%).

[MoMoLb (OUHAHCOBbLIX KOHCY/IbTAHTOB MiaThopMbl
HY>Ha Oblla TeM, KTO pa3bupanca B TOHKOCTAX NY-
HOro hrHaHcoBOro nnaHvpoBaHua (38%), Hanoros
(29%) 1 nHBecTUuM (24%).

Cpenn cambiX NonynapHbIX 3anpocoB no 30XK-Te-
MaTVKe - BOMPOChl NuTaHus (47%), prsmndeckon Ha-
rpy3kuy (29%) v anbTepHaTUBHOM MeAVLMHCKOW Mo-
MoLm (10%).

B Kenc BHepgpeHus nporpamMmbl 61aronosiyumsa u
ero pesysbTaThbl

OaHVIM 113 CaMblX YCMELUHbIX B HalLen npakTrke B Ka-
3axcTaHe cTan Kerc koMnaHunm Tele2/Altel. CtapTom
nna dopMumpoBaHua well-being B KoMnaHum cTan
npoekT TelenopTtauna. People Office npennoxun
choKkyCcmpoBaThCa Ha TemMax 3aboTbl 1 6naronony-
4, TpaHcopPMIMPOBaB ee B OTAes/lbHOe Hanpasne-
HUWe PasBUTUSa KoMnaHUK., OCHOBHbLIMU HaMpaBieH-
amn chokyca well-being-nporpamm cTanm 300p0BbLE,
OKpY»XKeHue, OUHAHChI 1 Kapbepa.

He cekpeT, uTo xopoLlee 300POBbe MOBbLILIAET M-
ekTrBHOCTb. [yTb Tele2 B Mype well-being-npakTunk
Hayanca MMEHHO C MOAOEPMKM (DU3NYECKOro 300-
POBbS - ObINO PeLeHO NPeaoCTaBUTb COTPYAHMKaM
BO3MOXHOCTb NPMOBPEeCcTn aboHeMEHTbI B UX TIOOM-
Mble PUTHEC-KNYObl. CerogHs KOMNaHua Noaaep K-

41

BaeT CMOPTUBHbIE UHNLIMATUBbLI CBOVX COTPYAHMKOB.
Cpeau HUx - obecneyeHre yyacTua B CMOPTUBHbBIX
MeponpUATUSAX U, KOHEYHO, NporpaMmel IMC.

KoMnaHusg MHBeCTUPYeT U B NCUXONormyeckoe 3a0-
poBbe PaboTHMKOB (B KazaxcTaHe 1x 1700 yenoBek).
3a NCUXONOrMYeckom MOMOLLIbID oBbpaTuanch Bonee
10%, a nporpamMma bblna Mcnonbl3oBaHa Ha 6,5% (rno-
6anbHbIN NOKasaTtesb MCNOoNb30BaHUA - 4-6% B roa).

B Bonpocax duHaHcoBow 6e30nacHOCTY W NIMYHOCT-
HOrO POCTa COTPYAHVKAM OblNy NpenocTaBneHbl:
KoMmMekcHoe obydeHre, dyHKLUMOHaNbHOe TpeHep-
CTBO, A3bIKOBble KYPCbl 1 cepus BedbMHapoB Mo du-
HaHCOBOW rPaMoOTHOCTMU.

YcneulHble KoMnaHum B KasaxcTaHe Bce valle pac-
cMaTpuBaloT Bnaronosyyme CoOTPYAHMKOB Kak KO-
UeBOM HaKToOP KOHKYPEHTOCMOCOOHOCTW 1 YCTOMYM-
BOro pasBuTusg 6usHeca. KOMMIeKCHble MporpamMmbi,
YUUTbIBAOLLME MOTPEOHOCTU pPa3HbIX MOKOEHUN,
noMoratoT MNPVBMeKaTb TaNaHTbl, MOBbILATL BOBME-
YEHHOCTb U 3 PEKTUBHOCTb KoMaHa, MHBeCcTuuMmM B
6narononyyre oKynatoTca ynydlleHmeM nokasaTe-
new 6usHeca v penyTtaumm pabotonatens.
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USTAINABLE DEVELOPMENT:

HOW GREEN BUILDINGS DRIVE CORPORATE
SOCIAL RESPONSIBILITY (CSR) AND
ELEVATE LIVES

In the face of global climate challenges, green buildings have emerged
as a key solution to combat environmental degradation while fostering
corporate social responsibility (CSR). Global Development is a part of
Verny Capital. We are proud to lead Kazakhstan’s movement toward
sustainable construction. We are committed to delivering excellence
and innovation in every project we undertake. Our buildings,
certified under BREEAM and LEED, demonstrate our commitment to
environmentally responsible practices that benefit both the planet
and the people who live and work in our spaces.



WHY GREEN BUILDINGS
ARE CRUCIAL

On average, people spend 90% of their time indoors—
whether at home, in offices, schools, or public spaces.
The quality of these indoor environments, including
factors such as air quality, access to natural light,
and acoustic design, plays a significant role in health,
productivity, and well-being. Green buildings, which
emphasize these elements, can significantly improve life
quality while reducing negative environmental impacts.

Buildings account for 40% of global energy consumption
and contribute over 30% of greenhouse gas emissions,
making sustainable construction a critical element in
addressing climate change. According to the World
Green Building Council, green-certified buildings like
those under BREEAM and LEED are essential for
reducing energy use, carbon emissions, and water
consumption, while simultaneously improving human
health and productivity.

B Leading by Example: Global Development's
Commitment to Green Construction

At Global Development, we are proud of our flagship
projects that have raised the bar for sustainable
construction in Kazakhstan. Our properties, Park View
Office Tower and PRIME Business Park, are prime
examples of buildings certified to the highest standards
of environmental sustainability.

e Park View Office Tower: The first green-certified
building in Central Asia, certified under BREEAM In-
Use in 2015. With ratings of "Excellent” in Building
Management and "Very Good" in Asset Performance,
Park View secured the BREEAM Regional Award
for Asia in 2019, solidifying its place as a pioneer in
green building.

* PRIME Business Park: Despite being nearly 40 years
old, PRIME underwent extensive upgrades to meet
BREEAM standards. In 2017, the building received
"Very Good" in Building Management and "Good"
in Asset Performance. Its continued improvements
earned recognition at the BREEAM Awards 2021 for
its innovative energy efficiency, accessibility, and
waste management systems, making it the only older
office building in Asia to achieve such high honors.

m Talan Towers: A Landmark of Sustainability in
Astana

Talan Towers represents Kazakhstan's leap into the
future of sustainable development. Located in the heart
of Astana, Talan Towers is a 30-story Class A office
tower, featuring a five-star Ritz-Carlton hotel and an
exclusive shopping gallery. This multifunctional complex
became the first building in Central Asia to achieve
LEED Gold certification in 2018, setting a new standard
for sustainability in the region.

Designed by SOM Architects, the same firm behind
iconic structures like the Burj Khalifa and Freedom
Tower, Talan Towers integrates cutting-edge green
technologies, including:

* Energy-efficient elevators and special energy-

saving windows, designed to minimize electricity
consumption.

* Rainwater harvesting systems, allowing for water
reuse and reduced consumption.

* Green roof technology that reduces the building’s
carbon footprint and enhances thermal insulation.

« Electric vehicle charging stations and facilities for
cyclists, including showers and changing rooms, to
promote sustainable commuting.

These innovative features were introduced for the first
time in Kazakhstan and incorporated thoughtfully into
the project to maximize energy efficiency and create a
healthy indoor environment.

m The Business Case for Green Buildings

The financial benefits of green-certified buildings are
undeniable. According to various studies:

e Energy consumption in green buildings can be
reduced by 25-50%, and water usage by 10-40%.

* Operational costs may decrease by up to 19%, while
carbon emissions can drop by 34%.

* Building values can increase between 7-18%, while
rental prices for green buildings rise by 5-12%.

* Tenant satisfaction improves significantly, with 79%
of green-building owners reporting higher tenant
retention rates, which leads to reduced vacancy and
greater profitability.

These benefits reflect the immense value Global
Development’s green projects bring to Kazakhstan’s
real estate market, contributing to a healthier and more
sustainable future.

B Contributing to Kazakhstan's Sustainable Future

At Global Development, our green buildings not
only reduce environmental impact but also provide
significant health and wellness advantages for their
occupants. Improved air quality, natural light, and the
use of non-toxic materials contribute to a better indoor
environment, reducing sick days by 5% and boosting
productivity. This commitment to creating healthier
workspaces aligns with our broader corporate social
responsibility goals.

Additionally, through Talan Towers, we introduced
LEED Gold certification to Kazakhstan, setting a new
benchmark for sustainable construction in Central Asia.
This project exemplifies our long-term dedication to
sustainability, combining advanced technology with
architectural innovation to promote environmental and
social well-being.

B Conclusion

At Global Development, sustainability is not just a
commitment—it's a core element of our business
strategy. Through BREEAM and LEED certified buildings,
we are actively contributing to the environmental
goals of Kazakhstan, setting new benchmarks for
the construction industry in Central Asia. Our green
buildings are environmentally efficient, offer long-term
financial benefits, and create healthier, more productive
work environments for tenants and employees alike.

By leading the charge with green certifications, Global
Development ensures that its buildings benefit the
planet, its people, and profitability. Through a blend of
cutting-edge architectural solutions and a dedication to
the highest standards of environmental efficiency, we
continue to shape a more sustainable and prosperous
future for Kazakhstan and the world.
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SPECIAL EDITION DEDICATED TO CORPORATE SOCIAL

RESPONSIBILITY (CSR) PROJECTS IN 2023-2024

YCTOUYNBOE PA3BUTUE YEPE3 NMPU3MY
3EJIEHbIX 3dAHUN: BIMAHUE ESG HA OBLLUECTBO

MNepennnuoMrnobanbHbIX KIIMMATUUYECKMX BbI3OBOB «3€/1eHble» 30aHNA CTAHOBATCS
K/TIOYEBbIM MHCTPYMEHTOM A9 60pbObl C HAPYLLUEHMEM IKOJSIOrMYecKoro 6anaHca
M OOQHOBPEMEHHO COOENCTBYIOT pa3BuTuio ESG.

KomnaHusa Global Development, exonsuias 8 rpynny Verny Capital,
aKTVMBHO MOALEPXMBAET Pa3BUTME YCTOMYMBOrO CTPOUTENbCTBA B
KasaxcTaHe. Mbl NpVMeHsAeM MHHOBALMOHHbIE MOAXOLb! U CTPEMUMCS K
COBEPLUEHCTBY BO BCEX MPOEKTax. Hallu 3aaHus, cepTUdULMPOBaHHbIe
no MexayHapoaHbiM cTaHaapTam BREEAM 1 LEED, oTpaatoT Hally
NPUBEPXEHHOCTb  3KOJIOTMYECKM  OTBETCTBEHHBIM  MHMLMATMBAM,
KOTOPble CMOCOOCTBYIOT KakK 3alluTe OKpy>Kalollein cpefpl, Tak u
YAYULIEHNIO YCNOBNI XM3HW 1 paboTbl A8 HalVX apeHaaTopoB M
COTPYAHMKOB.

MoueMy "3eneHble” 34aHMA UMEIOT pelualolee 3HaYeHue

Jltoan npoBoaaT B cpeaHeM 90% cBOero BpemMeHy B noMelleHmn — oyab
TO AOMA, B O(DU1CaXx, LKOMaX v OBOLLECTBEHHbIX MecTax. KauecTBo 3Tnx
BHYTPEHHWNX MPOCTPAHCTB, BK/lOYas Takme (akTopbl, Kak kayecTBo
BO34yXa, OOCTYM K eCTeCTBEHHOMY OCBELLUEHMIO U aKyCTUYeCKui
OM3aliH, UrpatoT BaXKHYIO POJIb B 300POBbE, MPOAYKTUBHOCTK 11 O6LLEM
6narononyunmn. "3eneHble” 34aHUs, akUEHTUPYHOLLME BHWMaHWE Ha
9TUX acnekTax, MOryT 3HaUMTENbHO YNYYLWUTb KayeCTBO MKM3HW,
CHW>Kasi MPY 3TOM HeraTMBHOE BO3AENCTBME Ha OKPYIKaIOLLLYIO cpeay.

3paHua notpebnsior  40% rnobGanbHOM  IHEPrum  Un - ABNSOTCS
UCTOYHUKOM Gonee 30% BbIOPOCOB MAPHWKOBbLIX ra3oB, 4TO
nenaet yCTOV\HV\BOe CTPOUTENBCTBO Kto4eBbIM 3/1eMeHTOM B
6opbbe C U3MeHeHWeM knmMmaTta. 1o gaHHbIM BcemMumpHoro coseta
MO  3KONOMMYECKOMY  CTPOUTENbCTBY, CepTUdUUMPOBaHHbIE MO
ctaHgaptaMm BREEAM wn LEED 3maHuMs CyUWeCTBEHHO CHMKaoT
noTpebneHre aHeprnm, BolBPOChl YrAEKMCNOro rasa 1 Pacxos BOAbI,
O[HOBPEMEHHO MOBbIWAaA YPOBEeHb 300POBbA W MPOAYKTMBHOCTM
nonewn.

MpuBep)>XeHHOCTb Global Development K YCTOWUYMBOMY
CTPOUTENbCTBY

B Global Development Mbl ropaymMca  Hawumy  daarMaHCKUMM
npoeKTamK, KOTopble YCTaHOBUM HOBbIE CTaHAAPTbl YCTONYMBOrO
cTpouTenbcTea B KasaxcTaHe. Hawm ob6bekTbl, Takne kak Park View
Office Tower n PRIME Business Park, sBnaiotcs apkuMu npruMepammn
30aHUN, CepTUMULMPOBAHHBLIX MO CaMbIM  BbICOKMM CTaHOapTaMm
3KOSIOMMYECKOM YCTONYMBOCTU.

« Park View Office Tower: lMepBoe "3eneHoe” 3gaHne B LieHTpansHom
A3unn, cepTudmumpoBarHoe no BREEAM In-Use B 2015 roagy. OHo
nonyumno pentuHr "lMpeBocxodHo” B ynpaefeHun 30aHueM U
"OueHb X0polo" B MNPOU3BOAMUTENBHOCTU akTueoB. B 2019 roay
Park View Obi1 yOocToeH pervoHanbHon npemun BREEAM 8
A3un, NOATBEPAMB CBOE JIMAEPCTBO B 0O6/1aCTU 3KOOrMUYECKoro
cTpouTensCTBa.

< PRIME Business Park: HecmoTpa Ha Bo3pacT noutn B 40 ner,
34aHVe MPOLUIO MacLUTabHYl0 MOAEPHM3aLMIO AN COOTBETCTBUS
cTaHpaptam BREEAM. B 2017 rogy OHO MNONYYMNO PENTUHM
"OuyeHb Xxopowo" B ynpasneHun 3paHneM K1 "Xopowo" B
NPON3BOAMUTENBHOCTU akTmeoB. B 2021 rogy 3paHve  6bino
oTMeuyeHO Ha npeMun BREEAM 3a WMHHOBALIMOHHbIE CUCTEMbI
3HEProaMMEeKTUBHOCTH, AOCTYMNHOCTM U YNpaBieHns OoTxodamu,
CTaB eANHCTBEHHbIM CTapbiM OMUCHBLIM 30aH1eM B A3uK, LOCTUMLLINM
TaKMX BbICOKMX PE3YbTATOB.

Talan Towers: CMMBON YCTOMUMBOCTU B ACTaHe

Talan Towers npefcTtaBngeT cobow Lwar KasaxcTaHa B 6yayliee
YCTOMYMBOrO  PasBuUTUS. PacnonioeHHbl B UeHTpe  AcCTaHbl,
30-3TaxkHbIN OUCHBIN KOMMJeKc Knacca A" BK/tOYaEeT
NATM3Be3004YHbIN  OoTenb Ritz-Carlton, Astana U 3KCKIO3UBHYIO
TOoproeyt ranepeto. B 2018 roay KoMmniekc cTan nepebiM 34aHueM B
LleHTpanbHOM A3un, nonyuymBlIMM 3070TOoM cepTudurkaT LEED, uyto
YCTaHOBW/IO HOBbIM CTaHAAPT YCTONUMBOCTU B CTPaHe.

PaspaboTaHHbIn APXUTEKTYPHbBIM 6lo0po SOM Architects,
OTBETCTBEHHbIM 3a Takme 3HaKOBble COOPYXKEHUS, Kak bypax Xanuda
1 bawHsa Ceobogbl, Talan Towers ncrnosb3yeT nepenosble "3eneHble”
TEXHONOIMMK, BKIOYas:

*  DHeproaddekTUBHbIE NMMTHI M CrieumManbHble 3HeprocbeperatoLimne
OKHa A5 MUHUMM3aLMM NOTPeBeHNs anekTpuyecTsa.

« CucTeMbl cbopa AOXKAEBOM BOAbI 415 MOBTOPHOIO MCMOb30BaHNS
1 COKpaLLeHusi BOAOMNOTpebeHus.

* "3eneHyro” Kpbily, KOTOPasa CHYXXAET YrNepoaHbln cned 3aaHus n
yay4laeT Tenaon3onaumio.

« CTaHuUMM 3apsgku  Onaa  anektpomobwunenm wn  ygobcTtea  onsa
BEIOCUNeAMCTOB, BKJOYas AylleBble W pasfeBaiku, Ans
MOOLLPEHVS YCTOMUMBBIX CMOCOB0B NepeaBIKeHNs

3TV WMHHOBAUMOHHbIE pelleHWs Obiiv  Brepsble  BHeAPEHbl B
KasaxcTaHe W TWATENbHO WHTErPUPOBaHbI B MPOEKT, 4YTOObI
MaKCKMU3MPOBaTb  3HEProaMMEKTMBHOCTL M CO3AaTb  340POBYIO
BHYTPEHHIO0 cpeay

BusHec-Bbiroabl oT "3eneHbix” 3qaHui

DyHaHCOoBblIE  MpPeuMyLLecTBa  CepTUdMULMPOBaHHbIX  "3eneHblx”
3AaHU HeocnopuMbl. COrNacHo PasfnyHbIM MCCNefoBaHNAM:

* [loTpebneHre aHeprm B "3efeHblx” 30aHNSIX MOXKET ObITb CHUXKEHO
Ha 25-50%, a BogonotpebneHuve Ha 10-40%.

+  OnepauyoHHble pacxodbl MOTyT YMeHbLINTbCA 10 19%, B TO Bpema
KaK BblIOPOCHI YIIEKMCNOro rasa CokpallatoTcs Ha 34%.

« CTOMMOCTb 30aHWi MOXEeT YBEeNMunTbCca Ha 7/-18%, a apeHaHble
CTaBKkM B "3eneHbix" 3aaHmsax Bo3pacTyT Ha 5-12%

* Y[OOBNETBOPEHHOCTb apPeHAaTOPOB 3HAYUTENIbHO MOBbILLAETCS:
79% enapensues "3eneHbix” 30aHMn  coobulalT o  Gonee
BbICOKOW JIOSSIbHOCTM apeHAaTOPOB, YTO MPUBOAUT K CHYDKEHUIO
BaKaHTHOCTW U POCTY NPUOBLINBEHOCTU.

DTV NpemMmyllecTBa OTPaXKatoT OFPOMHYIO  LEHHOCTb  "3eseHbix”
npoekToB Global Development Ans pbiHKa HeABMKMMOCTM Ka3zaxcTaHa,
cnocobCcTBY S co3naHnio 6onee 300POBOro M YCTOMYMBOTO BYAYLLErO.

Bknap B ycToitumBoe 6yayuiee KasaxcraHa

B Global Development Hawmn "3eneHble” 30aHUS He  TOMbKO
CcoKpalllaloT HeraTvBHOE BO3AENCTBME Ha OKPYXaloLlyl cpeay,
HO 1 obecrneurBaloT 3Ha4UTENbHbIE npevmyuwlectsa o4 300P0BbA
N Bnarononyuns nx obutatenenn. YnyulleHHoOe KayecTBO BO3AyXa,
ecTecTBeHHOe ocBelleHne n MCNosNb30oBaHMe HETOKCNYHbIX
MartepuranoB  CO34aloT  JIYYLIYIO BHYTPEHHIOIO  cpedy, CHMXKaa
KONMYeCTBO BONbHWYHBLIX Ha 5% 1 noBblllas npoayKTMBHOCTb. ST1a
MPUBEPMEHHOCTb  CO3AaHMIO  3[00POBbIX  pPabounx MNPOCTPAHCTB
COOTBETCTBYET HawumMm 06o0flee  WUPOKMM  uenam B obnacTtm
KOpHOpaTMBHO\Z COLI,MaﬂbHO\Z OTBETCTBEHHOCTU.

Kpome TOro, 4yepes npoekT Talan Towers Mbl npeactaBunm B
KasaxcTtaHe 3onoTtom ceptudukar LEED, ycTaHOBMB  HOBbIN
CTaHOapT YCTOMYMBOrO CTpouTenbCTBa B LleHTpanbHoOM A3un. STOT
NPOEKT ABNSEeTCH MPMMEPOM HaLLero AOArOCPOYHOro CTpeMseHus
K YCTOMYMBOMY Pa3BUTUIO, coyeTas MepefoBble TEXHONOMMK C
APXNTEKTYPHBIMU MHHOBALUMSMWU AN YAYHLEHUS 9KONOMMYeCKOoro 1
coumanbHOro Gnarononyuns.

3aknoueHue

Ona Global Development ycTonMuMBOoCTb — 3TO He MNpPOCTO
0053aTeNbCTBO,  3TO  OCHOBOMOMAraloLMin  3MeMeHT  Haluen
6u3Hec-cTpaTermn. bnarogapa  3p4aHMsaM,  CepTUdULMPOBaHHbBIM
no ctaHpaptam BREEAM wn LEED, ™Mbl akTMBHO BHOCKM BKNan B
LOCTUKEHME  3KOMOrMYeckux Lenelt KasaxcTaHa, ycCTaHasnmsas
HOBble CTaHOapThl AN CTPOUTENbHOM OTpacan B LieHTpansHom A3nu.
Haww "3eneHble” 30aHMS 3KOHOMWYHBLI, MPUHOCAT OOArOCPOYHbIE
(hUHaHCOBbIE BbIFOALI U CO3AAI0T 601ee 300POBYIO U MPOAYKTUBHYIO
pabouyio cpefy 4N apeHAaTOPOB 1 COTPYAHMKOB.

Jinonpysa 8 obnactu "3eneHoin” ceptrudukaumu, Global Development
rapaHTVpyeT, YTO Halu 3AaHUs NPUHOCHAT MOMb3y MAaHeTe, JIoAsSM
1 npubbinn. CodyeTas MepenoBble aAPXUTEKTYPHbIE pPelleHUs C
NMPUBEPXKEHHOCTLIO K CaMblM BbICOKMM CTaHAapTaM 3KONOrMYeCKom
3 DEKTVNBHOCTU, Mbl NPOAOIIKaEM HOPMUPOBaTL Bonee ycTonumsoe
v npougeTatoLLee byayliee ans KasaxctaHa 1 BCero mmpa.
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TALAN TOWERS OFFICES

WE OFFER VARIOUS
TYPES OF OFFICES
FOR YOUR BUSINESS

Incorporate the harmony of sustainability
and technology for businesses to flourish
within a unique contemporary

office environment.

Ready-to-use standard offices vs. flexible short-term rental
all-inclusive serviced offices;

First building designed and built according
to the LEED Gold green building certification rating system;

Special financial AIFC zone;

Modern Engineering Systems of communications,
heating, ventilation, and multi-zone air conditioning.

Talan Towers Offices, 16 Dostyk St., Astana, Republic of Kazakhstan

@ +7 (7172) 73 50 46 | +7 (777) 002 00 25 @ sales@astanapm.com @talantowers @ talantowers.com
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AN ARGUMENT IN FAVOR OF CREATIVITY

| am proud to introduce the first independent theater in Kazakhstan. In 2025,
ARTISHOCK will celebrate its 25th anniversary season.

This is not just a theater with two venues, a
professional team, a regular repertoire, and an
audience. It is a significant cultural institution in the
city, renowned as a space where free, professional,
artistic, and civic expression is possible.

Amidst the massive expansion of digital content
and marketing, theater remains a sought-after tool
for personal communication. It is a place where, at
arm’s length, you can feel alive—rejoicing, laughing,
crying, sympathizing, and empathizing. We
cannot change global events, but we can create a
celebration of life every day, emphasizing the value
of relationships and the fragility of the world.

For many years, we have successfully developed the
creative industry, which requires only one kind of
fuel—creation, imagination, reciprocity, and freedom
from boundaries. And, of course, a love for literature,
music, poetry, cinema, and drama—the value of
world cultural heritage through education and new
forms of presentation.

My name is Anastassiya Tarassova, and | am the
managing director of ARTISHOCK Theater, a first
independent theater that regularly receives requests
and develops the most original solutions for them
using the tools of modern theater.

How often do you think about the need to wrap an
important company agenda in an interesting idea
and format? This could be a special project, a new
marketing strategy, research results, a corporate
event, or simply the desire to spend time with
colleagues or partners visiting from another country.

We love to come up with and create artistic
solutions to convey meanings and tasks that leave
a lasting impression, a feeling, an emotion that
resonates in the hearts of the audience for many
years.

In our anniversary season, we are open to
collaborations and new partnerships with those
who share a love for theater and those who are just
beginning to discover this amazing world.

To contact to elaborate and create our unique
partnership, please visit:

FOR
MORE INFORMATION COOPERATION
ABOUT US ISSUES

= @)
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ARTISHOCK.KZ
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API'YMEHT B NOJ1b3Y KPEATUBHOCTMU

9 Cc ropoocTbto MNpPeacTaBnAld MepBbiM  He3aBUCUMbIM TeaTp KasaxcTaHa.
B 2025 rogy ARTunLLIOK oTMeuaeT cBon 25-1 tobunenHbln Ce30H.

DTO He TOMbKO TeaTp C [ABYMSA MoLlagkaMmu,
npodeccroHanbHom KoMaHgon, perynspHbIM
pernepTtyapoM U ayauTopuen. IDTO  BaXKHasa
ropoAckas KynbTypHasi MHCTUTYLMUSI C Kpenkou
penyTaumMen, Ha TEPPUTOPUN KOTOPOM BO3MOMKHO
cBo6oaHoOe NpodecCUoHaNIbHOEe XYAOXKeCTBeHHOe
M rpaXkgaHcKoe BbiCKa3blBaHMe.

Ha cdoHe MacwTabHoro passutua digital KoHTeHTa
M MapKeTMHra TeaTp OCTaeTca BOCTPebOBaHHbIM
MHCTPYMEHTOM JIMUHOW KOMMYHMUKAUMUU. 3ITO
MeCTO, A€ MOXHO Ha pPacCTOAHUM BbITAHYTOM
PYKM  MOYYBCTBOBATb, YTO Thl )>XUBOM -
pagyelbcs, CMeellbCs, Mfayellb, COYYyBCTBYELLb,
conepexupaellb. Mbl He B cunax MNoOBNUATb Ha
rnobanbHble COGbITUA, HO Mbl MOXEM exeaHeBHO
co3paBaTbh  MPAa3gHUK  XKU3HK,  NOAYepPKUBaATb
LEeHHOCTb YeJloBeKa, OTHOLUEeHUA U XPYNKOCTb
Mupa.

MHOro neTt Mbl yCrnewHO pa3sBMBaeM KpeaTUBHYIO
MHAYCTPUIO, /19 KOTOPOUM TpebyeTcs TOJIbKO OAHO
TOMNNMBO - CO3MAaHuUsA, daHTasnM, B3aKMMHOCTMU
n cBobodbl OT paMoK. W, KoHe4yHOo, NoboBb K
nnTepaType, My3blke, NO331K, KMHO, ApaMaTyprm -
LLleHHOCTb MUPOBOrO KYJIbTYPHOro Hacneans yepes
o6pa3oBaHue U ero HoBble (hopMbl NoAAYUMN.

MeHsa 30ByT AHacTacusa TapacoBa, 9 ynpaBnaoLwmn
ovpekTop Teatpa ARTuLLOK, komMnaHuu, KoTopas
exxegHeBHO MpuHMMaeT nopaoOHble 3anpocbl U
npuoyMbiBaeT [AOnag HUX CaMble OpUTrMHabHble
peleHns 4Yepes  UHCTPYMEHTbl COBPEMEHHOrO
TeaTpa.

Kak uacto Bbl gyMaeTe O TOM, UYTO BaKHYylo AN
KOMMaHNM 3afa4vy HYXHO yrnakoBaTb B MHTEPECHYIO
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moero U dopmy? ITO MOXKET OblTb crneumnanbHbIn
MPOeKT, HOBasi MapKeTUHroBasi cTpaTeruns, UToru
MCCMedoBaHNs, KOPMOPATMBHLIM MNPasgHUK  UNKU
MPOCTO »XeJlaHWe NPOoBeCTU BpeMs C KosjieraMn nnm
napTHepamm, KOTopble Npuexanu n3 Apyromn CTpaHbl.

Mbi noéum npuaymbiBaTb n co3paBaThb
XyAoO)XeCTBeHHble pelleHUua CMbICNIOB U 3afau.
YT1O06bl OHM OCTaBaNIUCb Y ayAUTOPUMN B NaMSATU KaK
fApKoe Bhne4yaTsieHue, 4YyBCTBO, 3MOLUA, KOTOpoOe
nonapaeT B cepaue Ha pgosirue rogbl.

B  0OWnemHoM  ce30He  Mbl  OTKPbITbl  Ans
COTpyAHMYECTBa U HOBbIX 3HAKOMCTB C TE€MWU, KTO
pasnenseT Hawy Jto60Bb K TeaTpy, a TakKe C TeMU,
KTO TONIbKO HauyMHaeT OTKpbiBaTb Ans cebsa 3ToT
YONBUTENbHbIN MUP.

YT06bl CBA3aTbCs C HaMW ONa  pa3paboTku U
CO30aHMA  Hallero YHUKanbHOro MnapTHEPCTBa,
noXanymncra, noceTuTe:

BOJIbLLE MH®OPMALINN 10 BOMPOCAM
0 HAC COTPYOHWYECTBA

O30
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